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Long ~Lile Silver Flate 
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VICTORY 


PATTERN 


the work of a famous 
sculptor, wins the ap- 
proval of those who 
prefer graceful design 
combined with rich 
decoration. The jewel- 
ers who carry this 
pattern find that there 
is a large number of 
such customers. 
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A Review of the Diamond Industry of Antwerp 











By H. Blackburn Harte 
Present Conditions Show Marked Improvement After a Period of Price 
Fluctuations, War and Unsettled Trade 














(Special Correspondence of THE JEWELER’S 
CIRCULAR) 

AntwerP, Belgium, June 20.—Conditions 
in the diamond industry in this city are be- 
ginning to show a marked improvement 
after about 18 months of frenzied price 
fluctuations and upset markets, according to 
leading dealers interviewed here today. As 
Antwerp is one of the world’s biggest dia- 
mond centers, and the clearing house for 
all the stones from the important Belgian 
Congo fields, the improvement here is a ‘sign 
of better times for the industry everywhere. 

The three chief factors in the improve- 
ment here, according to M. Samuel Tolkow- 
sky, president of the Antwerp Diamond 
Bourse, in an interview today, are, first, that 
all the better grades of stones from the 
Congo have been bought up by the Anglo- 
American interests, and this fact, it is 
thought, will prevent the further dumping 
of large quantities of stones which has oc- 
curred during the past months and caused 
the market to be so erratic; second, there 
appears to be an exhaustion of series which 
is expected to stimulate normal production; 
and third, the demand from both the United 
States and India has increased during the 
past month in such a way as to indicate 
that the former stability of the market will 
return. 

M. Tolkowsky said that indications are 
that the diamonds bought up by the Anglo- 
American interests will be put upon the 
market gradually, and in such a way as to 
take full advantage of prices. During the 
past 18 months, he said, prices of Congo 
diamonds had been forced down 40 per 
cent., bringing out a good number of buyers, 
but as soon as the buyers showed them- 
selves in sufficient numbers, prices were ad- 
vanced to points unwarranted in comparison 
with the rest of the market, and immediate- 
ly buying ceased. This same process took 
place four times during the past year and a 
half, and has been the cause of much grief. 

M. Tolkowsky outlined the occurrences 
of the frenzied period in the diamond mar- 
ket in the past years as follows: 

“During the years 1916 to 1919, there was 
a very large demand for diamonds in Rus- 
sia, Germany, and Austria, though the Rus- 
sian demand did not last through this en- 
tire period. With this unusual demand, and 
with the supply but little increased, it was 
to be expected that prices would advance. 
But the London Syndicate maintained its 
Price and the policy which it has been fol- 
lowing for close to 30 years. It has been 


the Syndicate’s aim not to flood the market 
with stones when prices are good, and not 
to close down when the reverse is true, but 
rather to maintain a steady production at 
prices which are fair. In this way business 
is kept on a reasonable dividend paying 
basis without too rapidly exhausting the 
workable fields. This policy, of course, is 
of benefit to the entire industry. 

“Large profits were being taken during 
this period, and as much as 40 per cent. 
profit was common for stones sold in the 
rough, whereas I know of some cases where 
a profit on rough stones was as much as 
90 and 95 per cent. 

“In order to take advantage of these large 
profits, being made largely because of its 
own policy, the London Syndicate in March, 
1919, raised the price of its stones 35 per 
cent. It was this raise in price which em- 
phasized the need in the diamond industry 
of a stable fixed price and the need for con- 
fidence in that fixity. There immediately 
following, first, a drop in demand; and sec- 
ond, a great influx of diamonds to be sold. 
People were taking advantage of the rise 
and were converting their holdings or part 
of them into cash. It has been said that 
all the stones which during the previous 
years had gone into the European centers 
of demand, were thrown upon the market. 
This is untrue, as it would have been im- 
possible to handle them, and they could not 
have been absorbed in the short period 
which has elapsed since that time. There 
has been, ever since the first sweep or down- 
pour of diamonds, a more or less regular 
flow, into the centers, of stones which have 
been and are being sold to enable the for- 
mer owners to live, now that their regular 


‘ sources of income have been denied them. 


This sale of stones will not be very large, 
but will continue for some time to come. 
“At the time of the rise in price set by 
the Syndicate, and the consequent influx of 
stones, there were large stocks held in the 
hands of dealers. who were unwilling to 
part with them for the prices offered after 
the drop came. The dealers were unwilling 
to take the loss then necessary and instead 
held on to their stocks. They were. there- 
fore, forced to take further losses than they 
had at first anticipated. This caused them 
to be extremelv cautious and thev sold any 
allotments received from the Syndicate with 
little, if any, profit and immediately upon 
receipt. The confidence formerly held was 
gone, and the element of risk and specula- 
tion was the keynote of the market. One 


did not know from one day to the next what 
his stocks would be worth, or whether a 
profit could be expected at all. 

“Then, to add to the disruption, diamonds 
from the Congo interests and stones from 
British Guiana were dumped upon the mar- 
ket. Both had a tendency to send the 
market for small stones into a new period 
of uncertainty, and that was the state of the 
diamond market when the Anglo-American 
interests made their purchase from the 
Congo. It must be said that there was a 
fair price paid for the stones and that con- 
fidence has since been restored. 

“Then, of course, the scarcity of series 
has made the tone of business a little better 
and we shall soon see a resumption of dig- 
ging. With a renewal of demand within 
the past month from America, as well as 
from .Jndia, we look forward to a better 
market condition than has prevailed during 
the past three years.” 








Conditions in the Diamond Trade in the 
_ Netherlands During 1921 

The Bureau of Foreign and Domestic 
Commerce at Washington, D. C., recently 
published a supplement to Commerce Reports 
in which the trade and economic con- 
ditions of the Netherlands in 1921 were 
received. The review was written by Consul 
General George E. Anderson at Rotterdam, 
and speaks quite comprehensively of the 
diamond industry in that country last year. 

In his review Consul General Anderson 
writes as follows about the diamond in- 
dustry : 

“The depression in the diamond trade, 
which set in during the closing months of 
1919, increased during 1920 and reached its 
worst phase in the opening months of 1921. 
Unemployment in the trade at that time was 
the greatest known in any similar industry in 
the country. Very few employers kept their 
personnel at work and enormous sums were 
expended by the Workers’ Union, the Na- 
tional Government, and the municipal gov- 
ernments in unemployment doles. During 
the course of the Summer a slight improve- 
ment in the trade was noticed, but after 
a few weeks of improvement the situation 
again turned for the worst and the year 


closed with the situation substantially what 


it was at the beginning of the year. The 
general depresion in the trade is ascribed 
fo general business depression the world 
over and particularly to the fact that Ger- 
many, Austria, Hungary, Russia, and the 
Balkans are buying practically no diamonds, 
while the United States and other European 
countries have reduced their purchases ma- 
terially. 

“A very large part of the actual trade 
done in diamonds in Europe also was in 
gems confiscated by the Russian Government 
or sold by impoverished European families. 
These stones were thrown on the market in 
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comparatively large quantities and practi- 
cally drove newly cut gems from the market 
for the time being. Heavy taxation in the 
Netherlands added to losses due to the de- 
crease in the values of stones and has pre- 
yented some of the diamond-working estab- 
jishments from reopening. There has also 
been the question of supply and prices of 
rough diamonds, 

“Under the control of the London Syndi- 
cate, acting on behalf of the African pro- 
ducers, practically no new stones were sold 
during the year. The syndicate faced com- 
petition from the Belgian Kongo, the stones 
from that field being thrown on the market 
at prices below those fixed in London, and 
this led to a further decline in prices. A 
working arrangement between the London 
Syndicate and the owners of the Kongo 


output was finally arranged with the under-, 


standing that no Kongo goods would be put 
on the market before March, 1922. This 
has given a better tone to the market, but 
there is still practically no life in the dia- 
mond-cutting industry. Out of the 13,000 
diamond workers in the Amsterdam field, 
the unemployment totaled 7,811 at the begin- 
ning of 1921, 8,330 in April, 1921, and 6,350 
in December, 1921, while many of those em- 
ployed worked only part time. 

“There are no reliable figures as to the 
Dutch imports and exports of diamonds, the 
Government Statistical Bureau making no 
attempt to keep a record of the trade, which 
is done mostly by mail. Declared exports 
of diamonds to the United States in 1921 
were valued at only $14,186,183, as compared 
with $31,859,504 in 1920.” 











Kozminsky on Heraldic Gem Stones 
BY blazoning the sovereigns and peers 
were distinguished, the former by the 


planets and the latter by precious stones, 
as shown in the following table: 
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for Venus; the amethyst is not a stone of 
Mercury. The assigning of jacinth and 
sardonyx to the north and south nodes of 
the moon has not the support of astrological 
science.”—Kozminsky in “The Magic and 
Science of Jewels and Stones.” 








PLANS FOR FASHION SHOW 





Arrangements Being Made to Hold Big Ex- 
hibit of Jewelry and Kindred Lines in 
Philadelphia Oct. 25, 26, 27 and 28 


PHILADELPHIA, Pa., June 30.—Plans for 
the First Jewelry Fashion Show to be held 
under the auspices of the Jewelers Club 
of Philadelphia are being worked out 
rapidly and systematically by the various 
committees in charge of ‘the exhibition. The 
Fashion show will be held on the roof 
garden of the Bellevue-Stratford Hotel, 
October 25, 26, 27 and 28. 

The roof garden of the hotel contains ap- 
proximately 18,000 square feet of floor 
space, of which more than 15,000 feet can 
be utilized. Two communicating rooms 
with more than 4,000 feet of space have 
been set aside for the Silver Salon and in 
these rooms exhibits of flat and hollow- 
ware will be shown, 

Diamonds, precious stones, platinum and 
gold jewelry and watches will be shown in 
two corresponding rooms which have a little 
more floor space. These articles will be 
exhibited in mahogany trimmed show cases. 
Hundreds of clocks will be on display in 
another room. 

All jewelers in the city and nearby 
towns within a radius of 100 miles will be 
invited to visit the Fashion Show. Cards 
of admission for the public will be distributed 
by members of the Jewelers’ Club who will 
mail them to a selected list. 

Exhibits will be selected with the idea of 
showing what will interest the trade. as 











Tincture Planet Precious Stone 

Or Sun Topaz 

Argent Moon Pearl 

Sable Saturn Diamond 

Gules Mars Ruby 

Azure Jupiter Sapphire 

Vert Venus Emerald 

Purpure Mercury Amethyst 

Tenny Caput Draconis (Moon’s North Node) Jacinth 

Sanguine Cauda Draconis (Moon’s South Node) Sardonyx 








“The planetary gem grouping is not quite 
accurate according to astrological science, 
and the errors can be referred to the early 
chroniclers, For example, the ruby is 
given to Mars and the topaz to the sun, 
Whereas the ruby is a stone of the sun 
and the topaz a stone of Mars. Mars 
is termed warlike and violent in old works, 
whilst the sun is the emblem of faithful- 
ness and constancy. At the coronation of 
a British sovereign a ruby ring emblem- 
atical of faithfulness and constancy is 
placed on his finger. Thus it is in har- 
mony with the royal sign Leo—the sign 
oi the sun—and the monarch who is as- 
trologically ruled by the sun. The pearl 
'S Correct for the moon; the diamond is not 
4 stone of Saturn; the sapphire is not a 
stone of Jupiter; the emerald is correct 


well as the public and will enable the retail 
jeweler to see what is being offered in the 
way of new designs by the different manu- 
facturers. 

Manufacturers and others who wish to 
deliver lectures with or without stereopticon 
views or motion pictures of a suitable char- 
acter during the show should get in touch 
with Philip Kind, chairman of the committee 
on lectures and pictures, at once. Mr, Kind 
has already arranged for several lectures 
showing manufacturing processes in jewelry 
and as the program will be limited it will 
be desirable that the full scope of what may 
be available be known by Mr. Kind as soon 
as possible. ; 

Those wishing to show curios, or specially 
designed pieces, mechanical marvels of the 
jewelry or watch-making art can make neces- 
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sary arrangements for their exhibits by 
getting in touch with David E. Hilsee, chair- 
man of the Exhibits Committee, at once. 
Mr. Kind or Mr. Hilsee may be addressed 
in care of the Jewelers’ Club, 931 Chestnut 
St., Philadelphia, Pa, 








DEATH OF M. H. VAN BERGH 





Vice President of Silver Plate Company 
Victim of a Brief Illness 


Rocuester, N. Y., June 28—After an ill- 
ness of two weeks, Marcus Henry Van 
Bergh, vice-president of the Van Bergh 
Silver Plate Co. and a leader in busi- 
ness and community enterprises, died at 8 
o’clock at his home, 196 Culver Road. 
He was 65 years old. 

Mr. Van Bergh was a friend of the late 
George W. Aldridge. His work in private 
business, for the government Ordnance De- 
partment during the war and in worth-while 
community undertakings was quietly and 
efficiently done as a business man of ripe 
experience could be expected to do such 
things. 

Mr. Van Bergh was born in Brockport 
on October 13, 1856, the son of Morris and 
Dinah Van Bergh. He came to Rochester 
with his parents when an infant. -In 1881 
Mr. Van Bergh went to Australia as a 
partner in the firm of A. T. Soule & Co., 
dealer in hop bitters. In Melbourne in 1885 
he married Isabelle Harris, 

He returned to this city in 1896 and went 
into business with his brothers, Frederick 
and Morris FE. Van Bergh, who had estab- 
lished the Van Bergh Silver Plate Co. He 
acted as secretary and treasurer of the com- 
pany up to the time of his retirement from 
active business in 1916, when he was made 
vice-president. 


As soon as the United States went into 
the war, Mr. Van Bergh offered his services 
to the government. He was made a captain 
in the Ordnance Department and assigned 
to help organize the Rochester office and 
plant, working under Frank Noble, district 
chief. He won commendation from his 
chief for the manner in which the branch 
here was got underway. He remained in 
the service until the work in Rochester was 
well toward completion, 

In 1919 he made his last trip to Australia, 
lasting about six months. He intended to 
go with his wife again this September and 
had engaged passage. 

Mr. Van Bergh was a member of the 
hoard of directors of the Taylor Instrument 
Co., treasurer of the E. C. Moone Insurance 
Co., treasurer of the Rochester Club, on 
the finance committee of the Irondequoit 
Country Club, a life member of the Masonic 
Club, and a charter and life member of the 
Rochester Athletic Club. He was a thirty- 
second degree Mason,a member of Yonnon- 
ido Lodge, F. & A. M., and Damascus 
Temple of the Shrine. He also was a mem- 
ber of Berith Kodesh Temple and for a 
number of years was a member of the board 
of trustees of the temple. 

Mr. Van Bergh leaves, besides his widow 
two sisters, Miss Adelaide Van Bergh, of 
this citv, and Mrs. David Werdenschlae of 
New York; two brothers, Frederick W., of 
Rochester, and Maurice E. Van Bergh, of 
New York City. 
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Marquise, Triangular, Navettes, etc, 
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The Silver Business and the Retail Jeweler 








By Geo, C. Lunt* 


An address delivered at the recent annual convention of the New Hampshire Retail Jewelers’ 
Association at Lebanon 

















AM glad to meet once more the sterling 
citizens of New Hampshire. We do 
not have to say “ladies and gentlemen” any 
more, for “citizens” covers all, but when I 
say “sterling,” that means something more, 
something of quality. 

When one states that a certain party is 
of “sterling character,” it is easily compre- 
hended by all. Yet in these days of twisted 
English, few really think of the derivation 
of the word or from whence it came. 

It seems there were merchants in the an- 
cient days that came from the east to trade 
with England. These were the Hanse mer- 
chants from the free cities up the Baltic. 
They were called Easterlings by the Eng- 
lish. They brought particularly fine silver 
coins with them, and it is said this silver 
came to be called “Sterling” from “Easter- 
ling.” 

Since the 14th century, English laws have 
defined the assay and in nearly all of this 
period the sterling assay was fixed as 925 
parts silver to the thousand. Once, in Will- 
iam and Mary’s time, the standard was 
raised to 950, and was called the Britannia 
Standard, but was soon put back again to 
sterling of 925 fineness. 

I will not weary you with this, because 
I have so much to say in a short space of 
time. 

Most of you well know that something 
over a year ago the sterling silverware 
manufacturers were wondering why their 
own business had not kept pace in volume 
as against every other bid for the surplus 
dollar the great American public has to 
spend. Of course, automobiles have been 
the greatest attraction for loose money, and 
some not so loose, but aside from that, why 
should we not keep pace with fine furniture, 
rugs, hangings, bath accessories etc., in this 
great country where the population and 
wealth has increased so rapidly in the last 
generation ? 

A committee was appointed by the ster- 
ling silverware manufacturers, called the 
trade extension committee. I was honored 
with the appointment of chairman. We had 
a general survey made and learned many 
things. 

Our first move was to seek better relations 
with the retail jeweler. The American Na- 
tional Retail Jewelers’ Association, com- 
posed of some four or five thousand jewel- 
ers in the United States, were to hold a 
convention in Buffalo. They kindly invited 
our committee to attend and they appointed 
a special committee on silverware to meet 
with us and discuss matter of mutual inter- 
est. The joint committee was composed of 
Mr. Brock, of Los Angeles; Mr. Hufnagel, 
of Mt. Vernon—now president of the Jewel- 
ers’ Association—Mr. Brotherly, of New- 
ark; Mr. Sheer, of Rochester; Mr. Evans, 
of Buffalo, and Mr, Gifford, of Fall River, 
who has been chairman of the trade inter- 
ests committee for a number of years. Our 


*The Rogers, Lunt & Bowlen Co. 


representatives were Mr. Kinsman, of 
the Towle Mfg. Co.; Mr. O’Brien, of the 
International Silver Co.; Mr. McChesney, 
of Dominick & Haff; Mr. Howard, of Frank 
M, Whiting, and yours truly for the Rogers, 
Lunt & Bowlen Co. 

We had three meetings in Buffalo, and 
we were not surprised to find the jewelers 
rather hostile at the beginning, but by the 
third meeting we were working nicely to- 
gether. We then adjourned to a meeting 
at New York several days later, at which 
meeting the jewelers formulated three re- 
quests. 


The first asked the silversmiths to make 
price changes when necessary at only two 
periods, July 1 and Jan. 1. We replied that 
we had for two years anticipated that re- 
quest, as price changes by most of us had 
been made at July 1 and Jan. 1; that we 
should continue this practice as far as pos- 
sible, but in times of violent fluctuation of 
the silver market it might not be possible. 
As evidence of our efforts in this line, wit- 
ness the fact that right in last mid-Autumn 
season bullion had risen several points above 
the maximum on which material costs were 
based, yet but very few factories changed 
prices at that time, but suffered the season 
through, so that by Jan. 1 a change was not 
necessitated, 

The second request was for a better mark- 
up, i.e., from 60 to 6624 per cent., and a fur- 
ther request that retail price lists be printed 
and the goods billed at this retail price list 
‘less 40 per cent., which is equivalent to a 
6624 per cent. mark-up. 

This request the association could not 
possibly grant, as it would be clearly against 
the laws of our country. You can readily 
see that for a manufacturers’ association and 
a retail association to agree to increase a 
price to the public would constitute a clear 
case of conspiracy and might land us all in 
Atlanta. 

Of course, every manufacturer has read 
the report of the Harvard Bureau of Busi- 
ness Research as to the cost of doing busi- 
ness in the jewelry trade. We, therefore, 
have every sympathy with the jeweler to 
obtain a better mark-up on a product that 
has been sold for years by him beneath his 
average cost of doing business. 

On Jan. 1, the Rogers, Lunt & Bowlen 
Co. issued a retail price list of their product, 
and billed at these prices less 40 per cent. 
We found that the International Silver Co. 
had adopted the same method of biliing the 
same day, and we understand that the Alvin 
Mfg. Co. have recently adopted this meth- 
od. Others may follow, if the cost of doing 
business does not decrease and the sales tax 
remains, although I cannot vouch for this, 
as it is absolutely an individual proposition, 
as must he all price propositions of every 
sort. 

There is one thing I wish to state here, 
and that is that business is somewhat of a 
game, There are certain rules of the game, 
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but still one has to play it with either great 
luck or skill to win. 

Anybody could beat Mr. Bogey or Mr. 
Par at golf if the score of Mr. Bogey or 
Mr. Par was set high enough, but it isn’t. 
It is set where the good man can play, and 
if you want to beat it, you have got to be 
a good man. So do not look for too high 
a mark-up, for if you do, you will never do 
business. Mr. Par and Mr. Bogey will get 
the whole of.it, and Mr. Competition will 
see to it that they do, for Mr. Competition 
is the man that sets that score. If you play 
golf, you will understand this; if you don’t, 
ask someone who does. Now let this sink 
in about that Bogey line, for it is very im- 
portant. 

That 32 7/10 per cent. is average, but it 
may not be Par or Bogey in your com- 
munity, neither does it apply on everything 
you sell, for maybe you can sell glass beads 
for 200 per cent. mark-up, and certain 
classes of jewelry for 100 per cent. mark-up, 
because Mr, Competition has not set the 
Bogey line lower. 

The whole game as I see it in business 
is to figure your expense budget for the 
coming year: rent, heat, light, supplies, clerk 
hire, and your own fixed salary. Then sell, 
sell, sell, and put all your efforts on selling. 
That is merchandising. And always sell at 
that top Bogey line. If you can get more, 
all right. The game is to sell enough mer- 
chandise of all kinds that should be in a 
representative jewelry store, so that the to- 
tal difference between what you pay for said 
merchandise and what you sell it for, will 
pay all your expenses and a fair percentage 
of profit on your investment. 

Now the Par line on silverware today 
through the United States is somewhere 
between 50 and 66%4 per cent. We think 
you at present should get 6624 with the now 
high cost of rent and coal and clerk hire. 
Some say it is insufficient because of that 
average cost, which about equals it, and 
therefore have discontinued it. That was 
the wrong move, as you can readily see that 
whatever silver you sold helped on your 
budget of expense, all of which still re- 
mained. The right move was to make more 
effort to sell, and keep the budget where 
it is. 

Look at the grocer, whom the Harvard 
Bureau may say it cost on the average from 
18 to 20 per cent. to do business. Your 
farmer brings him a dozen eggs at 45 cents 
and he sells them for 50, a mark-up of about 
10 per cent. Does the grocer lose money 
because he doesn’t hit the Par line? Not 
much, for he turns his capital 200 times or 
more a year. If he sold eggs alone, the Par 
line might be elsewhere, but he sells a varied 
line, carrying all kinds of margin and all 
ratios of turnover, and I want to impress 
you that turnover of capital is the important 
thing. 

Of course, you cannot turn your silver 
money as the grocer does egg money, but 
just the same you ought to sell five times 
the silver you do sell, 

The third request was for educational 
matter of some sort. The jewelers’ com- 
mittee stated that their clerks were more 
ignorant in regard to sterling silver than 
on most any subject. We retorted that such 
matter would go into the waste basket, as 
the jeweler was surfeited with such stuff. 
They came back with the statement that 
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they would see that their clerks learn and 
they guessed they needed a little education 
themselves. 

You all know pearls, emeralds, diamonds ; 
you can tell a synthetic ruby from a genu- 
ine; you know a Hamilton from an Elgin 
or Waltham watch, if you didn’t see the 
name on the face. What do you know of 
so-called silverware, or the quality of the 
metal that goes into it, or the thought that 
js put into the designs; the study of the 
history of ornament and the history of sil- 
verware—that study going back to the days 
of the pyramids and before the patience and 
craftsmanship of the die sinker, the skill of 
the silversmith, the tool maker, the finisher 
and colorer? All of these people are lead- 
ers in the art. They create. And look at 
the string of followers: “Quadruple plate,” 
“Triple plate,’ the various plates, “Shef- 
field plate,” “Holland silver,” “Sterline,” 
“Silverole.’” Do these people create? No, 
they all follow the band wagon, 

Sterling is the real thing, the real dia- 
mond, the real ruby, the solid mahogany, the 
fine silk of your line, and it is up to you to 
look out that those that can afford it, get 
the real article. Mind, I say those who can 
afford it. Plate is all right, as are glass 
diamonds, so veneered furniture, but let’s get 
it out of the heads of the people that Mrs. 
Gotrocks and Duchess Fatwad use only cer- 
tain kinds of plate. 

Why not advertise that Mrs. Rockybilt 
only wears a tiara of Commonwealth plate 
glass set in aluminum, or that Mrs. Fuller 
Gold wears a_ beautiful Ingersoll wrist 
watch, or that Mrs. Greenbacks wears only 
mercerized cotton hose, and that Mrs. Rolls 
Royce’s drawing room floor is covered with 
Art Linoleum? You know that these people 
may have or wear such, but where or when? 

You know, and everybody ought to know, 
that wealth and class have the best, espe- 
cially if they have any class, diamonds, fine 
silks, mahogany, pure linen, imported rugs, 
solid sterling silver of the finest craftsman- 
ship, for that is what makes for the estab- 
lishment of their dignity and that of their 
mansion, else it is an empty one, a delusion, 
and a sham, 


America is supposed to be a free country 
and everybody is born free and equal, ac- 
cording to the Constitution, but it is need- 
less to tell you there is a social scale and 
that everybody that is alive is a social 
climber, deny it in public all you like. It is 
no crime to want better things. That is 
the Mainspring that keeps the watch of life 
agoing, keeps the old man’s nose to the 
grindstone, makes for ambition to grow and 
become something better or greater than we 
were, and we wish to see our children pro- 
gress, It is really American and the prog- 
ress from the obscure to the light is the op- 
portunity America holds out and the prom- 
isé it makes to the people of other lands 
that come to our shores, if he be but indus- 
{rious and ambitious and willing to assume 
the burdens in the days of his strength. 

Now, then, the -wealthy and the social 
elect have the fine things. If they haven't, 
you know them in your community; create 
the desire for them, go after them, and then 
reach down the social scale and show them 
the fine and pure things, for the social scale 
can be sold down farther in this land than 
any other on God’s footstool. 

Don’t be satisfied to sell somebody that 
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comes to your door in a Pierce Arrow, or a 
Packard, or Cadillac a dozen plated tea- 
spoons, unless they want them for the 
kitchen. Sell them sterling! Even if they 
come in a Ford they ought to spend some- 
thing for silver. They had money for the 
Ford, they ride five thousand miles or more 
a year, costs them a hunderd dollars in tires 
and gas, and it is gone. You ought to get 
them for another hundred that lasts forever. 
The ladies that come in the finer cars ought 
to have heavy silver, finely wrought, and 
much hollow ware. ' 

Do you know what your silver sales 
amount to per annum, per capita, in your 
community? There ought to be five times 
as much sold, if you brought the facts home. 
It is the same everywhere. In Massachu- 
setts we are as bad off; the savings per 
capita, per annum, was only 50 cents last 
year, while $25 per capita was spent for au- 
tomobiles and probably only 35 cents for 
silverware for a whole year, equal to one 
night at the movies. I think we should not 
rest until we know every worthy family 
with surplus money to spend has at least a 
six-piece tea set and tray and a complete 
set of flat silver. 


I happened in a house in a town in your 
State two weeks ago, looking for antique 
furniture. The lady had recently passed 
away, leaving no children. Her estate was 
to be settled and the chattels disposed of. 
The caretaker told me she left about $350,- 
000. The house was built some years ago 
and cost some $25,000 then. It was re- 
carpeted and draped three years ago at a 
cost of several thousand dollars. There 
were bric-a-brac and furniture in good taste, 
an electric piano player, an electric Vic- 
trola, etc, etc. I was looking at a few 
pieces of antique furniture. The caretaker, 
learning of my business, wished to show me 
the silver. I looked it over. There were 
three plated tea sets—one of ancient vintage, 
say, 1860, one of the Quadruple plate va- 
riety of 1880, and another more modern, 
about 1900. There were half a peck of 
forks and spoons and of everybody’s make, 
and all plated, and in different stages of 
nudity as far as plate goes. No doubt, as 
advertised, it will last 50 years, 75 years, 
or 100 more; but so will the good shovel 
and pitchfork. 


Last, but not least, there were about five 
or six teaspoons and two or three table- 
spoons of the old thin variety of solid silver, 
some stamped coin and all more than 50 
years old. There was one dozen coffee 
spoons in a velvet case, made in our factory 
by our predecessors about 1895, and one 
dozen forks and one dozen teaspoons made 
by the Durgin Co. probably 10 or 15 years 
ago, and these coffee spoons, teaspoons and 
forks looked as though they had never been 
used. That was all the solid silver there 
was. 

Now this lady had a Pierce-Arrow limou- 
sine. She no doubt often called at the 
jeweler’s. No doubt the jeweler had many 
times been to the house, as she had several 
clocks, one a good old French one that must 
have cost real money. What was the mat- 
ter with the jeweler that he did not set her 
right as to silver? There was a potential 
sale of thousands of dollars that he missed, 
because it was evident from her surround- 
ings that she liked the things in her home 
that made for the dignity of that home, but 
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evidently did not know much about silver. 

You will say right away: Why the devil 
don’t you manufacturers advertise like the 
Victrola men, the Pianola men, the Pierce- 
Arrow men? And I don’t blame you for 
asking the question. I can answer it, but 
it is too long a story for this speech, be- 
cause the story began before the pyramids 
were built, and the silversmiths of the past 
seem to have been satisfied to let it stay 
there. I am referring to the economics of 
the business.) We know come down to a 
day when the silversmiths are awake, but 
we are burdened with the inherited load and 
can only move but slowly until we can 
lighten that burden. We cannot launch all 
at once into a high cost publicity campaign. 
The margin is narrow and the manufactur- 
ers themselves have to play the game on the 
line with Mr. Bogey or Mr. Par, and Mr. 
Competition fixes that line. Furthermore, 
the public do not yet discriminate, have not 
learned or been taught to discriminate be- 
tween fine goods and the cheapest. As be- 
fore stated, if, they don’t sense the real dif- 
ference between Sheffield and 1847 Com- 
munity and Sterling, how can they sense 
much but the price on sterling? 

How many of you could analyze a ster- 
ling silver water pitcher and see why one 
can be sold for $40 and another for $60 
that looks about the same? You have got 
to get price alone out of your heads and buy 
for price combined with style and workman- 
ship, and, of course, be sure of the mark 
of sterling. Then leave it to the manufac- 
turer; for I know silversmiths, and I know 
they charge $60 for an article some other 
fellow sells for $40 somewhere near like it; 
the $60 one has got the money in it, for 
competition allows no profiteering in this 
business. 


Now I want you jewelers to sell more 
sterling silver in New Hampshire, as I want 
the jewelers in every State to do. It adds 
to the accumulated wealth of your com- 
munity, the dignity of your homes, and the 
profit to your pocket. You have good men 
here that sell practically no sterling. You 
may say your community does not absorb 
sterling; the Hindoos of India absorb it— 
piles of it—why not the Yankees of New 
Hampshire and those that will become Yan- 
kees and those who were made Yankees 
when they mingled their blood with the sci- 
ons of the oldest families on the fields of 
Flanders? 


We, the silversmiths, are not in economic 
shape to use the methods of propaganda as 
used in selling some of the more modern 
commodities, for some of the things we sell 
to you, 50 per cent. of the price is raw ma- 
terial to you and 33 per cent, to the final 
customer. We ask, therefore, that you join 
us in direct propaganda by personal. work. 
Become acquainted with our product, ac- 
quaint your neighbor that has the money, 
tell him he ought have a complete set, that 
he only has to pay for the labor and selling 
expense, that he only makes a deposit on 
the silver that he can get back 40 years 
hence, if he wants it. Get a turnover. I do 
not advise a big stock that does not turn 
over. Get a few well chosen samples that 
will be an outline to shape up sales. Our 
salesmen do not carry everything we make, 
neither can you carry all the silver in stock 
that all of us silversmiths make; but one 
thing I notice is that the stocks of New 
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England are made up of a hodgepodge, a 


little of this and a little of that. It is bdet- 
ter to go by patterns. Choose something 
that will go in your community and follow 
up the brides-to-be. Don’t let the chance 
slip to see that that particular bride gets a 
fyll set of silver and all of the same pat- 
tern. It is being done every day with suc- 
cess. 

Forget the fact that Fiddle and Winsor 
and Tipped were fine spoons and could be 
kept clean the easiest. That is not wholly 
so, They may have been kept clean, but 
look them over; were they free from 
scratches, were they bright, were they in- 
teresting? Just about as interesting as an 
old white plate with a crack in it. 

All silver may be kept beautiful with a 
little care, but partly ornate and wholly 
ornate silver will be much more beautiful 
than the plain as time goes on, if kept with 
equal care—not more care, but equal care. 
Ornate silver does not look dead, does not 
show the scratches of use, and the natural 
oxidation of time and use enhances the value 
of the ornament and the hand polishes of 
the plain surfaces attain a patina unattain- 
able by the mechanical means used as it 
leaves the factory. 

Ornate silver, therefore, is better to begin 
with and more beautiful as time develops. 
The people don’t know, you may not realize 
it, but it is so nevertheless, 

Sell choice, well founded and authenti- 
cated designs of good weight, real, pure, solid 
all the way through, honest-to-God sterling 
silver, and you have sold something that 
you can stand behind and be proud of, and 
something that makes for the dignity and 
prestige and class of the home to which it 
goes, 

Other points were also touched on by the 
speaker in the course of his address. 








Consular Notes 





A merchant in Persia desires to be placed 
in touch with manufacturers with a view 
to purchasing a large number of wrist 
watches in gold and silver, for men and 
women, at prices ranging from $4 to $25. 
Samples are requested, forwarded C. O. D. 
care of the bank of Persia. Reference. 
For further information write to the Bureau 
of Foreign and Domestic Commerce at 
Washington, D. C., or any of its branches 
and refer to File No. 2576, 

* * * 

A commercial representative in Mexico 
desires to secure an agency for the sale of 
gold-filled jewelry, leather hand bags, safety 
razors, pens, pencils, rubber toys, and any 
novelties sold by jewelers, dry-goods deal- 
ers, and perfume and drug stores. Quota- 
tions f. 0. b. place of shipment. References. 
When writing to the Bureau of Foreign and 
Domestic Commerce at Washington, D. C., 


or any of its branches refer to File No. 
2678. 








In the advertisement of the Illinois Watch 
Co. of Springfield, Ill., on page 98 in the 
issue of June 28 of THe JEWELERS’ Cir- 
CULAR, through an error the price in the 
advertisement read “to the trade $150 to 
$200.” This should have read “to the con- 
sumer $150 to $200.” 
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The News from England 








Cut Glass and Silver Displayed by London Jewelers—Thief Gets £6,500 
Worth of Silver—Green Diamond to be Sold at Christie’s—Time 
Signals from Eiffel Tower—The Gem Market 

















Lonpon, June 23.—Particular attention is 
being paid just now by retail jewelers of 
the metropolis to the sale of combined glass 
and silverware. Such high-class firms as 
Elkington & Co., the court jewelers of Re- 
gent St., are now making a special window 
display of cut glass ware of very high 
quality. The Elkington people’s Regent St 
establishment boasts five large windows. 
One is devoted to cut glass dishes and bowls 
of very fine design. Many of the glass 
pieces run to as much as £500 each. Some 
are combined glass and silver goods for 
household use, but the majority are of 
glass alone. The gold and silver windows 
of this firm are also well worthy of atten- 
tion. One window is devoted to a display 
of wonderful silver plate of chaste design 
every species of table ware being incor- 
corporated. In another window filigree gold 
dishes of beautiful workmanship are dis- 
played. One window is devoted to a display 
of tiny wristlet watches of gold and silver 
of a size no bigger than a 25-cent piece. 
They are on moire ribbons. Space is also 
given to ornaments of ivory. 

x * * 


More than £6,500 worth of silver was 
confiscated very cleverly during the week 
when a motor van was driven off by a 
stranger while the work of transferring the 
silver to a London bank was in progress. 
Scotland Yard states that the silver was in 
13 canvas containers and originally was 
valued at £10,000. Some of it was left at 
a first bank. While the van was standing 
outside the bank in which the balance of the 
silver was to be deposited a pedestrian sud- 
denly slipped into the driver’s seat and 
drove off. The real driver was guarding 
the rear of the vehicle while the other two 
men with the van were in the bank, The 
robbery occurred within 12 yards of a police 
officer’s beat. 

x *k * 

Christie’s expect to be able to offer for 
auction soon the green diamond recently 
discovered north of Kimberley. The well- 
known firm states that the finder of the 
diamond has notified it by letter that 
his lawyers are sending the stone to the 
London auction rooms for disposal. The 
green diamond, which is said to be a rarity 
in the world, will go to the highest bidder. 
When this stone was found it was black 
and weighed 5 carats. After being cut it 
emerged a flawless emerald green diamond 
of 1% carats. The gem, it is thought, will 
be offered to the public in July. 

k ok 


A new form of publicity is being garnered 
by Johnstone & Court, the Carlisle jewelers, 
the firm having installed wireless receiv- 
ing apparatus at their store by means of 
which time signals are obtained from the 
Eiffel Tower near Paris and the population 
of Carlisle given absolutely accurate time 
each day. Two kinds of time signals are 
sent out daily from the Paris Observatory 


through the medium of the Eiffel Tower 
wireless station—ordinary and scientific time 
signals, The latter are sent out at 11 a. m. 
and are, really, the clock beats of Eiffel 
Tower. These “ticks” continues for five 
minutes and each 60th tick is missed. The 
first missed tick indicates 11.1 a. M. and the 
second 11.2 a. M. and so on. By this means 
the receiver can time his clock. Messrs. 
Johnstone have placed a clock near their 
receiving apparatus inside the jewelry store 
and this is checked daily in full view of the 
public. 
x * 

The diamond and precious stones trade of 
Paris is contemplating an Exchange for the 
sale of gems the need of which is becoming 
pronounced. A committee has been selected 
by the trade to enquire into ways and means 
and will submit a report suggesting a possi- 
ble site and methods of maintenance. The 
Syndical Chamber of Diamond and Precious 
Stone Merchants is interesting itself in the 
scheme, 

x * x 

Large numbers of American jewelers and 
diamond men are now being noticed in the 
city who are either going to or on their way 
back from the Antwerp, Amsterdam and 
Paris markets. 

* * x 

The improvement in the Amsterdam gem 
market is reflected in the increased activities 
in diamonds here. the trade considering it 
a good augury since buying on a larger 
scale is being recorded already particularly 
in American circles. Although the bulk of 
the trade continues to be in medium qual- 
ities there are definite signs now of a 
revival in better grades, while the business 
in polished goods is, the gem merchants say, 
on the mend. 








Dr. Courtney W. Shropshire, of Birming- 
ham, also is the proud possessor of a hand- 
some silver loving cup, presented to him by 
the International Association of Civitan 
Clubs. Dr. Shropshire is really the founder 
of the Civitan Clubs, he having been the first 
president of these clubs. The presentation of 
the loving cup was made in Chattanooga, 
Tenn., a few days ago on the occasion of the 
meeting of the second annual convention of 
Civitan Clubs in that city. There were about 
100 members of the Civitan Club from Bir- 
mingham who attended the meeting of the 
International Clubs in Chattanooga, and the 
presentation of the loving cup to Dr. Shrop- 
shire was the leading feature of the meeting. 
The cup is one of the most handsome cups 
ever seen in Birmingham, and was made by 
a New York manufacturing house of loving 
cups, and especially designed for this occa- 
sion. The inscription engraved on the cup 
is as follows: “Presented to Courtney W. 
Shropshire, our first and honored president, 
by the International Association of Civitan 
Clubs, second annual convention, Chatta- 
nooga, Tenn., June, 1922.” 
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Reports from the European Diamond Markets 





onditions in the Diamond Centers of London, Paris and Amsterdam as 
Reported by Correspondents of The Jewelers’ Circular 














Lonvon, June 20.—The beginning of the 
month showed a fair amount of business in 
this market, a number of orders being re- 
ceived from the Colonial and Eastern mar- 
kets. During the past week, however, busi- 
ness has decreased slightly and consequently 
there is reluctance on the part of the whole- 
sale trade to buy at the present moment. 
Some of the firms attribute this situation to 
the volume of business done during the latter 
part of May when a sudden activity devel- 
oped in all the diamond markets. The 
market for rough diamonds is still fairly 
brisk and buyers from abroad, particularly 
American, are making purchases. Large 
consignments of rough were recently pur- 
chased. 

Antwerp buyers are most interested in 
medium qualities while the call from Am- 
sterdam demands the usual class of gems 
which that market as a rule imports. Prices 
for “rough” are reported firm and merchants 
coming here have found it necessary to con- 
centrate all their energy in order to make 
satisfactory purchases, 

The exhibition of the London School for 
goldsmiths and silversmiths and allied trades 
was held this week under the directorship of 
Arthur Stewart and the splendid collection 
of exhibits made by pupils of the school 
attracted much favorable comment. The 
work of the class of designing and engrav- 
ing and die casting occupied a prominent 
place in the exhibit. 





AMSTERDAM, June 22.—The reports from 
this market show that there has been a 
decline in business as compared with last 
month. It is difficult to say whether the 
cause of this is because of the mid-Summer 
season or whether other factors are respon- 
sible. Usually a period of activity in this 
market such as has been the condition dur- 
ing the past month is followed by quieter 
business conditions. At present there is 
nothing to indicate a return of a market 
boom although manufacturers here are con- 
tinuing to keep their workers employed and 
at present the total number of men employed 
in the various branches of the industry is 
about 5,000. Recently there was a fair 
amount of business in the importation of 
rough diamonds from the London Syn- 
dicate and it is evident from this that more 
employment at the cutting factories must 
follow. There is a demand at the present 
time for large size stones in the better qual- 
ities and these grades of diamonds being in 
the possession of a limited number of people, 
Prices are firm and transactions are difficult 
to carry out owing to the reluctance of 
buyers to pay the prices demanded. 

Business in “roses” is reported slightly 
better for the month but following the trend 
of the market conditions here, the trade in 
this branch has also decreased. Foreign 
Merchants in that branch of the industry 
do not seem to grasp the great amount of 
expense and labor attached to the cutting of 
“roses” to produce even a small quantity of 
fine cut stones, On the offers occasionally 


made in the foreign markets, it is quite 
impossible for the firms in business to enter- 
tain transactions at the prices offered. 





Paris, June 20.—This market has reflected 
a better tone, which of late has prevailed 
in most of the diamond centers. Wholesale 
firms as well as other dealers in this market 
are more optimistic about business condi- 
tions. There is at present a fair demand 
for light brown colored stones in medium 
sizes as well as for large stones in good 
qualities ranging from a half-carat upwards. 
A notable fact in connection with this is 
that the prices of large stones in good 
qualities are still comparatively high not- 
withstanding the many conflicting and untrue 
rumors in circulation about the decrease in 
the prices of the “rough.” During the 
month, there has also been noted a demand 
for “roses” of medium qualities, 

American merchants buying in this mar- 
ket will undoubtedly be pleased to learn that 
plans are under way here to build an ex- 
change for the sale of diamonds on a scale 
similar to the plan in operation in Antwerp 
and Amsterdam. M. Citiroen, president of 
the Chamber Syndicaile of Diamonds at 
Paris, recently presided over a meeting called 
for the purpose of discussing plans for this 
project, and a committee of prominent mem- 
bers there is already engaged in carrying the 
idea into effect, The American Chamber 
of Commerce in Paris recently elected 
Joseph Ascher of Paris and Mr. Van 
Dam of Amsterdam as members. 








Jaffe & Krakower, Inc., New York, File 
Schedules in Bankruptcy Showing 
Assets of $6,098 and Liabili- 
ties of $85,828 
Schedules in bankruptcy were filed in the 
United States District Court on Monday, 
June 26, by Jaffe & Krakower, Inc., manu- 
facturing jewelers, 87 Nassau St. These 
schedules list the liabilities at $85,828, which 
amount includes. secured claims, $7,578 un- 
secured claims, $68,539 and notes and bills 
which ought to be paid by other parties 
thereto, $9,710. The assets amount to 
$6,098 and consist of bills, promissory notes 
and securities, $822, debts due on open ac- 
counts, $5,070 and deposits of money in 

banks and elsewhere, $206. 

Among the largest unsecured creditors 
are: Freudenheim Bros. & Levy, $14,812; 
Goldmuntz Bros., $5,197; Knox & Bern- 
heim, $5,004; Wm. L. Lewy & Co., $3,342; 
Sidney Kaufer & Co., $2,868; Paul Gold- 
muntz, $1,124; A. Jaffe & Son, $3,618; S. 
Lieberman, $1,693; Katz & Ogush, $960; 
M. & A. Rosenberg, $2,012; Chaifetz & 
Zolotar, $800; I. J. Roe, $4,592; The Mayer 
Co., $601: Krendel & Sherman, $1,835; Ja- 
cob Kohn, $619; Harry Friedman, $648: 
James J. Loeb & Bro. $1.704: Segman & 
Abrahams, $680; Finkelstein Bros., $1,454: 
Shiman Bros. & Co., $556: W. Chalson. 
$1,105: D. Atlas & Co., $1.432: Philip Pre- 
sent & Son, $1,392; Louis Beilenson, $712: 


69 


Philip Woolf $212; Eliasoff & Birnbaum, 
$200; Bergen County Bank, $1,500; E. J. 
Bellin, $300; R. Belivan, $504; Eisen, Lede- 
berg & Co., $535; Schreier & Haberman, 
$1,252; Blitz & Schwartz, $463; I. Horn- 
stein, $517; Israel Oleet, $373; I. Levinson 
Co., $517; Saul Smigrod, Inc., $651; Mrs. 
J. Jaffe, $300, and Kaufer Bros., $334. 
Involuntary bankruptcy proceedings were 
started against this concern on June 19, last. 








LETTERS TO THE EDITOR 





The Federal Trade Commission Ruling as to 
the Use of Ivory in Imitation Products 


WILMINGTON, Del., June 29, 1922. 
Editor, JEWELERS’ CIRCULAR: 

May we call your attention to the news 
article in a June issue of THE JEWELERS’ 
CircuLar which tells of the recent ruling of 
the Federal Trade Commission on the use of 
the word “ivory” in connection with adver- 
tisements of pyroxylin plastics, and which in 
the subhead, at least, we think tends to cause 
confusion. As a matter of fact, it has already 
caused some confusion among our customers 
who are anxious to know if they must cease 
using the word “ivory” entirely in their 
advertising literature, 

Your sub-head on the article states, 
“Federal Trade Commission Orders Drug 
Stores to Cease Use of the Word ‘Ivory’ in 
Selling Imitations.” The ruling of the Trade 
Commission was, in effect, that pyroxylin 
plastics, and among them Pyralin, must 
not be advertised as Ivory since that would 
mislead purchasers into thinking that the 
articles are natural ivory. 

There was no ruling against the use in 
advertisements of the term “Ivory Pyralin.” 
Du Pont products of this material may 
therefore be advertised as “Ivory Pyralin,” 
with the word “Ivory” used as an adjective, 
and not as a noun. This is in accordance 
with the resolution passed by representatives 
of the pyroxylin plastic industry at a con- 
ference on May 17, 1920, regarding the use 
of such descriptive terms. 

The du Pont Co. is anxious that its 
customers, in their advertising, shall con- 
form in all ways to this resolution and to 
the ruling of the Federal Trade Commission 
by using the term “ivory” in an adjective 
sense only, in connection with Pyralin ar- 
ticles. For some time we have been circular- 
izing customers on their advertising in 
order to set them right in this regard, call- 
ing their attention to the fact that it is 
necessary to follow the ruling of the Federal 
Trade Commission in the use of the term 
“ivory” and also pointing out that both 
their advertising and ours will be more 
effective if all concentrate on the form, 
“Ivory Pyralin,” which is featured by the 
du Pont Co. throughout the country. 

We take the liberty of placing these facts 
before you so that you may co-operate with 
us in overcoming any misapprehension which 
might have been caused by the method of 
expression used in the sub-title to the article. 

Yours very truly, 
(Signed) F. G. Byrne. 








B. O. Snider, Jackson, Tenn., is in finan- 
cial trouble and several judgments have 
been entered against him. 
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i Green Mountain Jewelers Elect 





Vermont Retail Jewelers’ Association Holds Largest and Most Successful 
Convention at Burlington 











CIRCULAR 











3URLINGTON, Vt., June 28.—When the 
sixth annual convention of the Vermont 
Retail Jewelers’ Association came to an end 
in this city last evening, it was the opinion 
of those present that the meeting was the 
most largely attended and in every way the 
best in the history of the organization. The 
local members of the association, as usual, 
had prepared an attractive program of en- 
tertainment, which reached its climax in a 
hoat ride on Lake Champlain last evening, 














RUSSELL W. 


PARISH, PRESIDENT 


followed by a dance at the Lake Champlain 
Yacht Club house. Music was furnished 
by the Andrews Singing Orchestra from 
Pittstield, Mass., which was present during 
the entire convention and appeared fre- 
quently in the program. 

The final session was held on the steamer 
during the ride,. when the officers of the 
association were all re-elected, as follows: 

President, Russel W. Parish, Bur- 
lington. 

Vice-president, 
Montpelier. 

Secretary and treasurer, William S. 
Preston, Burlington. 

Executive committee—A. G, Mansur, 
3urlington; G. M. Hascall, Rutland; 
O. E. Scott, Waterbury; H. H. Stone, 
Middlebury, and G. L. Preston, Bur- 
lington. 

The convention, which began on Monday 
morning, was held at the roof garden of 
the Hotel Sherwood. It was called to 
order by the president, R. W. Parish, of 
this city, and T. B. Wright, president of 
the Burlington Chamber of Commerce, wel- 
comed the visitors. Edward H. Hufnagel, 
of Mount Vernon, N. Y., president of the 
American National Retail Jewelers’ Associ- 
ation, made the response for the jewelers. 
Other speakers at the morning session 


Wayne M._ Reed, 





were H. H. Scott of the Elgin Watch Co., 
M. S. Willis of the Waltham Watch Co., 
and Henry Arnold, of D. C. Percival Co., 
Boston, a director of the Jewelers’ Pub- 
licity Association. 

The principal speaker at the afternoon 
session Monday was Col. S. O. Bigney of 
Attleboro, Mass. After his talk the entire 
party adjourned to Ethan Allen Park for a 
baseball game and field day. The ball game, 
p.ayed between the jewelers and the mem- 
bers of Andrews’ Singing Orchestra of 
Springfield, Mass., which furnished music 
during the convention, resulted in a victory 
for the orchestra, and the field day pro- 
vided more fun than speed. 

At six o’clock about 125 jewelers, their 
families and friends sat down to a steaming 
clambake and when all the members of the 
party had consumed all of the edibles hu- 
manly possible, adjournment was taken to 
a pavilion at the entrance to the park, where 
an address was given by Feri Weiss, of 
Soston, Mass., who is a member of the 
secret service and of the immigration serv- 





WM. PRESTON, SECRETARY-TREASURER 


ice. Summed up, the address was an appeal 
for Americanism and patriotism, showing 
the follies of anarchy, sovietism and other 
doctrines which have gained credence among 
certain peoples. That they are worthless 
is shown by the haste of the I. W. W.’s and 
others of their ilk to seek and even demand 
the protection of the American flag when 
they get into trouble. They may preach the 
“red flag” but they recognize the fact that 
the Stars and Stripes is the symbol of law 
and order. 


Tuesday’s Session 


Tuesday morning was taken up with 
routine business and after luncheon at the 
Sherwood Hotel there were talks by Con- 
gressman Frank L. Greene of St. Albans, 


who spoke on “Business Ethics” and punc- 
tuated his address with witty stories; by 
Arthur G. Mansur of Burlington, first vice- 
president of the American National Retail 
Jewelers’ Association, and by Edward H. 
Hiufnagel of Mount Vernon, N. Y., president 
of the same association. 

Mr. Hufnagel, in his talk, stressed the 
prevailing prices for good diamonds, and 
told the jewelers that they could not expect 
any drop in the price of the good stones, 
but there might be a rise. The price of 


fine quality stones cannot be lowered in this 
country, because of the control over the 
diamond market which is exercised by a 
London syndicate, whose policy it is never 
to allow enough stones on the market at 
any one time to drive the price down. 
There are, however, many small, imperfect 





A. G. MANSUR, FORMER PRESIDENT 


stones on the market at the present time. 
These are all one-quarter carat in weight 
or less. These are for the most part stones 
which were bought up during the war by 
Germans. Diamonds do not fluctuate in 
price very much and were a stable invest- 
ment, while the money of that country was 
getting more worthless every day. These 
stones, bought in a period, of distress, are 
now flooding the small stone market, and 
President Hufnagel warned the dealers 
against them. 

Another point brought out in his talk was 
the organization in Washington of the Horo- 
logical Institute of America, whose object 
it is, through co-operation with the Bureau 
of Standards, and the National Research 
Council, to certify watchmakers, through 
regularly instituted examinations, and to 
encourage more of the young men of the 
country to look to this line of work as a 
vocation offering good remuneration and 
constant employment. A good watchmaker 
ears his wages on 300 days of the year, 
while the carpenter, mason, etc., average 
only 160 to 180, owing to weather condi- 
tions, etc, 

Last, but not least, President Hufnagel’s 
talk dealt with the “Code of Ethics” which 
the association adopted for the conduct of 
its business. This code of ethics, to which 
all of the retail jewelers in good standing 
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with the association will subscribe, protects 
and safeguards the buyer. It will make the 
jeweler live up to the highest standards of 
integrity. . 

Many people get the idea that jewelry is 
a luxury, but the jewelry industry is 
one of the largest necessary industries in 
America. Each year there are 1,400,000 
weddings in America, and these weddings 
are probably the largest consumers of the 
jewelry output. He also referred to the 
part played by watches during the World 
War. 

During the convention an auxiliary society 
was organized among the ladies who were 
present. It is to be known as the “Vermont 
Jewel Club” and the officers state that it 
already has a membership larger than any 
other New England State, and one of the 
largest in the United States. The object is 
purely social—to promote better and broader 
acquaintance, more cordiality and genuine 
friendliness among the ladies interested in 
the jewelry business. All wives, mothers, 
sisters, daughters, widows, sweethearts and 
lady employes of jewelers are eligible to 
membership, and the goal is 100 members 
the first year. 

Officers were elected as follows: President, 
Mrs. Wayne M. Reed, of Montpelier; vice- 
president; Mrs. Fred S. Dyke, of Northfield ; 
secretary and treasurer, Mrs, Russel W. 
Parish, of Burlington. 








COL. R. N. HERSHFIELD DEAD 





Well Known Kansas City Jeweler and Civil 
War Veteran Passes Away While on a 
Visit to Atlantic City, N. J. 


Kansas City, Mo., June 29.—Colonel R. 
N. Hershfield, a pioneer jeweler of Kansas 
City, died Sunday, June 25, in Atlantic City, 
N. J., where he was visiting his daughter, 
Mrs Allah Latz. He was 84 years old, 

Col. Hershfield was born.in Utica, N. Y., 
and later settled in Leavenworth, Kans. 
There he had a jewelry factory and a retail 
store, This was during the Civil War. 
During the war, Mr. Hershfield won his 
way to the position of lieutentant colonel in 
the Kansas State militia. During Price’s 
raid, the colonel did active service. At 
one time during the absence of the regular 
army during the Civil War, Col. Hershfield 
took charge of the post for two or three 
days. He was a member of the original 
hoard of regents of the University of 
Kansas, 

He came to Kansas City, Mo., from 
Kansas City, Kans., in 1892. Here he had a 
factory as well as a jewelry store. At 
one time his store was known as the largest 
in the west. People came here from all 
over the country to see the Hershfield estab- 
lishment. 

Colonel Hershfield retired from active 
business life several years ago, and had 
recently made his home with his son, H. A. 
Hershfield, also a well known jeweler of 
this city. 

Seven children survive the deceased. 

Deceased was an active Mason, a thirty- 
second degree man, a member of the G. A. 
R., of the Old Men’s Club and the City Club. 
The funeral was held Wednesday morning, 
June 28, and was conducted by the Masons 
and by the G. A. R. 


THE JEWELERS’ 
DEATH OF HENRY GINDER 





Veteran New Orleans Jeweler Passes Away 
in His Ninety-first Year 

New OrteEans, La., June 29.—Henry 
Ginder, the oldest jeweler and one of the 
oldest citizens of Louisiana, died Friday last 
in the 91st year of his age. Although con- 
fined to his home for the past three months, 
he was actively in touch with the business 
of A. B. Griswold & Co., the Canal St. 
jewelers, and remained president of that 
institution to the very end. His death was 
without pain. The friends and companions 
of his younger days—the old familiar faces 
—had all preceded him to the grave. His 
was a remarkable career. In this com- 
munity where he had lived almost from 
infancy, he was ever held in the highest 





HENRY GINDER 


THE LATE 


esteem, Socially, in his business relations 
and as a citizen he was a man of high type 
and it was said of him that he had not 
an enemy in the world. 

Speaking of Mr. Ginder on the day of his 
death, W. S. Bender, president of the New 
Orleans Retail Jewelers’ Club, said: “In the 
passing of Henry Ginder, the retail jewelers 
of New Orleans bow their heads in silent 
admiration and love. He was one of the 
‘Gibraltars’ of the craft, the rock on which 
was founded the substantial business of A. 
B. Griswold & Co. We mourn the loss of 
one who stood only for the best, and who 
typified the noble sentiment forming a com- 
ponent part of the jewelry business.” Simi- 
lar sentiments were expressed by other indi- 
vidual members of the club, Louis Haus- 
mann, Gabe Hausmann, Albert Krower, 
Herbert K. Smith. W. E. Taylor, William 
Frantz, F. A. Brunet, W. T. White, all tes- 
tifying to the high character of the de- 
ceased, his fairness as a competitor, and 
his value to the community as a citizen. 

A native of Covington, Ky., Mr. Ginder 
was brought to New Orleans in infancy and 
was educated in the public schools of this 
city. He entered the Coast Survey in 1840, 
and during his connection therewith making 
surveys on the Gulf Coast and along the 
Atlantic Coasts of Florida and Cape Cod, 
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A part of this year was spent in the Coast 
Survey office in Washington, D. C. Leaving 
government service in 1851, he entered mer- 
cantile life, become identified with the firm 
of Hyde & Goodrich, the largest jewelry 
house in the south and the wealthiest. 
In the Civil War he enlisted as a private in 
the Confederacy, serving in the Army of 
Tennessee, in 1861. Shortly after his en- 
listment, however, he was transferred to the 
Engineers’ Corps with the rank of second 
lieutenant, and during the remainder of the 
war served with conspicuous courage and 
distinction, being at one time a_ prisoner. 
During all of this time, he remained with 
the house of A. B. Griswold & Co., which 
was a continuation of the old firm of Hyde 
& Goodrich. During the 107 years of the 
existence of this house, it had but five 
managers—J. N. Hyde, William M. Good- 
rich, Henry Thomas, Jr., A. B. Griswold 
and Henry Ginder, the latter serving 50 
years of the 70 of his connection with 
it. Although receiving only a public school 
education, Mr. Ginder was a student all his 
life, and at the time of his death was an 
accomplished classical scholar, as well as 
thoroughly informed upon all subjects. For 
46 years, he had been an elder in the Pyr- 
tania Street Presbyterian Church, having 
previously served as a deacon for 15 years. 
In his religious, as in all his other duties, 
he was sincere, practical and exemplary. 
Funeral services at the church preceded 
those at the cemetery, where taps were 
sounded as his old comrades-in-arms gath- 
ered around his grave. 

From 1855 to 1878, Mr. Ginder was a 
member of the Howard Relief Association, 
acting as president of the organization at the 
time of its dissolution. He was a member, 
also, and treasurer, of the New Orleans 
Auxiliary Sanitary Association, from 1876 
to 1886 and a member of the New Orleans 
Seamen’s Society, of which he had _ been 
secretary since 1874. At the time of the 
founding of Tulane University, Paul Tulane 
personally appointed Mr. Ginder one of the 
charter members of the Board of Admin- 
istration, in which position he served until 
1920, when increasing age caused him to 
resign. The first wife of Mr. Ginder was 
Miss Martha Y. Tucker, of Troy, N. Y., 
who died in 1883. Subsequently, he was 
united in marriage to Miss Catherine F. 
3urrus, Woodville, Miss., who died in 1912. 
There was no children by either marriage. 
Miss Mary Semple, who has resided with 
him for the past several years, was a niece 
of his last wife Miss Catherine Stewart, of 
Baton Rouge, is also a niece of his last 
wife. 

On the third Monday in July, the board 
of directors of A. B. Griswold & Co., will 
be elected. This board, at present, consists 
of E. L. Roane, vice-president and treasurer ; 
William B. Young, secretary; W. H. Roane, 
assistant secretary-treasurer, and A. G. Pal- 
It is likely this board will be re- 
elected. Mr. Roane, the vice-president and 
treasurer of the association, had long 
sustained the most intimate and confidential 
relations with Mr. Ginder, ‘and it is certain 
he will still continue to direct the policy and 
business of this great institution. 
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Fd. Peterson has opened a jewelry and 
repair shop at Park Falls, Wis. 
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How the Courts Interpret the New York Silver Law 








Some Comments and Rulings of the Judges of the Court of Special Sessions 
During the Recent Trial of a New York Jeweler Charged with 
Selling Silver Buckles Improperly Marked 

















Interest in the recent conviction by the 
Court of Special Sessions of a New York 
jeweler and his clerk on the charge of vio- 
lating the Silver Law of that State, in- 
creased last week instead of diminishing and 
there was a continuous demand for informa- 
tion as to the attitude shown by the court 
in declaring the sale of a buckle marked 
“sterling,” containing a base metal “cam” 
or “clutch,” to be a misdemeanor despite 
the fact that the clutch was detachable, was 
made of a plain metal in the raw state and 
of a different color than the silver, and in 
addition, was sold in connection with signs 
that explained the character of the piece. 

Many members of the trade who were 
under the impression that a detachable part 
was not included in the “sterling” or other 
quality mark under the Stamping Law, were 
surprised at the interpretation of the court, 
despite the fact that a similar court in New 
York had interpreted the silver laws even 
more drastically in a decision nearly 25 years 
ago, 

The recent case before this court was 
tried by Judges A. C. Salmon, Moses Herr- 
man and Ellsworth J. Healy, Judge Sal- 
mon presiding, and the attitude of the court 
in interpretating the law can be well inferred 
from some of the remarks of the presiding 
justice in the course of the trial. 

It was admitted by the prosecution that 
all of the metal of the buckle, except the 
“cam” and “clutch,” was of silver, .926 fine 
and it was admitted by both sides that the 
“cam” or “clutch” was a base metal without 
silver and that the assay of both was what 
brought the article down below the standard. 

The defendants’ attorney, in his cross ex- 
amination of witnesses, endeavored to dis- 
tinguish between the silver part and the non- 
silver part and to show that the mark ap- 
plied only to the former. But the first ques- 
tions put by the justice tended to show that 
the buckle was purchased as one piece, and 
it could not be used as a buckle without the 
clutch. The attorney, in questioning the 
assayer, attempted to show that the clutch 
was easily detachable and the following 
took place: 

Q. The buckle that was delivered to you 
had a clutch on it, is that not true? 
A. It did 
Q. And that clutch was readily detach- 
able? 
A. By using a plyers. 
. Yeu could detach it easily— 
. You could detach it easily. 
. With your hands, too? 
. I didn’t try that. - 


Q. When you saw the clutch of this 
buckle that was presented to you, you 
knew at a glance that it was not silver, 
did you not? 

A. Yes, sir, I'd know, but— 

Justice SALMON :—He 1s tes- 
tifying as an expert. Of course 
he knew it. That is not the 
purpose of the law, to protect 
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the expert; it is to protect the 
people who use and ordinarily 
buy such articles. 
The defendant’s attorney, Mr. Rosenfeld, 
made a motion to dismiss on many grounds, 

Mr. RoseNFELDS—I make a motion as 
to both defendants, on the ground, 

Ist—That this sale of this clutch is 
not a violation of the Penal Law. The alle- 
gations in the information are not sufficient 
to bring it within the provisions of Sec- 
tion 422. 

Motion denied. Exception. 

Mr. RosENFELD:—So far as the infor- 
mation is concerned in each case, it says, 
“Did have in his possession with intent 
to sell and dispose of, certain buckles,” 
etc. There is not any allegation in this 
information stating “each and all com- 
ponent parts,” as is the phrase used in 
Section 422 of the Penal Law, and there- 
fore, this information is insufficient. 

Justice SaLtmon:—The article sold is 
a buckle and on that buckle is stamped 
the word “Sterling,” and the buckle was 
not simply the silver part of it; it included 
the clutch; otherwise it ceased to operate 
as a buckle. 

Motion denied. Exception. 

Mr. RosENFELD:—I also move to acquit 
on the ground that the people have failed 
to show any criminal intent on the part 
of this defendant. 

Justice SaLmMon :—This is one of those 
statutes where certain acts are prohibited 
and the element of intent does not enter 
into it at all. The mere act of selling 
such an article in violation of law makes 
it a misdemeanor. 

Motion denied. Exception. 


The defendant’s attorney attempted to 
show that his clients were only following a 
custom universally followed in the trade, 
and in sustaining the objections to such 
questions, the record shows Justice Salmon 
to have said: 


Justice Satmon:—It docs not make 
any difference what the practice of the 
trade has been. The only question is 
whether this article which was sold as a 
buckle was marked sterling when it was 
not all sterling silver. 

To further questions along this line, he 
said: 

Justice Satmon:—It is objectionable, 
because you are trying to show a custom 
which contravenes the wording of the law. 
The defendant’s attorney renewed his mo- 

tion to acquit at the end of the case, which 
was denied, and after the court had found 
the defendants guilty, Justice Salmon said: 

Justice SALMon :—Of course, so far as 
the defendant Lowe is concerned, the 
court realizes her position. She was a 
saleswoman employed by the co-defendant 
and was innocent of any purpose of in- 
tent, even constructively or otherwise, of 
committing any fraud. The defendant 
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Keene is a merchant who has been in 
business here, that we know of, for many 
years. It has been testified that he has 
been in business for 41 years, and some 
of us have dealt with him, satisfactorily 
I can say, so far as I personally am con- 
cerned, but here is a statute, of course, 
that has for its purpose the protection of 
the buying public, and it is a wise and 
salutary law. We do not believe that the 
defendant Keene intended to perpetrate a 
fraud; we do not believe that he intended 
to mislead any purchaser ; but, nevertheless, 
he violated the law and that is why we 
found him guilty, in that the article which 
he sold was not wholly made up of silver 
925 pure. 

Under all the circumstances, while we 
have been compelled to find the defendants 
guilty, we do not feel that we should 
impose any further punishment and the 
court therefore will suspend sentence in 
each case. 








DARING HOTEL THIEF 


Robber Crawls Along Window Ledge of 
Canadian Hotel and Gets Gems Worth 
Over $5,000 from Room of Ameri- 
can Jewelry Salesman 


Toronto, Can., June 28.—Early on Satur- 
day morning a sneak thief entered the room 
of C, L. Sherrill, jewelry traveler, of New 
York, in the King Edward Hotel and stole 
a leather bag containing diamonds valued at 
$5,000, and several thousand dollars’ worth 
of other gems. The police are certain that 
the robbery was committed by a man with 
a police record for similar offences who 
registered at the hotel on the previous day 





as of Detroit, and left early on Saturday 


morning. The robbery was a remarkably 
skilful and daring one, carried out at the 
risk of the life of the thief. 

Sherrill occupied room 709 on the seventh 
floor of the hotel, and the suspect had the 
adjoining room, 710, Sherrill retired about 
1.30 A. M., placing the jewels and $250 in 
cash in his overcoat pocket and locking the 
door. Being somewhat deaf and a sound 
sleeper, he heard nothing during the night, 
but on waking found that his money and 
jewels were gone. The door was locked, 
so that the robber must have entered and 
left by the window, which had been left 
open on account of the heat. 

The robber apparently stepped from the 
window of his own room and crawled along 
a narrow ledge outside at a height of 125 
feet from the pavement, and after entering 
Sherrill’s room returned the same way to 
his own apartment, where some papers be- 
longing to Sherrill were found in the morn- 
ing. 

Another room occupied by A. H, Lyons, 
of Toronto, was visited in the same way 
and $53 taken. 

Mr. Sherrill gave the police a list of the 
stolen goods. 








The Lewis Jewelry Co., 603 Prospect 
Ave., Cleveland, O., has sold its old arcade 
store to F. W. Foster and S. H. Greenwood, 
both well known in the jewelry business in 
Cleveland. The concern will continue to 
operate as a cash and credit establishment 
under the management of the latter. 
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Southern Salesmen Enjoy Annual Outing 





Exciting Baseball Game and Excellent Shore Dinner Features of Summer 
Frolic at Terra Marine Inn, Staten Island 




















Terra Marine Inn at Huguenot Park, 
Staten Island, was the scene on Tuesday, 
June 27, of the annual gambol and Summer 
frolic of the Southern Jewelry Travelers’ 
Association. More than 70 salesmen, travel- 
ing below the Mason and Dixon line, and 
euests enjoyed the day to their hearts’ con- 
tent. Even old Jupiter Pluvius failed to 
put the jovial salesmen to rout with a heavy 
rainstorm in the afternoon. 

The first contingent of 


members and 


I. H, Blatt, Joseph C. Newman, Jules Klein, 
Nat Beck, William Roman and Jules Spear. 

Those who had brought their bathing suits 
enjoyed a dip, and after a short wait, dur- 
ing which time the pool and billiard tables 
were the scene of several games of “African 
golf,” word was passed around that the 
shore dinner was about to be served. The 
dinner was an excellent one and was thor- 
oughly enjoyed by the hungry salesmen and 
their friends. 
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TERRA MARINE INN WHERE 
guests of the association gathered at the 
Staten Island ferry at 9.30 o’clock, where 
they boarded a ferry boat. Upon their ar- 
rival at St. George, they were met by sev- 
which carried them to Terra 
Marine Inn at Huguenot Park. 

When the slow-going-non-skid “tanks” 
arrived at the villa, the occupants were 
greeted by those who had made the trip in 
their own machines. The vanguard of sales- 
men took over the baseball field for a short 
practice, after which a light lunch of sand- 
wiches and soft drinks, including near-bear, 
The baseball game between the 
salesmen and another team known as_ the 
“ventlemen” was then started. The game 
developed into a bitter battle and for eight 
innings was marked by a number of excit- 
ing and sparkling plays. The official um- 
pire, Ralph “Beaumont” Mothner, had many 
close decisions to make, but did his work 
well. The end of the fifth inning saw the 
“gentlemen” leading by the score of 8 to 6. 
At this stage of the game, the captains of 
both teams decided to change their line up. 
For three innings more the players and um- 
pire battled without any further damage or 
scoring. Those who had the pleasure of 
Witnessing the game thoroughly enjoyed the 
errors and humor which prevailed through- 
out the contest. The following represented 


eral buses, 


was served. 


the “gentlemen’s” team: F. Freidel, Louis 
Nussbaum, Roy Smith, William Comfort, 
M. S. Greenbaum, Joe Klein, H. Tannen- 


holtz, L. E. Blatt and W. Sturmer, while 
the following represented the salesmen: W. 
Engelsman, Charles Straechle, S. Nussbaum, 
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The menu was as follows: 


Broth 
Clams 


Clam 
Steamed 
Celery Olives 
Baked Blue Fish ; 

(Drawn Butter Sauce) 

One-half Fried Spring Chicken 
Potatoes Parsalaide 
One-half Boiled Chicken 
Fried Sweet 
Golden Bantam Corn on Cob 
Salad de 


lobster 
Potatoes 


Season 
Ice Cream Coffee 

Toward the end of the dinner, those mu- 
sically inclined entertained with a number 
of selections, while Joe Newman, of the 
“lriars,” favored with a few dances. Lee 
Weber presided in the absence of President 
“Bill? Barry and spoke a few words of wel- 
come and expressed the hope that all would 
mect again in good health and spirits at the 
15th annual banquet of the organization, 
which will be held at the Hotel Astor on 
Thursday evening, January 4, 1923. 

Following the dinner, the salesmen en- 
joyed themselves with outdoor sports, and 
at about 6 o’clock in the evening they again 
boarded the buses and started on their re- 
turn trip to New York, reaching the me- 
tropolis shortly before 8 o'clock. 


Hits and Errors 


Only three-quarters of the Hot Springs, Va., 
pincchle avartet. was there, so they could net 
quartet. John W. Steele came from Memphis and 


enjoyed the outing. 
‘ * * * 
Too bad it rained, but not enough to dampen the 
Nor was there “near” enough beer. 


* * * 


enthusiasm. 


President “Bill” Barry, being in California, we 
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had to go out of the State for an umpire. How- 
ever, ‘Bill’? sent a wire with regrets. 
* * * 
Who can tell Henry G—— the difference between 


fried and broiled Spring chicken? 
likes them both. 


He evidently 


” * - 


Irving Cohn did not go in bathing. The tide 
stayed low. 

* * 

“Billy” Roman ran around the bases with a 
cigar in his mouth without “being put out.” The 
cigar wasn’t lighted. Neither was “Billy.” 

* * 7 
Talk about a good catcher and humorist— 


McGraw, send your scout around—we have a sec- 
ond—Germany Schaefer in Fritz Freidel. 
* ” . 

Baseball Manager Louis Nussbaum ‘“‘assorted”’ 
quite a “series’’ of players, but before the game 
was over he got some of them in the right “lot.” 

* * 


Strong Arm Charles Straehle pitched and would 
have won if his side made as many runs as they 
made errors, 

* * « 

Silent ‘“‘Gecrge” Jochum said little—but he did 
h's share on the committee. 

* * * 

When Secretary Roy Smith made a speech he 
asked the boys to buy tickets promptly for the an- 
nual banquet. 








COMPLAINT DISMISSED 





Partner Withdraws Charge of Larceny 


Against Newark Manufacturing Jeweler 


Newark, N, J., June 30.—The complaint 
made against Jacob Pollack, of 544 S. 19th 
St., of stealing gold from a safe in the 
plant of the W. S. P. Jewelry Co. at 130 
Orchard St., of which he was a partner, 
has been dismissed by Judge Boettner in 
the First Precinct Court. 

This action was taken at the request of 
Nathaniel Kessler, counsel for William 
Steiner, another partner in the concern who 
had filed the original complaint against 
Pollack. Mr. Kessler told the court that he 
had advised his client to withdraw the com- 
plaint, feeling that he could not carry it 
through because of the business relations 
existing between the two men. 

Pollack was arrested June 15 and, after 
admitting the act, was held in bail for ex- 
amination later. The arrest came as_ the 
result of complaints to the police that each 
morning small quantities of gold were miss- 
ing from the firm’s safe. The police made 
a small hole in the roof directly over the 
safe and lay in wait for the thief. Early 
in the morning of June 15 Pollack appeared, 
opened the safe, and took some of the go'd. 
His arrest by Newark police followed im- 
mediately afterwards. 








Toronto Jeweler Completes Half Century of 
Business Life at One Location 

Toronto, Can., June 29.—Walter J. Barr, 
president and managing director of ‘he 
Goldsmiths’ Co. of Canada, Toronto, recently 
completed 50 years of business life in the 
same_ establishment, occupying the same 
premises, situated at the corner of Yonge 
and Wellington Sts. 

The whole vicinity has undergone exten- 
sive changes, but the business established 
by Rossin Bros. in 1852 has been -:ontinu- 
ously carried on. Rossin Bros. sold out in 
1857 to Robert Wilkes, who in turn was 
succeeded by Smith and Fudger by whom 
the present company was organized. 
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Ingomar Goldsmith & Co, 


180 BROADWAY, NEW YORK. 





IN STOCK 


Square cut Diamonds in straight sizes 





and matched for Bracelets, Rings and 





Pins. Just one feature of our diamond 


service. 














Pe DIAMONDS 





Artificial Pearl Necklaces 


a superior reproduction 


direct from France 


GATTLE & HUNTER 


576 Fifth Ave., at 47th St., New York 


Telephone Bryant 7085 
Importers of Pearls, Diamonds and Other Precious Stones 























PEARL TASSEL EFFECTS 


Seed Pearl Bracelets and Pearl Sautoirs 


ORIENTAL PEARL NECKLACES 
From $25.00 Up 


SEED PEARL NECKLACES 


The most complete line of above on the market 


CROSSMAN COMPANY 


3 Maiden Lane New York 
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LOSES GEMS WORTH $65,000 
Morris Shinderman, Chicago, Reports Theft 
of Wallet, While Traveling from 
St. Louis to Kansas City 


Cuicaco, June 29.—Word was received 
at the Chicago office of Morris Shinderman, 
31 N. State St., today that he was robbed 
of approximately $65,000 m diamonds and 
jewelry on a train while going from St. 
Louis to Kansas City, on Wednesday after- 
noon (June 28). 

It is stated here that the wallet contain- 
ing the diamonds was always carried by 
Mr. Shinderman in his coat, but while mak- 
ing this trip and on account of the extremely 
warm weather Mr. Shinderman transferred 
the wallet into the grip he was carrying. 
On boarding the train at St. Louis Mr. 
Shinderman placed the grip in a supposedly 
safe place, and did not notice his loss until 
the train neared Mexico, Mo. 

When Mr. Shinderman mentioned his loss, 
a porter on the train stated he saw a man 
get off the train at the first stop carrying 
the grip. 





Sr. Louis, Mo. June 29.—Morris M. 
Shinderman, a diamond broker, of 31 N. 
State St., Chicago, reported to St. Louis 
police Wednesday, that he had been robbed 
of uncut diamonds, platinum diamond rings 
and bracelets, valued at $65,000, while he 
was a passenger on a Wabash train Tues- 
day on the way to Kansas City. The 
jewels were missed after the train reached 
Mexico, Mo. Shinderman got off the train 
at Centralia, Mo., and notified officials of 
the railroad, who telegraphed back to St. 
Louis. 

A negro porter on the train, Shinderman 
said, informed him that he had seen a man 
get off the train at the Delmar station, St. 
Louis, who was dressed in a checkered suit 
of clothes, wore a straw hat and carried a 
grip similar to that carried by Shinderman. 

Shinderman told police he had made trips 
each month to St. Louis, that he arrived 
here last Friday and was a guest at Hotel 
Jefferson. Tuesday he called on his trade, 
carrying a case of unset diamonds valued 
at about $60,000 in his inside pocket, he 
said. In his outer coat pocket, he said, he 
carried the diamond platinum rings and 
bracelets, valued at $5,000. . 

Shinderman said he checked out of the 
hotel Tuesday and went to Union Station. 
He said that he generally carried the jewelry 
and diamonds on his person, but that the 
weather was warm and he intended taking 
off his coat, so he put the gems in his grip. 
He said he took a seat in the observation 
car and the porter put his grip down on the 
other side of the coach. He said a number 
of other grips were near his. When the train 
reached Delmar Station, he said, he did not 
see any one get off. No one was seen by 
him to leave the car when the train reached 
St. Charles, he said. Several persons, he 
said, left the car at Mexico, and it was then 
that he missed his grip. He said he went 
to the platform of the station there and 
sought out the porter and looked at several 
grips that had been carried from the car. 

Shinderman said the porter told him a 
man had left the train at Delmar Station, 
and he believed the man had taken the miss- 
ing grip. The porter said that the man had 
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a tieket for Moberly, and that he became 
suspicious when the passenger left the train. 

Shinderman told the acting chief of de- 
tectives that between $35,000 and $40,000 was 
owed on the missing jewelry, that he could 
not give the exact amount until he had seen 
his books and that he carried $20,000 in- 
surance, 

Shinderman said he had not noticed any- 
one following him while he was on his trade 
and that he had not made any acquaintances 
while a passenger on the train. He said 
that he knew the diamonds were intact 
when he left the hotel, as he had checked 
them over there. 








FOOT PADS ROB JEWELER 





Chicago Diamond Dealer Loses Gems Worth 
$5,000 When Held Up Under Viaduct 


Cuicaco, June 28.—Philip Hatowski, 
jeweler, located at 720 W. Roosevelt Road, 
was held up one evening last week under 
a viaduct at 16th St. and Blue Island Ave. 
and robbed of $5,000 in diamonds and cash 
while on his way home, after having called 
on a customer in 18th St. 

Mr. Hatowski became impatient while 
waiting for a street car at 18th and Blue 
Island Ave., and commenced walkitig to the 
next car line. While walking he noticed three 
young men behind him, and when he theared 
the viaduct one of the young fellows ae 
up to him and asked for a cigarette. 
immediately commenced choking 
Hatowski and ordered his two partners fo 
go through his pockets. After they Jeft 
him and he recovered from the shock’ Mr. 
Hatowski ran after the bandits towards 
18th St., shouting for help. A policeman 
nearby saw the bandits running and gave 
chase, but lost track of them when they 
entered an alleyway. 

Mr. Hatowski was taken to the Maxwell 
station where he reported his loss. The 
loot consisted of $71 in cash and the balance 
in mounted and unmounted diamonds, also 
a diamond brooch that he had just received 
from his customer. The jeweler reported 
that he has carried a large amount of dia- 
monds with him at all times during the 
past 20 years and this is his first loss, He 
carries no insurance. 


. 








GOLD EMBARGO CONTINUES 





Canadian Government Extends Act Forbid- 
ding Exports of Coin, Bullion, Etc., 
Until July 1, 1923 


Toronto, Can., June 29—The embargo 
on the export from Canada of gold coin, 
gold bullion and fine gold bars, which ter- 
minates July 1, has been extended. by the 
Canadian government until July 1, 1923. 

This action is taken under the provisions 
of an act passed three years ago, authoriz- 
ing the continuance of the measures taken 
during the war to prohibit the export of 
gold. 








A petition in hankruptcy has been filed in 
the matter of D. J. Short, Greenfield, Ia., 
and the first meeting of creditors was sched- 
uled to be held at Creston recently. The 
assets are reported to be $6514 and the lia- 


bilities $29,107. 


-at that time. 
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Arrangements Completed for Convention of 
Virginia Retail Jewelers’ Association 
at Norfolk, July 10 and 11 


Norrotk, Va., June 30.—Every retail 
jeweler in Norfolk is a member of one or 
the other committees preparing for the an- 
nual convention of the Virginia Retail 
Jewelers’ Association to be held here July 
10 and 11, An elaborate program is being 
worked out for the entertainment of the 
guests, who are expected to number up- 
wards of 200, representing the jewelry busi- 
ness in all parts of the Old Dominion. 

The sessions of the convention will be 
held in the Monticello Hotel and will be 
presided over by Stanton Pilcher, of Peters- 
burg, president of the association. Albert 
L. Roper, Mayor of Norfolk, will make an 
address of welcome at the opening of the 
first session and will tell the visitors about 
Norfolk and its surroundings. Speakers of 
national reputation will be on the program. 

A. F. Jehnke, of Richmond, State repre- 
sentative in the Horological Institute of 
America, will speak on the subject, “The 
Future of Watchmaking in America,” and 
Ernest Lunt, regarded as an eminent au- 
thority on silver, will speak on the subje@ 
“How to Sell Silverware at a Profit,” 


J. Doyle-and other speakers whose natn ; 
as yet been announced will be of 


have 
the 








ogram. 
siness sessions of the convention will 
€ held on the morning of July 10 and on 
morning and afternoon of July 11. The 


-' remainder of the time will be spent in 


recreation and entertainment of a varied 
character. 

On the afternoon of July 10 the visitors 
will be taken on a boat trip through the 
harbor of Hampton Roads, and that evening 
the association’s annual banquet will be held 
in the Monticello Hotel. Other recreation 
will be provided at the numerous bathing 
beaches in the vicinity. 








St. Louis Jeweler Indicted on Arson Charge 
After Three Fires 

St. Louts, Mo., June 29.—An indictment 
charging first-class arson was voted by the 
grand jury Tuesday against Vincent Verzie, 
27 years old, proprietor of a jewelry store 
at 1007 Franklin Ave. Three fires have 
broken out in his store during the past five 
months. Partial insurance was paid for. 
damage done by a fire on Feb. 23. -A police 
investigation, it is alleged, showed that tur- 
pentine had been used to saturate portions of 
the building. At the time, Verzie declared 
that he believed the flames were started by 
members of an Italian blackhand organi- 
zation. 

The second fire occurred on June 6 after 
Verzie had been notified by an insurance 
company that. his policy would be discon- 
tinued on June 13. Little damage was done 
On June 12, a few hours 
before $2,500 of the $15,000 policies was to 
expire, the third fire was discovered. It 
is alleged that traces of gasoline were found 
about the building in the police investigation 
after each fire. 








O. Friedman, Cleveland, O., is in finan- 
cial trouble and judgments have been en- 
tered against him. His business will be 
closed out on an execution. 
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Walter Eitelbach & Co., Inc. i“"“ 506 Siti tien. 
Ludwig Nissen & Co. NEw york 








Specialists in Genuine Oriental Pearl Necklaces and Individual Pearls 
Finest Selection Rare Gems 

























FREDERICK W. RAUCH 
522 Fifth Ave. New York 


Pearl NecKlaces 


created by an expert in the perfect blending ot 
} color and graduation of size 








Pearl Ropes Loose Pearls for Additions 
Fancy Cut Diamonds and Precious Stones 
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HONOR DEAN OF MAIDEN LANE 





Jewelers Security Alliance and Maiden Lane 
Historical Society Adopt Resolutions 
of Regret Upon the Death of 
of Augustus K. Sloan 


The executive committee of the Jewelers’ 
Security Alliance, of which Augustus 
K. Sloan, head of Sloan & Co., New York, 
was a member took cognizance of his death 
on June 23, and at a special meeting of the 
committee a resolution of regret was 
adopted. Mr. Sloan was president of the 
Security Alliance for 25 years. 

The resolution which was ordered spread 
upon the minutes and a copy of which is to 
be sent to the family of the deceased reads 
as follows: 

RESOLVED; that the executive committee 
of the Jewelers’ Security Alliance hereby 
express their sincere sorrow at the death 
of Mr. Augustus K. Sloan, who was one 
of the organizers of the Alliance, served 
as vice-president for the first 9 years and 
was our president for 25 years. 

During this long term of office, Mr. 
Sloan fulfilled his duties with the greatest 
fidelity, and also endeared himself to us 
all by his many excellent qualities as a 
man, so that we now not only recognize 
the loss sustained by the Alliance, but 
also feel that a personal friend and 
brother has been removed from our circle, 
whose genial presence and helpful counsel 
will be greatly missed and always remem- 
bered with grateful affection. 

To the bereaved widow and family we 
tender our heartfelt sympathy and hope 
that they may be sustained and comforted 
in their sorrow by the firm, assurance that 
after a long and useful life their loved one 
has received the welcome “Well done thou 
good and faithful servant.” 


A special committee of the Maiden Lane 
Historical Society, of which the late A. K. 
Sloan was for many years, president, was re- 
cently appointed to draw up resolutions in 
connection with his death. The following 
were prepared last week and have been 
presented to the family of Mr. Sloan: 


It having pleased Divine Providence to 
call Augustus K. Sloan to his eternal 
rest. 

We, his fellow officers and trustees of 
the Maiden Lane Historical Society, at 
a special meeting, have caused to be en- 
tered upon our minutes the following 
resolutions : 

It is with profound sorrow that we have 
learned of the death of our president and 
dear friend, Augustus K. Sloan. 

Not only has his long, honorable and 
successful connection with the industrial 
life of Maiden Lane, covering a period 
of over sixty years, conferred upon him 
a notable distinction; 

But, his cordial co-operation at the 
time of the founding of this organization, 
his appreciation of the genuine value of 
local history and his recognition of the 
fact that civic pride is an essential to- 
wards the development of good citizenship, 
contributed greatly towards the growth 
and activities of the Maiden Lane His- 
torical Society ; 

Furthermore, his genial personality, his 
gentle dignity and his never-failing readi- 
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ness to give of his time, his energy and his 
ripe judgment to all beneficial endeavors, 
awakened a measure of esteem and love 
beyond that accorded to most men. 

Impressed with these thoughts and sor- 
rowfully realizing that his kindly presence 
and wise counsel have been taken from us 
forever: 

We, at the same time, are deeply mind- 
ful of the far greater loss that has befallen 
the members of his family and we here- 
with etxend to them our sincere and pro- 
found sympathy. 

ALBERT ULLMANN, 
C. G. ALForp, 
ALPHEUS L. Brown, 
Leopotp STERN, 
Committee. 








HOLD SEMI-ANNUAL DINNER 





Members of Jewelry and Kindred Industries 
Board of Merchants’ and Manufacturers’ 
Association of Baltimore Banquet 
at Old Colony Club 


Battimore, Md., July 1.—The semi-an- 
nual dinner of the Jewelry and Kindred In- 
dustries Board of the Merchants’ and Manu- 
facturers’ Association was held Thursday 
evening in the banquet hall of the Old 
Colony Club at the Southern Hotel. This 
association is composed of the foremost 
jewelers of the city who are directly allied 
with the Merchants’ and Manufacturers’ As- 
sociation. The dinner was one of the most 
enjoyable held in the history of the or- 
ganization. 

C. Howard Millikin, president of the 
Board, presided and introduced Charles C. 
Stieff as toastmaster. The principal address 
of the evening was given by Robert R. Car- 
man, United States District Attorney for 
the District of Maryland. Mr, Carman re- 
lated the great increase of work brought in 
the United States District Court here 
through the enforcement of the Volstead 
law. 

Those present were: W. J. H. Culp, 
Louis P. Maas, A. E. Pearson, S. F. Pear- 
son, Michael Caplan, Henry Castelberg, A. 
Rosenstock, Jacob Engel, Jay G. Engel, 
Leon Engel, Oscar Samuels, Harry T,. Cole, 
W. S. Kellner, L. F. Sackerman, L. R. 
Booth, A. W. Fetting, J. H. Fetting, L. 
Krieger, C. R, Garthe, H. C. Garthe, W. H. 
Brockman, Emil Gruebel, Frank M. Schofield, 
James J. Glenn, C. Howard Millikin, Harry 
Schlarb and Andrew L. Warner. 

Richard Janowitz, Arthur N. Jenkins, 
Howard O. Jenkins, Julius J. Jenkins, Will- 
jam Katz, Howard C. Heise, John R. Korb, 
Leon Levi, George Bunnecke, Jr., E, D. Mc- 
Farland, Norman D. McFarland, Edward H. 
Mealy, S. Judson Mealy, William J. Miller, 
T. D. Olmstead, Arnold Rosenfeld, Fernando 
Volkmar, Philip Schlarb, Carl Schon, 
Charles C. Stieff, Gideon N. Stieff and G. 
Harry Gebb. 








G. F. Geiger & Son, Louisville, Ky., sold 
a fine silver loving cup, 22 inches high, 
mounted on an ebony base, to the Louisville 
Style Show Association, for presentation to 
R. Leo Hawes, of the Abe C. Levi Co., 
Louisville, who made the draping on a 
model at the style show. The association 
presented the cup to Mr. Hawes in recogni- 
tion of his services, 
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ALLEGED SWINDLER CAUGHT 





Man Said to Have Passed Bogus Checks on 
Jeweler Arrested in Paterson, N. J. 


Several hours after Louis Limper, a 
jeweler at Suffern, N. Y., was victimized by 
a check swindler posing as a railroad engi- 
neer, the man who, it is alleged, issued the 
checks, was arrested in Paterson, N. J. 
The prisoner is described as Grant F, Fill- 
more and it is claimed is also known as 
“Clark E. Grant.” He is now awaiting ex- 
tradition to Suffern, 

In last week’s issue of THE JEWELER’S 
Circular, there appeared an article calling 
attention to this man’s operations and how 
a jeweler at Springfield, Mass., had been 
victimized by a man posing as a railroad 
engineer. About 11 o’clock last Wednesday 
morning, a man dressed in overalls and 
jumper and wearing a dirty cloth cap, called 
at Louis Limper’s jewelry store and selected 
a gold watch and chain valued at 
about $100. After the jeweler accepted the 
check in payment for the watch, the stranger 
informed Mr. Limper that he was in need 
of cash and asked the jeweler if he would 
cash a check for $10. This the jeweler did 
and after the man obtained the money, he 
left the place. Both checks were on the 
Fifth National Bank of New York and after 
the man had gone, the jeweler took the 
checks to the Suffern National Bank. The 
Suffern bank telephoned to the New York 
bank and it was found that the checks were 
no good. 

The Pinkerton National Detective Agency, 
whose operatives have been working on the 
case for some time, were immediately noti- 
fied of the swindle and advised both the 
jeweler and the bank to communicate with 
all nearby towns. This was done and 
several hours later, the man, who it is 
claimed passed the checks at the Suffecn 
jewelry store, was arrested as he was step- 
ping from a trolley car which operates be- 
tween Suffern and Paterson. The arrest 
was made by Paterson detectives. 

Fillmore is now being held by the Pater- 
son police and will be extradited to Suffern, 
N. Y., where he must face the check 
swindling charge. 








Death of Emil Estberg 
MiLwavkeEE, Wis., July 1—Emil Estberg, 


pioneer jeweler of Waukesha, Wis., 
died at Columbia Hospital, Milwaukee, this 
week. He was 65 years old. He took over 
the jewelry business founded by his father 
Claes Estberg, in 1852, and successfully 
conducted it until he withdrew in 1906 and 
opened an automobile sales agency. His 
brother, Adolph Estberg, is at present con- 
ducting the store at Waukesha. . 

Mr. Estberg is survived by his widow and 
two daughters. 








The Ben Spier Co., 65 Nassau St., New 
York, has recently compiled and mailed a 
novel booklet to the trade. This booklet con- 
sists of seven pages, enclosed within a heavy 
watered paper, and on each page appears the 
design of one platinum diamond mounted 
ring, with description and price. This is a 
useful and novel idea. of use to the retail 
jeweler. 
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3 | F.W. HOWELL 
: GEMS 
: 87 Nassau St. 
Z NEW YORK CITY 
| oO QO) 
< In All Sizes and Shapes 
It is impossible to cut an Aquamarine thin : Also precious and _ imitation 
and retain its BRILLIANCY. ‘Z iri me Te "s — 
Lacking BRILLIANCY an Aquamarine has k atest kien i cs aaa 
absolutely no merit. S| | Kroner, Hyman & Co,, Inc. 
Hence, an Aquamarine cut too thin is prac- s 51 Maiden Lane, New York 
tically unsalable, and therefore expensive at any S sssananiasarnndioated 
price. 3 
c Medical 
z 
American Gem & Pearl Company e Ds, serepsiamagein. 
= ld Knapp, M.D. 510 
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15 Maiden Lane 


Stephen Varni, Pres. ‘ .- 


STONE BEAD NECKLACES 


Amethyst, , 
Cornelian, Chalcedony, Chrysoprase, Coral, Jade, Lapis, Lazuli, 
Opal, Topaz, Tourmaline, Turquoise, Turquoise Matrix. 


ESPOSITER, VARNI CO.), inc. 


Lapidaries and pagpanteye: of Precious Stones 





Aquamarine, Aventurine, 


New York 


Hoy F. Garofalo, Vice-Pres. 
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For the prevailing fashions, we have— 


| STONES FOR LADIES’ CUFF LINKS 


A splendid line in all sizes and shapes. Colors to match any line of dress goods or shirt 
waists that may be worn. As a hint to manufacturers, we may say that the line of Ladies’ 
Cuff Links is new—is bound to become a permanent staple—and should be developed to far 
greater extent and profit. Most appropriate for such intimate personal use, are the “Birth 
Stones” and our line includes the proper stone for every month in the year,—awaiting your 
order for quantity lots. 


H. NORDLINGER’S SONS, Inc. 


Importers and Dealers in Precious and Imitation Stones 
New York City, 70 West 40th Street 








Paris, 32 Rue Beaurepaire Gablonz, a/N., 16 Steingasse Providence, 63 Washington St. 
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SAPPHIRES 
EMERALDS 
































STAR . 
SAPPHIRES 








EMERALD CUT and SQUARE CUT RUBIES 
CALIBRE Upward to 5 carats for single stone rings. - ALSO 
: ae eile the Rough. F ancy Cut Diamonds 






SPECIALIST. in SAPPHIRES and IMPORTER and CUTTER of PRECIOUS STONES 


HENRY GREEN 


527 Fifth Avenue New York 
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LL fs Tee that ornamen-— 
tation, if it be of real artistic merit, 
enchances the value of averbane ; 

to which it is applied. . The most valu 
and treasured things that man has made 
are, almost without exception, ornamented, 


A table may be a plank with four sup- 
porting posts, a ring a plain band of metal, 
a spoon a crude scoop-—-each serving a pur- 
pose. But man.can make a table, rin 
and spoon so dae besides supplying an 
each will be a thing of beauty and ad 
the joy and happiness of living. By so 
shaping and yicoke a these things we 


increase their beauty an alse their value. 


Rogers, Lunt & 
not simply make Sterling 
but they also create genuine works o 
- in tableware. The Adam Style, here illus. 
trated, is Silver Tableware 
worth. No one except an artist could 
have Secanies such a pattern. The design, 
the details of ornament, and the composi- 
tion show. that this is no work of mere 
designers. It i 1S. the work of artists, men 
who thoroughly know the history of orna- 
ment and how to ass and apply it t 
tableware. 
The Period Styles now bate 1 ah produced i= 
_in Treasure Silver are unequal a, | 
and value, and are winning much gos: 
with the better class of trade. 


Rogers Teun & Boulen (o 


= lyersmiths =< 
Makers of Distinctive Takleilare 


Greenfield, Maso: 
Neuf York Chicager SanFrancisce 
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Buffalo Retail Jewelers Hold Outing 





Members of Association and Their Families Join in Holiday at Pipe 
Creek’s Inn 

















Burrato, N. Y., June 30.—Laying aside 
all business cartes and entering whole- 
heartedly into the spirit of fun, Buffalo re- 
tail jewelers turned out in record’ propor- 
tions with their wives and families for the 
annual outing of the Buffalo Retail Jewelers’ 
Association held on Wednesday, June 28, 
at Pipe Creek’s Inn, West Falls, N. Y. 

From every angle the event was a won- 
derful success, for which the committee de- 
serves much credit. Arrangements were 
perfect to the minutest detail and nothing 
was left undone to make the affair just what 
it was intended to be—a great big gathering 
of a happy family. Most of the jewelers 
closed their stores at noon. The outing 
brought together representatives of all 
branches of the trade and afforded an op- 
portunity for every member of the retail 
association to become familiar with the 
other side of their business associates. It 
also offered a chance for several of the 
newer members to get acquainted with the 
older ones. 

Formality was dispensed with at the out- 
ing. Everyone was out to have the best 
time possible. There was a program of 
games for men, women and children, for 
which handsome prizes were donated by 
various members, as well as a baseball game 
between two picked teams and dancing in 
the evening, 

The trip to the Falls, about 30 miles, was 
made by auto, provision being made to ac- 
commodate in spacious cars those who did 
not possess one of their own. A full course 
broiler dinner was served in the Inn at 2 
o'clock and a substantial luncheon in the 
evening. Refreshments were served all 
through the afternoon, the day being an 
ideal one and of the thirst-provoking va- 
riety. Chocolates were provided for the 
ladies, candies and toy balloons for the chil- 
dren and smokes for the gentlemen. There 
were liquid refreshments aplenty, the men 
partaking of some that were popular in the 
days before Mr. Volstead took the joy out 
of life. 

J. N. Van Der Voort’s team triumphed 
over that which was captained by William 
Ehmann by a close margin. Many of these 
men hadn’t played ball in years and there's 
an epidemic of lame arms in Buffalo right 
now. 

The results of the athletic events, indi- 
cating the winners and the prize they. re- 
ceived, follows: 

For women: Fifty-yard walk, Mrs. John 
O'Dea (vase) ; fifty-yard balloon race, Miss 
A. Volker (water pitcher and glasses) ; 
fifty-yard running race, Miss R. Cranfield 
(gold pencil) ; walking race, carrying tum- 
bler of water, Mrs. William Ehmann 
(leather note book) ; ball-throwing contest, 
Miss I. M. Meyer (mayonnaise dish and 
ladle); laughing contest—all so full of 
laughter winner couldn’t be decided upon 
and contest was left open for next year. 

For men: One-hundred-yard walking 
match, A. C.’Sigrist (safety razor); fat 
man’s race, W. G. Woodward (leather bill- 


fold). For children: Peanut race, Miss 
Nellie Ehmann (sterling pencil). The 
prizes were donated by Charles T. Evans, 
John J. Diebold, Jerome Scherer, Leininger 
& Oelheim, and Fred J, Dorn. 

Among the wholesalers present was Will- 
iam Wander (King & Eisele Co.) and wife. 
He greeted the members with his right hand 
extended and. in his left a box of good 
cigars, his face wreathed in smiles. Ralph 
Smith, of the same firm, was missed. He 
sent word that he was with the men in 
spirit. 

Notes of Outing 


R. J. Peterson (Peterson & Max) and his wife 
seemed to get the maximum of pleasure from the 
outing. He showed a decided partiality toward 
chicken. 

* * * 

J. N. and H. F. Van Der Voort, Jr., and their 
guest, H, S. Clothier, showed the gallantry of Sir 
Walter Raleigh in pass'ng up the broiler dinner, 
that the ladies might be served at the first table. 


* * * 


Arthur J. Block and wife paid a flying visit to 
the outing, arriving too late for the dinner. Busi- 
ness detained him. 

* * * 

Regret was expressed at the inability of Fred 
J. Dorn to be present because of illness, as well 
as Alfred Bald’s absence due to the necessity of 
attending to Mr, Dorn’s store. 

- . * 


A. C. Sigrist was the sole representative of the 
manufacturing branch of the trade and he was 
made to feel at home. 

* * * 


John J. Diebold wen the fat man’s race but 
when he discovered he had won his own prize he 
modestly declined to accept the result and_ in- 
sisted that it be run over. Mr. Woodward who 
won eventually, was given a close run by Albert 
Zilliox, whose years of activity haven’t slackened 
his speed. 

* * “ 

W. A. Buehl and John M, O’Dea were two of the 
members who where initiated to the good fellow- 
ship of the Retail Jewelers Association. They are 
recent additions to the steadily growing mémber- 
ship of the organization, 


* * + 
At the conclusion of the luncheon President 
Frank Ehrenfried took occasion to thank the 


guests for coming to the outing, for their whole- 
hearted participation which made the day such 
a pleasant one. He then asked for a rising vote 
of thanks to the committee who had so success- 
fully planned and arranged the outing—John J. 
Diebold, Jerome Scherer and Edward Leininger. 
Mr. Ehrenfried also mentioned Charles G. Oel- 
heim in complimentary terms as having contributed 
to the success of the affair, in spite of the fact 
that Mr. Oehlheim ins’sted that he was just a 
“handy man.” 
* * * 

Mr, Ehrenfried asked for the names of 
those who intended going to the convention at 
Saratoga Springs on July 3, 4 and 5. J. G. Dahl- 
sted, of Tonawanda, was the only one present 
who was positive he would attend though several 
others declared their intention of making the trip 
should nothing cccur to upset their plans in the 
meantime. Mr. Ehrenfried told of his intention of 
going to the Springs. He will be accompanied by 
his wife while in the same party will be Alfred 
©. Bald, secretary of the State association, and 
Mrs. Bald. Gustave Frisch declared that he would 
make every effort to be in Saratoga. 


also 


. * * 
The following were present at the outing: 
Mr. and Mrs. Wm. F. Ehmann and daughters 
Miss Nelly A. Ehmann and Gertrude L. Ehmann; 
Mr. and Mrs. John J. Diebeld; Mr. J. G. Dahlsted 
and guest, Chas. Rumbold; Mr. and Mrs, W. A. 
Buehl, son Ferris, daughter Mrs. Geo. James and 
Mrs. Barnard; Frank Ehrenfried, daughter Miss 
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Bertha Ehrenfried and Mr. and Mrs. Raymond 
E. Staff; Mr. and Mrs. E. Graeber, Master 
Kobert Graeber, Eugene Graeber and Miss Ruth 
Cromfield; Mr. and Mrs. F. P. Nuse and daughter 
Miss Loraine Nuse; Mr. and Mrs. Robert 
Obenauer and daughter; Mr. and Mrs. Herman 
Reinhardt; Mr. -and Mrs. Edward Leininger, 
daughter Miss Marjorie Leininger and Miss Ada 
Volker; Mr. and Mrs. Chas. G. Oelheim; Mr. and 
Mrs. Jerome A. Scherer and Mr. and Mrs. Her- 
migild Scherer; Mr. and Mrs. Svenson and Mr. 
and Mrs. C. Edhlund; Mr. and Mrs. W..Wood- 
ward; Mr. and Mrs. Albert Zilliox Mr. and Mrs, 
John M. O’Dea, son Mr. James O’Dea, Mrs, 
Quinlin, Miss Myrtle Williams, Miss Mabel 
Chandler, Miss Ida Meyer, Mr. F, Renney and 
Mr. Asa Williams; Mr. and Mrs. Mauermann; H. 
F. VanderVoort Jr. and J. N. VanderVoort and 
guest; Mr. and Mrs. R. J. Petersen; Mr. A. C. 
Sigrist; Mr. and Mrs Wm. A. Wander. 








S.. Louis Police Arrest Man Identified as 
‘International Crook 

St. Louis, Mo., June 30.—A man posi- 
tively identified from photographs as an 
international crook, wanted in four States. 
and in England for bond jumping and jail 
escapes, is held by the St. Louis police. 

Officials of the National Bureau of Iden- 
tification in Washington, D. C., have just 
telegraphed here that the man is Herbert 
M. Rothery, who has jumped bonds to es- 
cape punishment ever since 1892 when he 
fled Marlborough Prison in England. 

The prisoner first denied all this as pre- 
posterous. He had been stopping at a 
prominent downtown hotel and his name is 
not Herbert M. Rothery, but James Ryan, 
he said. Pince-nez glasses, a neat goatee, 
dyed black, and fashionable clothes seem to 
bear out his claim to prosperity and re- 
finement, but the Bertillon records and the 
identification of him as the man who dis- 
appeared from Drosten’s jewelry store June 
15, simultaneously with two Masonic 
charms, valued at $88, convinced police of 
his identity. 

Following the theft from the Drosten 
store, detectives were put on the trail and 
watched the pawnshops believing the charms 
would be taken there. They were taken to 
one and the man who brought them was 
arrested. William A. Hecker and Edward 
Poursine, employes of Drosten’s, say the 
prisoner was pricing jewelry when the 
charms were taken. 

A warrant charging larceny was issued 
against the prisoner. Finally, Wednesday 
afternoon, identification piled upon identifica- 
tion, the prisoner admitted he is Rothery. 

The prisoner denied the $88 theft. As 
for the bond jumping cases, they have all 
been “squared” he asserted. Local police 
announced they would hold him for authori- 
ties elsewhere after he’s through here. He 
is said to be wanted in Syracuse, N. Y., 
on a $7,500 bond and in Washington on a 
$3.500 bond. In the Baltimore case, Rothery 
served one month in the Maryland Peniten- 
tiary before perfecting the bond. He had 
been sentenced to three years for a $1,720 
Sentences also were served 
in London and Marlborough Prison and 
Fort Madison, Iowa. He was convicted in 
Iowa in 1911, and given an indeterminate 
sentence. He escaped in December, 1914. 


jewel robbery. 








A new jewelry store has been established 
at Orange, Tex., by John W. Nelson, who 
recently closed a jewelry business at the oil 
field. Mr. Nelson has leased space on the 
first floor of the Petty building on Sth St. 
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Sabbath School 
Studies Unique 
Window Display 


For the first time within our mem- 
ory the display presented in the shop 
window of a local merchant has be- 
come the subject of a special study by 
a class of Sabbath School pupils. 

The display in question is that now 
appearing in the window of Land- 
scheft’s Jewelry Store on Carroll 
street, wherein the decorator has ar- 
ranged at apparently considerable ex- 
pense an exact reproduction of a 
scene famous in biblical history. 

The scene as a whole, done in soft 
but beautiful coloring, represents the 
walls and the north-east tower-gate 
entrance to the City of Cairo. In the 
center of the wall appears the public 
fountain and nearby the hooded fig- 
ure of a woman bearing a filled water 
jar. Another hooded figure appears at 
the left, while seated in the fore- 
ground appears the ever present Cairo 
street beggar. A most life-like camel 
and driver resting in the shade of the 
wall complete the picture. 

It was to this display that Miss 
Miles of the First Congregational 
Church, yesterday afternoon escorted 
her enthusiastic group of Sunday 
School pupils. Mr. Landscheft ex- 
plained the whole scene to the children 
in a very interesting manner. 

































































Read What A Newspaper 
Published About This Year’s 
W.W.W. Window Display! 


To the left appears an extract from a 
newspaper in an Eastern city where a 
jeweler had placed our display in his 
window. 


What this display has done for that 
jeweler it will do for you. 


No words can do it justice. You must 
see it to appreciate it. It is different 
than anything you have ever seen. It 
is worth hundreds of dollars as a win- 
dow attraction, and costs the W.W.W. 
Jeweler nothing. 


It is magnificent—it is educational—it 
is high class in every way. It interests 
the old and the young. It in no way 
advertises W.W.W. GUARANTEED 
RINGS, but merely you and your store. 
This display is only one of several good 
reasons why you should see this year’s 
W.W.W. Line. 

Remember—we offer not merely good 
Rings but mighty good advertising. 


Remember—that W.W.W. GUAR- 
ANTEED RINGS cost no more than 
ordinary ones. 


White, Wile & Warner 


“Makers of W.W.W. Guaranteed 
Nationally Advertised Rings” 


Buffalo, N. Y. 
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MUST SERVE JAIL SENTENCE 





Charles Harris, Alias “Levy,” Now in Cus- 
tody in Denver, Colo., After Conviction 
on Larceny as Bailee Charge 


Denver, Colo., June 28.—Minus the cock- 
sure attitude with which he has carried him- 
self in the jail before, but still using the 
set of misfit false teeth through which his 
identity was established, Charles Harris, 
alias “Levy,” widely hunted jewelry store 
robber, is awaiting sentence on charges of 
larceny as bailee in the Denver county jail. 
Harris was found guilty of the charges by 
a jury in the West Side criminal court, 
Thursday, June 22. As the result of his 
conviction he will be liable to a penitentiary 
sentence of one to 10 years. 

Harris’ trial was one of the quickest on 
record in the local criminal court. Exclu- 
sive of the arguments by the opposing at- 
torneys, but slightly more than two hours 
were required for the hearing. 


Harris was specifically charged with the 
theft of two diamonds valued at $1,200 each, 
one diamond valued at $800 and five watches 
valued at $30 each from the Denver Loan 
Co. on May 19, 1921. In addition to the 
charges of larceny as bailee, counts of grand 
larceny and conspiracy were contained in 
the information filed against him. He was 
acquitted on these charges by the jury. 

Under questioning by Deputy District At- 
torney Bernard A. Gates, Cyril Weinberg, 
proprietor of the jewelry store, testified that 
Harris had been employed there for several 
months prior to the alleged robbery. He 
was 61 years of age and had gained a repu- 
tation for his honesty, 


On the morning in question, it was testi- 
_ Weinberg gave Harris the jewelry for 
sale 
by the State, Harris left the city, In Salt 
Lake City, Utah, he was taken into cus- 
tody a short time later. He was returned to 
Denver in custody of a détective and taken 
to the county jail pending trial. 


A short time after he was feturned to the 
city he was released on bond.to Sam Feld- 
man, local taxicab man. He failed to ap- 
pear on the date set for trial, however, and 
the bond was ordered forfeited: | 


After that he went east where he again 
became mixed in alleged criminal activities 
in connection with jewelry store thefts. He 
was sentenced to the reformatory as a “first 
offender,” from Lewiston, Me., several 
months ago. Through the activities of Feld- 
man he was brought back for: trial before 
his time in the reformatory had been fully 
served. According to reports © reaching 
Denver he is wanted on similar charges in 
half a dozen cities throughout, the country. 

In his defense, which was coriducted by 
Attorney Joel Stone, Harris alleged’ that 
the transaction for which he-was. arrested 
was a credit agreement between . himself. and 
Weinberg. 


He was given the jewelry on credit, he 
said, to sell as agent for Weinberg. It was 
not specified where he was to, Sell, the valu- 
ables, he set forth, leaving him free to 
either stay in Denver or leave for greener 
fields. Under his agreement, Harris said, 
he was to have paid Weinberg the money 
due him after the jewelry had been. sold. 


rris will probably be sentenced. _ jana 


Instead of doing this, it was alleged. 
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Charles C. Butler, before whom he was tried, 
in the next few days. 

His trial and conviction here, according 
to local police, finishes, temporarily at least, 
the career of what they claim to have been 
one of the most dangerous men in the 
country. His ability as a worker with which 
he could g&in the confidence of an employer, 
they said, gave him easy opportunities to 
rob and maké his gataway without suspicion. 
lf the authorities of the various cities where 
he is wanted press their cases after his re- 
lease from custody in Colorado, he,‘bids fair 
to spend the remainder of - ‘life behind 
the bars, 


be 








ADMITS SMUGGLING rae: 





Aaron Pevsner Sent to Essex County 541 ‘in ; 
Newark, N. J., for Attempting to Evaite,. ; 
By ii i; oe 


Payment of Duty on Gems.. 

Aaron Pevsner, of Chicago, who wat: 
tained by the Custom officials upon’ | 
arrival from Europe last May when h 


failed to declare two diamonds and an“ 


emerald valued at about $1,700 was brought 
before Judge Robert T. Ervin of the Unite 
States District Court, New York, 
Thursday, at which time he pleaded guitty 
to a charge of smuggling.,’ _Pevsner was im- 
mediately sentenced to serve ‘three months in 
the Essex County Jail at Newark, N. J. 
According to Assistant United States Dis- 
trict Attorney Ryan, who handled the case 
for the government, Pevsner arrived from 
ay 8 aboard the steamship 
{declared several packets of 
e Customs officials upon search- 
enger’s baggage, discovered two 
diamonds,and an emerald hidden in a tube 
of. tooth piste. 
. Pevsner,;“who is the son of a Chicago 







_ jeweler, was detained and on June 1, was 


indicted by'ja federal grand jury on a 
chargé of smuggling. On Thursday, the 
prisoner pleaded guilty to the indictment 
and was sent to jail for a term of three 
months, 








_ Death of A. D. Weed 


CLEVELAND, O., June 28.—It was with 
profound sorrow that the local trade learned 


‘of the death of A. D. Weed, of the H. W. 


Burdick ‘Co,, which occurred on June 22, 
1922. Mr. Weed was well known in the 
jewelry business throughout the middle west 
and left a host of friends. 

Deceased started in the jewelry trade in 
Cleveland with the J. M. Chandler Co, in 
1884. He was also connected with the 
Sigler Bros. Co., and the Bowler & Burdick 
Co. and since 1913 was with the H. W. 
Burdick Co. until the time of his death. 








Senator Lodge Reports That Duty on Rosa- 
ries Will Probably Remain in Tariff Bill 


Nort ATTLeporo, Mass., June 30.—Joseph 
W. Martin, Jr., president of the North 
Attleboro Board of Trade, has received a 
letter from Senator Henry Cabot Lodge to 
the effect that he believes the duty on 
rosaries will remain. He has promised to 
take the matter up immediately. 

The report that rosaries were to be placed 
on the free list caused quite a stir among 
the North Attleboro and Attleboro jewelers, 
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for the making of rosaries is quite an item 
with them, 











G. C. Dabney and W. C. Wherman, both 
of Brighton, were included in the out-of- 
town retail jewelers in the city during the 
past few days. 

Mrs. Helen Shane, of the W. W. Hamil- 


ton Jewelry Co., has returned to Denver 
from San Francisco, Cal., where she spent 
her vacation. She went with the Shrine 
delegation from Denver, 

“Milt” Felsenthal, of the Marathon Co., 
was in the city on business during the past 
wéek. Mr. Cohen, of the Herald Novelty 
Cé., New York, and the E. H. Eastwood 


_Ga., Newark, was also a visitor. 


»P. J. Morris and W. I. Ejisch, of the Ed- 
yard Lehman Jewelry Co., have left the city 
F a one-month selling campaign through 
eir territories. C. A. Beghtol, of the Nor- 
s, Alister-Ball Co., will leave on a similar 
ip in the near future. Mr, Beghtol has 


freturned from a short visit to Cheyenne, 


Wyo. 

Roy Robertson, Meeker, Colo., has sold 
his jewelry and optical establishment in that 
city, according to word reaching Denver. It 
has been announced here that he will come 
to Denver and take over the watch depart- 
ment of the Coronado Jewelry and Optical 
Co. H. M. Rustig, who formerly held that 
position, will go with the F. A. Hardy Co., 
it is understood. 

A marked improvement in western busi- 
ness conditions was noted here by W. A. 
Sheaffer, head of the W. A. Sheaffer Pen 
Co., when he passed through the city on his 
way to Fort Madison, Ia, from the 
Shriners’ convention in San Francisco. The 
pen company, founded by Mr. Sheaffer, is 
the second largest fountain pen and pencil 
company in the world. 

Charles S. Kable, , formerly of the 
Charles H, Conant & Bro. Co., of New 
York, who has been visiting in Denver for 
the past several months, has left the city 
for a return to New York. He came here 
early last Spring in search of health. He 
was accompanied by his wife and family. 
Mrs. Kable, however, could not stand the 
altitude and a return was necessary. 

K. C. Cosley, of the company bearing his 
name, has been called to Lawrence, Kans., 
by the sudden death of his father. The 
elder Mr. Cosley retired from active work 
several years ago. He was a pioneer resi- 
dent of Lawrence. Up to the time of his 
death he had been in perfect health and news 
of his death came as a distinct shock to Mr. 
Cosley. He is expected back to the city in 
the near future. 








Union Lake, one of Oakland County’s 
most beautiful lakes, was the scene on June 
25, of the See See See picnic from 
the store of Hugh Connolly & Son, 
Detroit, Mich. The affair was at- 
tended by over 30 of the members. 
After an enjoyable drive the tourists ar- 
rived and within 30 minutes a splendid picnic 
lunch was enjoyed. Baseball, races and 
other sports helped to make the day an ex- 
citing one. 
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STERLING SILVER TODAY 


by FRANKLIN A. TAYLOR 


President of the Gorham Company 


With the revival in business has come 
a renaissance of appreciation of Sterling 
Silver. As an illustration of this it may 
be stated that during the past year the 
sales of Solid Silver articles throughout 
the country were better, proportionately, 
than those of plated silver. Doubtless 
this has been your own experience. 


THE GORHAM INTERESTS have 
been very active for the cause of Sterling, 
and have been ably supported by the 
Trade generally, for which aid it is ap- 
propriate at this time to express full 
appreciation. 


This work of education has established 
the feeling that an article of Sterling 
Silver is an investment in previous metal, 
—not an extravagance,—that it has both 
beauty and utility fit to be passed on from 
generation to generation. 


Laboriously built up objections to 
Sterling have collapsed under the influ- 
ence of publicity. The idea that Sterling 
needs cleaning more than plated ware is 
now corrected; so is the delusion that the 
“ultra nice” people of America use plated 
ware. They don’t, and we all know it. 
They use Solid Silver and always will. 


Further, there is a marked change in 
attitude among those who sell Sterling 
Silver, both in the GORHAM INTER- 
ESTS and in the trade generally. The 
feeling that “Sterling is too hard to sell” 
has largely disappeared. It is clear that 
all that Sterling Silver needed was the 
support of publicity, an instrument too 
long unused. 


THE GORHAM INTERESTS have 
only begun this work. They propose to 


wage a steady campaign for Sterling. 
Though we make plated silver as well as 
Sterling, you know and we know, that 
there can never be any substitute for 
Sterling; and those who can afford it will 
never be content to consider anything else. 


How shall we proceed with those who 
cannot afford Sterling? 


Educate them. Sell them some any- 
way. We are not merely order takers. 


Those who cannot afford to buy their 
Sterling all at once, can surely be induced 
to acquire it little by little. In this class 
is one of the largest future outlets for 
sales of Sterling. Sterling Silver has 
stability. It does not wear out, or go out, 
like other household investments. It is 
always a source of pride and pleasure. 
People who think they cannot afford it 
will come to see that they cannot afford 
anything else, that Sterling is an invest- 
ment, not an extravagance. 


There is no finer family possession, no 
more highly prized gift, as you know, 
than an article in Sterling Silver, espe- 
cially when it is so designed and wrought 
as to be fully worthy of its choice 
material. 

Solid Silver spells Sincerity in the 
Home and when sent for a Gift. There 
can be no substitute for it. 


We will keep right on in our work of 
putting Sterling where it belongs and 
keeping it there, and we want to count on 
your continued support. May we do so? 


We know you are not overlooking the 
great possibilities of Sterling in the way 
of better business and increased prestige 
for your store. 
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The Silver Laws ‘['HE large number 
Siena Oise Gin of inquiries which 
Ghenens have followed the re- 

cent conviction of a 

New York retail jeweler, under the Silver 
Law, have revealed (on the part of some 
manufacturers and retailers, at least) a 
woeful ignorance of the stamping laws, their 
scope and their jurisdiction. ‘In fact, it 
would seem that a large number of jewelers 
have never read the laws or paid any 
attention to them or even deemed that they 
held any interest to them, until the present 
time. Quite a number of the inquiries were 
made on the assumption that the statute 
under which the dealer was convicted for 
selling a buckle marked “ststng’ contain- 
ing a base metal “cam” or “clutch,” was 
an entirely new piece of legislation and that 
nothing like it had before been enforced 
in the State or Nation. Many have asked 
for copies of the new Stamping Law, while 
numbers of others have asked when the law 
was enacted, and one subscriber goes so far 
as to ask “why we did not give full par- 
ticulars when any such law was put over.” 


For the sake of these and others who may 
be in doubt about the law, we wish to call 
attention to the fact that the Sterling Sil- 
ver Statute under which the conviction was 
obtained is one of the oldest stamping laws 
in the country, having been enacted in 1894 
by the New York Legislature, becom- 
ing a law on May 3, of that year. Later 
amendments were made to the Silver Laws 
of New York State, but these were addi- 
tions to the section under. which the con- 
viction was obtained. What is more, the 
New York law is practically the same as 
that enacted in Massachusetts, in April, 
1894, and in South Carolina, Maine, Mis- 
souri, New Hampshire, Arkansas, ‘Michigan, 
Connecticut, Virginia, Ohio, New Jersey 
and other states, in the following and sub- 
sequent years, In other words, the convic- 
tion was had under the language of the 
original Sterling Law, which had been the 
basis for nearly all such laws for the past 
quarter of a century or more. Therefore, 
while the conviction referred only to a New 
York State statute, the application or inter- 
pretation of the statute has a bearing on the 
sale of silverware in the larger States of 
the Union. 

But surprised as many of our manufac- 
turers seem to be at the attitude of the 
Court of General Sessions in applying the 
law, there is absolutely nothing new in such 
interpretation. For years, THE JEWELERS’ 
CircuLar, the National Jewelers Board of 
Trade, the Jewelers’ Vigilance Committee 
and others have been stating distinctly that 
the law meant exactly what the court in 
this case said it to mean. The Court of 
Special Sessions in New York nearly 25 
years ago interpreted the “coin silver” sec- 
tion of the silver law even more drastically 
than this court has now interpreted the 
sterling section, for it went so far as to 
convict the manager of a large Five and 
Ten Cent Store of misdemeanor, because he 
had sold a cheap spoon stamped “extra coin 
silver plate,” the words “silver plate” being 
on either side of the words “coin silver” 
in brackets. Here there was no contention 
that the article had been sold as coin silver, 
or that it was anything but plated ware, but 
the court held that the words “coin silver” 
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appearing on the article, it must, under the 
law assay .900 fine, irrespective of any 
modifying words that may have been at- 
tached thereto. A fine of $100 imposed on 
the defendant was paid and no appeal was 
taken. 

The law is old and the interpretation of . 
it is old. The enly thing new is the practice 
that has grown up of violating it by attach- 
ing the mark “sterling” to articles that con- 
tain parts made of a baser metal. But, as 
the presiding justice of the court remarked, 
no practice of the trade can modify the 
meaning of the statute. That can only be 
done by the legislature, 





Should Be Sent courts, the pros- 
to Jail ecuting authorities, 


and in fact the public 
generally, so lenient with smugglers? This 
is a question that has often puzzled mer- 
chants as well as careful students of crime, 
but whatever the cause may be there is no 
doubt that smugglers get greater considera- 
tion from our courts than any other class 
of criminals, and their acts are looked upon 
with more tolerance by the ordinary public 
who compose the jurors of our courts than 
are those of any other crooks. It is a mat- 
ter of common knowledge that more smug- 
glers have gone unpunished than have other 
criminals- and that when punished, fewer 
jail sentences have been imposed than have 
been given for violation of any other statute 
of the United States. 

This condition is fundamentally wrong be- 
cause, of all the crooks who operate, the 
smuggler is by all odds the meanest and 
most contemptible. Whereas other crimi- 
nals, as a rule; injure but the original com- 
plainants against them, the smuggler not 
only steals money that lawfully belongs to 
his government but in addition his acts tend 
to upset a whole iridustry. He creates ille- 
gitimate competition that cuts into the busi- 
ness of every honest merchant in his line, 
and demoralizes trade in that industry to 
an extent that sometimes causes tremendous 
losses. The smuggler is not only a crook, 
but he is a liar and a cheat as well and 
why, when he is caught he should be per- 
mitted to:escape with simply the loss of the 
merchandise which he had clandestinely in- 
trodueed or perhaps the addition of a small 
fine, is incomprehensible to any one who 
looks at his crime in a fair and impartial 
way. 

The action of our courts in permitting 
smugglers to escape with fines or a few days 
in jail in reality makes the prosecution of 
smuggling little more than a farce. The 
punishment of one smuggler does not dis- 
courage another nor even the man pun- 
ished. It-is'a matter of common knowledge 
that some of these criminals carefully cal- 
culate the punishment in case -they are 
caught and consider the fine as little more 
than the part of the “overhead” of their 
business. 

3ut we cannot blame the courts and the 
prosecuting officers alone for this. The at- 
titude of the ordinary juryman in regard to 
smuggling cases is one that will discourage 
the most zealous of prosecuting officers. As 
a one-time prominent United States Attor- 
ney of New York remarked to the editor 
of this journal, “Smuggling cases are the 
most discouraging things with which our 
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office has to deal. The sympathy of the 
public in these cases seems to be always with 
the criminal and against the government, It 
has been my experience that no matter what 
tariff views a man has when it comes to 
politics, when we put him on the jury he 
seems to be at heart a ‘free trader.” 
Smuggling is a very serious subject to in- 
dustries like the jewelry trade where mer. 
chandise possesses small bulk and great 
value. When one considers how easy it is 
to conceal a couple of hundred thousand 
dollars’ worth of gems, the duty alone on 
which is $40,000, one cannot wonder that 
unscrupulous people will run the risk when 
the prize for success is so great. Our govy- 
ernment agents are inadequate to fully 
watch the thousands of miles of coast line 
and the equally large boundary line north 
and south of us, so the field for the smug. 
glers’ operations is a wide one. It is for this 
reason that the jewelry trade is deeply in- 
debted to the efforts of the officers and 
members of the American Jewelers’ Protec- 
tive Association for its effective work in 
co-operating with the government officials 
in helping stamping out smuggling, obtain- 
ing evidence against culprits and aiding and 
pushing their cases to trial. 
But ‘the work of this organization neces- 
sarily ends with the trial and conviction of 
the smuggler. It is not and cannot be in 
| any way responsible for the latter’s sentence. 

It is to be hoped, therefore, that our judges 
will give more consideration to this crime 
than they have in the past and look upon 





A few exquisite Black Onyx Diamond it from the effect it has both on the gov- 
ernment itself and upon business in general, 

° ° ‘ in meting out the punishment to offenders, 
Rings selected from our varied Dia- A few stiff jail sentences with or without 
fines would do more to discourage smug- 


gling than would the increase of 100 or 200 
mond mounted stock. Tops are 18K per cent in our force of customs inspectors. 
The remedy for the situation lies in great 
part with the courts.and it is hoped that 


white gold and stones are full cut ex- ! | 7 
in future they will see this and act ac- 


cordingly. 








ceptionally brilliant. 
Stuttgart Jewelry Fair to Be Held in August 
A recent issue of the Commerce a 
e e published at Washington, D. C., by the Bu- 

If you are looking for an attractive reau of iesdion and iaianetic Commerce, 


printed a communication from Consul M. 
K. Moorhead, at Stuttgart, Germany, im 


article to stimulate your Summer busi- which he stated that a jewelry fair, similar 

- to the one held at Stuttgart during the 

ness, let us hear from you. Prices on month of March, 1922, will take place at 
Stuttgart from Aug, 19 to 25, 1922. 


> ° ewelry, clocks, watches, optical goods, 
the above are exceptionally alluring. a pie ge silver ware will . exhibited. 
The fair will be open only to bona fide pur- 
chasers and dealers. American importers 
who are interested in this fair may obtain 
further information by addressing Mr. 
Wildt, manager of. the Jugosi. Fair, Han- 
delshof, Stuttgart. 


CROSS & Bl | Gl IELIN The du Pont Co. is sending, through the 
medium of dealer customers, to all sales 
clerks who handle Pyralin, an attractively 


Est. 1863 
printed booklet entitled “Your Profession— 
It contains information fe 


ENTIRE THIRD FLOOR Salesmanship.” - 
lating to the history and uses of natural 
. fl °° ivory, the development and manufacture 0 
21 23 Maiden Lane oe New York seas Ponsia and other Pyralin lines. The 


booklet: discusses salesmanship as a pf© 
fession, and points out how greater efficiency 
can be obtained. 
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James J. Loeb, of James J. Loeb & Bro., 
68 Nassau St., returned from Europe on 
the steamship Aquitania. 

Goldstein & Krivitzky have moved their 
office and factory to larger quarters in 
Room 30 at 29 Eldridge St. 

M. H. Wallenstein, formerly of Silber- 
man, Kohn & Wallenstein, is enjoying a 
few weeks fishing in Canadian waters. 

J. & D. Graf, 21 Maiden Lane, have 
moved their business from Room 710 to 
Rooms 706 and 707 in the same building. 

A branch store of Anderson’s Monogram 
Shop, 59 Nassau St., will be opened on 
August 3, at the southeast corner of John 
and Nassau Sts, 

The many friends of Lawrence Mayers 
of L. & C. Mayers, 46 Cortlandt St., will 
be pleased to learn that Mr. Mayers has 
returned to business after a long siege of 
illness, 

The business of the Farrell Silver Plating 
Co, was incorporated at Albany, N. Y., last 
week, with a capital of $52,500. The in- 
corporators are H. P. Farrell and F. H. 
Mundell. 

Moses Minz is calling on the local retail 
trade for the Consolidated Watch Co., 77 
Nassau St. William Josephson will leave 
for the west about the end of July for the 
same firm. : ; 

The trade has been notified that Louis 
Schafransky, jobber in jewelry, diamonds 
and watches has removed from 141 Canal 
St. to more commodious quarters at 9 
Maiden Lane. 

A show window at the store of the Mans- 
field Jewelry Co., Brooklyn, was smashed 
last Friday by thieves who stole jewelry 
worth about $175. Two men were surprised 
by a police officer who took both of them 
into custody. 

Aaron Hechtman, formerly a member of 
the firm of Nathan Wallach & Co., has 
established himself at 64 Fulton St., under 
his own name where he will manufacture 
platinum and gold mountings for the jobbing 
trade, exclusively. 

The trade was notified last week that the 
business formerly conducted by Jacob Ber- 
man, 971 Southern Boulevard, and who died 
-on May 19, will be continued as formerly 
under the same name, by the widow of the 
late proprietor. Miss Jean Berman and 
Arthur Meltzer will be in active charge of 
the business. 

It was announced last week, that William 
Delahay, for eight years diamond buyer for 
Cross & Beguelin and Morris Astor, for the 
past 16 years traveling representative for 
Milton L. Ernst, have started in the dia- 
mond importing business under the style of 
Delahay & Astor, Inc. This concern will 
maintain offices at 21 Maiden Lane. Several 
weeks ago, the business was incorporated at 


Albany, N. Y. 


The association of Manufacturing Jewel- 
ers, Engravers and Stationers for Schools 
and Colleges will hold its first annual con- 
vention at the Strand Hotel, Pennsylvania 
Ave. and the Boardwalk, Atlantic City, N. 
J. tomorrow (Thursday) and Friday. The 
sessions will be devoted largely to outlining 
the policy of the new organization and to 
the listening to discussions on various in- 
teresting subjects. : 

William P. Green has been appointed di- 
rector of the National Vigilance Committee, 
to succeed H. J. Kenner, who resigns to 
become the managing director of the New 
Better Business Bureau of New York, July 
1. Mr. Green is at present field secretary 
of the National Vigilance Committee, with 
which he has been associated for several 
years. Kenneth Barnard has been appointed 
associate director of the National Vigilance 
Committee, effective Aug. 7. Mr. Barnard 
resigns as secretary of the Better Business 
Commission of Toledo to accept this posi- 
tion. 

Henry Agate, of the Bonner Mfg. Co., 87 
Maiden Lane, is at present on a trip in 
Europe and was interviewed recently while 
in Berlin, by a representative of The Daily 
Berlin American, relative to overcharges in 
foreign hotels. Mr. Agate is an active mem- 
ber of the National Council of Traveling 
Salesmen’s Associations, and has been au- 
thorized as a member of the hotel com- 
mittee of this association to confer with 
the leading hotel managements in Europe, 
to reduce hotel charges now made to 
English speaking people. Mr. and Mrs. 
H. Agate and daughter, are stopping at the 
Hotel Fuerstenhof. They intend to journey 
through the Rhinelands, France, Belgium, 
Holland and England, before returning to 
the United States from Southampton on 
Aug. 9, on board the S. S. Homeric. 

An interesting display of jewelry, silver- 
ware and other hand made articles is under 
way at 634 Fifth Ave., by the Republic of 
Portugal. The exhibit includes many pieces 
of gold and silver jewelry and silverware 
and is being viewed with considerable in- 
terest by jewelers throughout the city. All 
the jewelry and silverware being shown 
is hand made and includes a large variety 
of hand hammered silver plates, flexible 
silver wire baskets, silver ash trays, fans, 
jewel and powder boxes and other articles. 
One of the most interesting features of the 
exhibit is the display of medallions made of 
22 karat gold and covered with transparent 
enamel. There is also on display a number 
of interesting specimens of fans, one of 
which was made in the 11th century. This 
fan is covered with hand embroidery which 
is supported by silver fire gilded filigree 
rods, containing enamel decorations. An- 
other interesting fan was one made in the 
17th century. This is similar to the fan made 


in the 11th century. Most of the jewel cases 
and powder boxes are made of silver fili- 
gree and are fire gilded giving them the ap- 
pearance of gold. Some of the other jewel 
cases are made of Brazilian wood and 
trimmed with filigree work. This jewelry is 
the output of two colonies in Portugal, one 
known as O’Porto and the other as Caldas 
das Rainhas. Practically all of the huts in 
these two colonies are used for the purpose 
of turning out jewelry and silverware, The 
purpose of the exhibit is to acquaint the 
American people with Portuguese merchan- 
dise. The jewelry on display is said to be 
worth about $100,000, 

The trade learned with considerable inter- 
est last week that Joseph D. Little, for more 
than 34 years connected with the Gorham 
Co., 16 of which were spent as manager of 
the Maiden Lane store of this concern, had 
severed his connection with the Gorham in- 
terests. Immediately following this announce- 
ment, it was learned that Mr. Little had ac- 
cepted a position as manager of wholesale 
sterling silver sales for the International 
Silver Co., and would in the near future 
take up his new duties in the latter concern’s 
Maiden Lane sales room. At the present 
time, Mr. Little is enjoying a rest in New- 
bury, Mass. Mr. Little is one of the best 
known men in the silver trade. He came to 
New York in 1888 and began his career in 
the silver business as a boy under H. A. 
Bliss, who was then manager of the Gorham 
Co.’s store at 9 Maiden Lane. All during his 
connection with the Gorham Co., Mr. Little 
made a thorough study of silverware and 
is looked upon as one of the authorities on 
this subject in the industry. In May, 1906, . 
he was made manager of the Gorham Co.’s 
Maiden Lane store and up to the time of his 
resignation had served in that position. Mr. 
Little is also secretary of the Maiden Lane 
Historical Society, a member of the Jewel- 
ers 24 Karat Club of New York, as well 
as of the Good ard Welfare Committee of 
the National Jewelers Board of Trade. 
Shortly after Mr. Little’s resignation was 
announced, it was learned that Charles R. 
Parker who had been Mr. Little’s assistant 
for the past 16 years, had been appointed 
as manager of Gorham Co.’s Maiden Lane 
store. Mr. Parker has been associated with 
Mr. Little for 32 years, having started with 
the Gorham concern when a boy. He was 
then employed at the uptown store which 
at that time was located on Broadway and 
19th St. When an establishment was opened 
downtown, however, by the Gorham concern, 
Mr. Parker accompanied Mr. Little and has 
been associated with him ever since. 

A jury in the Supreme Court disagreed 
last Tuesday in a suit by Mrs. Ernestine 
Schroeder, dealer in diamonds and pearls, 





(Continued on page 97) 
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“The Case That Courts 


Comparison” 


SOLIDARITY : 


Mr. Retailer 


Discriminating jewelers have featured Solidarity 


Gold Cases for OVER THIRTY YEARS— 
Could any higher tribute be paid our product? 








Representative Watch Jobbers 
are Solidarity Jobbers 


soun wo suerwoo> SOLIDARITY WATCH CASE CO. 82... 


° ESTABLISHED OVER GEORG: 
RM GAMMON 15 Maiden Lane, New York HIRI YEARS) — RORGE SALZGEDER 


Pendant and Bow Patented 
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against Mrs. Marinda Leith, of Deal, N. J., 
to recover a balance of $4,000 on the pur- 
chase of a string of 63 pearls for $45,000 
in February, 1921. Mrs. Leith contended 
that one of the pearls was faulty because 
it did not match the stone opposite it. Mrs. 
Leith testified before Justice Erlanger that 
Mrs. Schroeder agreed to find a stone to suit 
her and Mrs. Leith selected one costing 
$9,000 and Mrs. Schroeder offered one cost- 
ing $2,200. Mrs. Leith counter-claimed for 
$4,606 which she alleged she spent to make 
the necklace perfect. 

Armand Spier, of the Ben Spier Co., 65 
Nassau St., has returned from a two weeks 
business trip through the south. Mr. Spier 
reports greatly improved conditions through- 
out the country he covered. Jules Spier, 
of the concern, will leave on a southern and 
western trip to the retail trade next week. 
Mr, Spier will be gone about two months. 











Mr. and Mrs. William H. Thurber have 
gone to Cliff Island, Me., for a short stay. 

Jenjamin H. Grossman of this city has 
recently been granted a patent on a button. 

Mr. and Mrs. William H. Goodgeon of 
Westerly were visitors in Boston the past 
week, 

E. J. Jalbert & Co., stone setters, have 
removed from 44 Franklin St. to 44 Bridg- 
ham St. 

Mr. and Mrs. Louis Lyons and family are 
at their Summer home at Narragansett Pier 
for the season. 

The Brier Mfg. Co.’s plant, 70 Ship St. is 
closed this week for a general overhauling 
and renovation. 

G. L. Davidian, of the G. L. Davidian Co., 
with his family are in New York for a stay 
over the holiday.’ 

William F. Flanagan, of the Cutler Jewel- 
ry Co., returned the past week from an ex- 
tended western trip. 

Mr. and Mrs. William L. Mauran have 
opened their country place near Wakefield, 
R. I., for the season. 

Albert Leuba, watchmaker, has been drawn 
by the town of Coventry for petit jury duty 
in the Superior Court. 

The Quality Jewelry Co., formerly at 279 
Weybosset St., is now settled in its new 
quarters, 270 Richmond St. 

John M. Buffinton, of the Potter & Buffin- 
ton Co., is at his country residence in Reho- 
both, Mass., for the Summer. 

The factory of the Waite-Thresher Co., 
which has been closed for the annual stock 
taking will re-open July 10. 

R. W. Cohn, Chicago representative for 
George H. Cahoone Co., has been visiting 
the firm’s factory, 7 Beverly St. 

A cablegram from Benjamin Brier of the 
Brier Mfg. Co., announced his arrival in 
Europe. He spent the Fourth in Paris. 

The E. N. Cook Plate Co. closed its plant, 
70 Ship St., at noon Saturday, for one week, 
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for the annual overhauling and renovation. 

J. Robert Sweet, representing the Provi- 
dence office of the National Jewelers Board 
of Trade, was in Boston and vicinity last 
week. 

Asa Cushman, with the Potter & Buffinton 
Co., was chairman of the municipal celebra- 
tion committee of the City Council for 
July 4. 

William P. Otis and family, who have 
spent several seasons at Sakonnet Point, have 
taken a cottage at Salters’ Point for this 
Summer. 

Mr. and Mrs. Harry B. Little who have 
been at Warwick Downs for 22 seasons, 
opened their cottage, the Tamarack, for the 
Summer. 

Mr. and Mrs. William G. Lind and young 
sons have opened their bungalow at South 
Dennis, Mass., which they will occupy for 
the Summer. 

The Outlet Co. (J. Samuels & Bro., Inc.) 
are to start work soon on an addition to 
their building on the corner of Weybosset 
and Garnet Sts. 

The Paskam Mfg. Co., conducted by 
Julius Cohen, engine turner, has removed 
from 81 Empire St. to larger quarters at 
174 Chestnut St. 

A dividend on the capital stock of the 
Nicholson File Co. has been declared, pay- 
able July 1 to stockholders of record at the 
close of business June 23. 

The C. C. Carter Machinery Co., is re- 
moving from 36 Garnet St. to 150 Chestnut 
St., with large warehouse facilities on Bas- 
sett St., opposite Blount St. 

William Codman of this city has been 
granted a patent on a design for a handle 
for fork, spoons or similar articles, which 
he has assigned to the Gorham Mfg. Co. 

The plant of Leach & Anthony, 109 
Friendship St., closed at noon Saturday for 
a week’s vacation period during which there 
will be a general overhauling of machinery, 
etc. : 

Charles Shartenberg, vice-president of 
Shartenberg & Robinson Co., Pawtucket, 
has been elected one of the board of mana- 
gers of the Slater Branch of the Industrial 
Trust Co. at Pawtucket. 

Robert E. Budlong, Jr., has filed a peti- 
tion in the United States Court for the Dis- 
trict of Rhode Island for a discharge in 
bankruptcy and a hearing thereon has been 
set for July 15 at 10 o'clock. 

The factory of the D. M. Watkins Co., 
Pine and Foster Sts., will be closed for 
overhauling from July 24 to 29. The office 
will open to receive orders but none will be 
delivered while the factory is closed. 

Walter I. Sundlund, who conducts the 
London Jewelry Co., 181 Main St., Paw- 
tucket, has recently been admitted to prac- 
tice law at the Rhode Island Bar, having 
completed the necessary examinations. 

In the inventory filed in the Municipal 
Court the past week by S. J. Goodwin, ex- 
ecutor of the estate of the late William P. 
Goodwin, two shares of Silversmiths Co., 
preferred, were valued at $30 and share of 
common at $10. 

The case of William Loeb & Co. against 
Abraham Ruddman, was heard in the civil 
session of the Sixth District Court last Fri- 
day before Judge Rueckert. This was a 
suit in assumpsit and a decision was awarded 
the plaintiff for $204.69. 

The partnership between William A. 
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Henry and Harold J. Deyell, doing a re- 
finery business under the firm style of 
Deyell & Henry at 79 Sabin St., has been 
dissolved by mutual consent, Mr. Deyell 
purchasing the entire business, which he will 
continue in his own name. 

Matthais McGorty, Jr., has withdrawn 
from the partnership, conducting the Inter- 
national Ring Co. at 95 Fountain St., and 
the’ business will be continued by the re- 
maining partners, John Petrozelle and 
Anthony Deluise, under the same name. 

The partnership which has been conducted 
for some time by Solomon Weinstein and 
Harold J. Budlong at 113 Point St., under 
the firm style of the S. W. Mfg. Co., has 
been dissolved by mutual consent, Mr. 
Weinstein withdrawing. The business will 
be continued as heretofore by Mr. Budlong. 

George F, Sawyer has been elected a 
member of the board of managers of the 
Pawtucket Branch of the Industrial Trust 
Co. He is a director of the Improved Seam- 
less Wire Co. and the A. T: Cross Pencil 
Co. of this city; the Electric Chain Co., of 
Attleboro, and the Electric Chain Co. of 
Canada, Ltd. 

The co-partnership existing between 
Harry C, Lindol, J. Henry A. Moultrop, 
Samuel J. McMillen and Harry J. Hilde- 
brand, under the firm name of H. C. Lindol 
& Co., at 7 Beverly St., has been dissolved 
by mutual consent, Mr. Lindol taking over 
the entire business and assuming all the as- 
sets and liabilities. The business will be 
continued by him as heretofore. Messrs. 
Moultrop, McMillen and Hildebrand will 
take a temporary respite from business and 
in the Fall engage in other lines. 











The Kennedy & Co. has taken additional 
floor space in the Union Power building and 
is increasing its plant. 

The Manufacturers’ National Bank direc- 
tors met last Wednesday and elected John 
L. Thompson, president of the institution to 


succeed the late Frederic E. Sturdy. 
Frederic E. Sturdy, Jr., was elected a direc- 
tor to fill his father’s former place, 

The Whiting & Davis Co, had a display 
of 12 floats in the big parade held in Plain- 
ville on July 4. Every department in the 
factory was represented and showed the 
actual making of a mesh bag. Charles A. 
Whiting acted as marshal of the Whiting 
& Davis exhibit. 

Announcement was made June 30 of the 
purchase of the O. M. Draper & Co., one 
of North <Attleboro’s oldest concerns, by 
Donald Le Stage.. The Draper company is 
one of the oldest and best known chain 
houses in America. At one time it had an 
international reputation because of its fine 
gilt chain which was in demand, Mr. Le 
Stage, the new owner, has made a signal 
success of the Le Stage Mfg. Co., which he 
established a few years ago and being 
thoroughly familiar with the chain business 
is expected to be very successful in his new 
undertaking. Mr. Le Stage is now visiting 
the Vandervoort Bros., of Buffalo and 
upon his return, July 15, will take possession 
of his new business. 





Link & Angell have moved their factory 
from 71 Austin St., to the Rausch building, 
407 Mulberry St. 

The factory of the Wm. Link Co., manu- 
facturing jewelers at 407 Mulberry St., 
closed July 1 for semi-annual repairs. 
Its factory will re-open on July 10. 


Ben Titleman has just returned from a 
trip through the middle west in the interest 
of Henry Rufeisen, manufacturing jeweler 
in the Sayre building, Mulberry and Oliver 
Sts. 

P. J. Coffey, manufacturing jeweler here, 
addressed the New York State jewelers’ 
convention at Saratoga Springs, N. Y., 
yesterday on the subject: “The National 
Jewelers’ Publicity Association.” 

Sidney H. Israel has taken the line of 
Harry C. Schick, Inc., manufacturing 
jewelers at 105 Chestnut St., and will rep- 
resent that concern in the Chicago terri- 
tory. Mr. Israel’s headquarters in Chicago 
are at 31 N. State St. 

Charles F. Sweasey is visiting the trade 
in Philadelphia, Baltimore and Washington 
in the interest of Bishop & Bishop, manu- 
facturing jewelers at Mulberry and Oliver 
Sts. H. W. Bishop, of the firm, has re- 
turned from Philadelphia, where he called 
upon the trade, 

H. W. Sherrill, of the jewelry manufac- 
turing firm of Sinnock & Sherrill, whose 
plant is at 126 South St., has returned from 
a trip through the middle west in the in- 
terest of his concern. H. E. Kretch has re- 
turned from a trip through the New Eng- 
land States for the same concern. 

Banks in Orange and East Orange are 
included in the fifty banks and trust com- 
panies in 15 States that, in the aggregate, 
have been swindled out of $100,000 in the 
last few months by check kiters and forgers. 
One of the alleged swindlers opened an 
account at the bank in Orange. The amount 
deposited was $350. A bogus check for 
$750 was later cashed at this bank. 

Harry A. Schick, of Harry C. Schick, 
Inc., manufacturing jewelers at 105 Chest- 
nut St., is on an automobile vacation trip 
through eastern New York and New Eng- 
land. He started up the Hudson river, go- 
ing from Albany to Lake George and Lake 
Champlain. He will go from there through 
the heart of the mountains in Vermont and 
New Hampshire to Portland, Me. He will 
return from there by way of Boston. 

W. S. Sinnock will start on a trip 
through ‘he southern territory on July 10 
in the interest of Ehrlich & Sinnock, manu- 
facturing jewelers at 126 South St. This 
concern has added two salesmen to its force. 
One is Alfred Elsner, who will represent the 
company in the middle west. His head- 
quarters are in Masonic Temple, Chicago. 
Herman R. Levin will represent the concern 
on the Pacific Coast. His headquarters are 
in Los Angeles. 

Edward B. McGlynn, who resides with 
his father at 141 Milford Ave., this city, 
who was fined $2,000 by Judge Ervin in 
the United States District Court, for 
smuggling $20,000 worth of diamonds from 
Canada, has paid his fine. His partner, Vin- 
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cent Sorrentino, of New York, was fined 
$5,000. The $20,000 worth of gems was con- 
fiscated. McGlynn was taken into custody 
at Rouses Point early in March, last, and 
was arraigned in Plattsburgh, N. Y., 
charged with smuggling $100,000 worth of 
diamonds over the Canadian border. He was 
held in $25,000 bail for the Federal Grand 
jury when arraigned before United States 
Commissioner William L, Patterson. The 
diamonds were found in his berth on a train 
running between Montreal and New York. 
When first arraigned McGlynn pleaded not 
guilty to the smuggling charge and denied 
ownership of the jewels or knowledge of 
them. The diamonds seized were of un- 
usual size and brilliancy, and it was thought 
that they may have formerly been owned 
by European royalty and brought to the 
United States to convert into money. 








extended to C. W. Somers on the death of 
his wife last week. 

Howard Walker, watchmaker, formerly at 
21 Bromfield St., is now located at 509 
Washington building, in the offices occupied 
by Sanger & Co. 

After July 1, the business of the Cowan- 
Mvers Co. was succeeded by the firm of 
Curran-Myers-Carlston Co, The business 
will be conducted in the same location. 

J. A. McDonald, formerly with the 
Cowan-Myers Co., is now traveling sales- 
man for the Kraus Co., gold jewelry manu- 
facturers, Newark, N. J. Mr. McDonald 
is covering New England for the company. 

The wedding of Miss Marjorie Kennard 
and Francis Whiting Hotch took place 
Tune 28, at Cazenovia, N. Y. The bride is 
the daughter of Arthur W. Kennard, presi- 
dent of Hodgson, Kennard & Co. It was 
one of the most fashionable weddings in 
New York State during the month of brides. 

The death is announced of E. Barter, 
for many years with Freeman & Taylor, 
and afterward in business on his own ac- 
count at 56 Highland Ave, Somerville. 
Mr. Barter was well known in the trade 
as a watch repairer of unusual skill. He 
worked largely for the trade. Burial took 
place at Wellesley. He was 56 years of 
age, and is survived by his widow to whom 
the sympathy of the trade is extended. 

Boston jewelers join in the general ex- 
pression of appreciation of the services of 
James Monroe Olmstead, who resigned 
June 27 as referee in bankruptcy. He had 
served in that capacity continuously since 
the enactment of the Bankruptcy Act in 
1898. During his term of office he had al- 
ways shown unfailing courtesy to the 
jewelry firms and individuals who came be- 
fore him in bankruptcy matters. He is suc- 
ceeded by Arthur Black, of Winchester. 

James H. Parks, vice-president of Hodg- 
son, Kennard & Co., Inc., has returned 
from an extensive tour of the west and Can- 
ada with the Rotarians. He visited 15 of 
the leading cities and everywhere was royal- 
ly received. He was greatly impressed by 
the new store of Brock & Co., Los Angeles, 
which he inspected under the guidance of 
Clarence Coleman, head of the silver depart- 
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ment, and at one time with A. Stowell & 
Co., Boston. A special Pullman train con- 
veyed the Rotarians, who numbered 244, the. 
train being one of the longest put together’ 
Mr. Parks was amazed at the tremendous 
resources of Canada, and while in the Do- 
minion visited several of the jewelry stores, 

A jury in the case of Bernard Arndt, 
Daniel Kernblum, Morris Bussell and Harry 
Davis, after deliberating for 24 hours, re. 
ported to the judge that they were unable 
to arrive at a verdict against the defendants, 
who were charged with having burglars’ 
tools in their possession. The assertion was 
made by the police that by arresting these 
men they had frustrated a plan to crack the. 
safes of several jewelry stores in this city, 
The finding of jazz musical instruments and 
sheet music among the implements discov- 
ered in a room occupied by the defendants, 
led to the name of “Jazz Burglars,” by 
which they have since been known. On ap 
plication of counsel the judge reduced bail 
from $40,000 to $30,000. 








South Carolina Notes 
— 

Jewelers take to fads, even as ordi- 
nary mortals. Reginald Biber, Spartanburg 
jeweler, who has a beautiful residence on 
the National Highway, near Camp Wads- 
worth, where the boys of the 27th Division 
from New York trained for the World War, 
is preparing to put in a community hatchery 
of about 700-egg capacity. Mr. Biber is al- 
ready experimenting with pure-bred poultry, 
but when he embarks on the community 
hatchery proposition he will have the co- 
operation of an expert, Miss Kate M. 
Hooper, home demonstration agent for 
Spartanburg County. The young jeweler 
plans to sell day-old chicks and hatch eggs 
for other folk. The hatchery will be of the 
hot-water system. 

An eight-hundred-pound weight from the 
ancient clock in the belfry of historic St. 
Michael’s Church, Charleston, S. C., fell 
recently and crashed down into the vestibule 
while tourists from New York were looking 
over the building, as is their custom when 
the Clyde steamers stop in that port en 
route to Jacksonville. Fortunately no one 
was hurt. The chimes in St. Michael’s are 
among the most famous in the country. 
When General Sherman occupied the city 
in the 60’s he had them removed, because 
he said they troubled him. They were taken 
to England. Some years after the war be- 
tween the States, a Charlestonian discovered 
them jn London and they were sent back 
to be replaced in the old church. When the 
great earthquake shook the city from its 
very foundations in 1886, the chimes of old 
St. Michael’s had a consoling effect on the 
populace as the aged sexton climbed to the 
loft and played “Nearer My God to Thee.” 
There are many Charlestonians who set 
their watches daily by the clock in St. 
Michael‘s with a solemnity that is akin to 
reverence. When the eight-hundred-pound 
weight fell on June 22, the sexton was at 
the time winding the clock. 








The newly occupied store of the A. A. 
Goodyear jewelry house was recently opened 
at Santa Paulo, Cal., across the street from, 
its former quarters. ' 
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Michael Plaut has left for a western trip 
for A. & J. Plaut during which time he 
will cover Illinois, Missouri and Kansas, 

Julian Schwab, president of the Whole- 
sale Jewelers’ & Manufacturers’ Association, 
spent the week in Dayton, O,, on business. 

Nate Hahn packed his grip for a long 
trip in the west on June 28, and does not 
expect to return home with it until after 
August 1. 

Mecklenborg & Gerhardt, who have been 
located at 5th and Elm Sts. for many years, 
are negotiating for a new location in a 
prominent downtown district. 


After an absence of one week the Klein 
Bros. Co, has received good. reports from 
the entire road staff which left ‘at the 
same time, indicating businéss‘is picking up 
well, sis 

There was an exodus of members of th 
Jacobs family during the week when A. C. 


Jacobs went to Georgia; E. -B. Jacobs to. 


Tennessee, and J. D. Jacobs to Northern 
Ohio. 

Ed Kahn, Danville, Ky., called during the 
week to see Ed Richter,: of the Richter & 
Philips Co., to hear of the latter’s interest- 
ing trip to San Francisco, from which he 
had just returned.” © 5 .# #445 peu a 

Greenwold, Hirsch ~& Grift~ entertained 
Mr. Kennedy, of Lary & Kennedy,.Tusca- 
loosa, Ala., when he passed through the ‘city. 
on his way north to visit friends, He re- 
mained in the city for a few hours only. 

Letters received at the office of Herman 
J. Huber, diamond merchant, indicate he is 
enjoying his trip through Europe. He is 
spending his time traveling through the war 
district before yisiting the Holland diamond 
markets, 

Roland A. Phillips, Detroit, Mich., was 
sentenced last week to the Ohio Penitentiary 
in Criminal Court after being found guilty 
by a jury of stealing an automobile belong- 
ing to Louis Katz, a Central Ave. jeweler. 
Phillips was married to an Indianapolis girl 
in the court room the day before he was 
sentenced. 

Practically all jobbers ‘in the city en- 
gaged in the jewelry trade closed their 
places for a full day July 4. Many of the 
manufacturers closed from Saturday to 
Wednesday morning following the Fourth 
to give their help a short vacation and also 
in order to have minor repairs in the plants 
attended to on Monday. 

Walter Mayer, of Wallenstein, Mayer & 
Co., has sent out instructions to all sales- 
men of the company to boost the retail 
jewelers convention in Cincinnati in August 
and they are “selling” the convention idea 
in their territories as well as finding busi- 
ness good. The reports say that retailers 
seem to feel much more encouraged as crops 
in their territories are satisfactory. 

Maurice Phillips, of the Richter & Phillips 
Co., gave his usual annual picnic to the 
female employes of the company Saturday, 
June 24. Two automobiles loaded. with. the 
guests carried them to an attractive outing 
spot beyond College Corner, where a chicken 
dinner and other forms of entertainment 
were provided. The day was perfect and not 
marked with any catastrophies except to the 
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chickens, who gave their lives that the com- 
pany might be entertained. Maurice was 
voted a fine host by the group. 








Salt Lake City. 


Miss Thelma McQuarry has left the 
Orens Optical Co., Main St. 

Ralston F. Rice, of Rice-Morgan & Co., 
Los Angeles, Cal., was a recent visitor. 

The Western Optical Co, has been very 
busy of late. Things are picking up very 
satisfactorily, Dr. Evans said. 

Ye Old Curiosity Shoppe, W. Ist South 
St. (near the Utah State National Bank), 
is closing out. The sale is being conducted 
by auction. 

President and Manager Charles N. Fehr, 
of the Western Optical Co., has returned 





_from the Coast where he attended the Con- 


gress of Optometry. 

The stock of Taylor-Patzak & Co., whole- 
sale and manufacturing jewelers, Central 
building, is being sold at auction by E. J. 
Jenkins, local auctioneer. 

Mr. Schultz, of the American Optical Co., 
is making his first trip in this territory. 
Another visitor is James Huteson, of the 
B. B. W. Co., New York. 

E. J. Leiff, manufacturing jeweler, Main 
St., is home from the Shriners’ convention 
on the-Coast. Mr. Leiff was accompanied 
by his wife and daughter. 

The Daynes Jewelry Co., Main St., is 
giving a free radio concert each day at 3 
Pp, M. Fred Slack, registered optometrist and 
connected with this firm, has invented a 
pocket radio receiving apparatus. 

The Eyesight Conservation League met 
in the offices of Dr. W. H. Dearden, 
Kearn’s building, the other night, in special 
session, when dissecting matters were taken 
up. There was a round table discussion. 

T. E. Goode, an employe of the G. G. 
Voege Co., local railroad watch inspectors 
at 460 W. 2nd South St., has been arrested 
on a charge of taking several watches which 
had been left with the firm for inspection 
and pawning them, together with a diamond 
ring valued at $250. Goode is 74 years of 
age, according to the police report. 

Preparations for the big jewelers’ hike 
are rapidly nearing completion. The moun- 
tain lakes and surrounding country where 
the big event will be staged, has been re- 
named by the jewelry men Ferryland, in 
honor of Ferry Decker, president of the 
Decker Jewelry Co. in the Dooly building, 
who is interested in the property and who, 
with his son Wayne, promoted the outing, 
the first of which was held last year. 

Dr. J. E. Broaddus, optometrist, Walker 
Bank building, delivered a lecture on Utah 
scenery and geology before the members of 
the Association for the Advancement of 
Science who were in session here. Dr. 
Broaddus, who is one of the foremost au- 
thorities on the natural beauties of the moun- 
tain country, has accepted a contract from 
business organizations here to lecture two 
nights a week to the patrons of the Auto 
Community Camp. The lectures to cover 
a period of two months. 

Among recent visitors in Salt Lake City 
were: John Morris, jewelry auctioneer of 
Omaha, Nebr.; W. L. Wigmore, missionary 
department of the Waltham Watch Co.; W. 
P. Chapmin, Chapin & Hollister Co., Provi- 
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dence, R. I.; Jack L. Friedman, Schloss 
Mfg. Co. San Francisco; Martin H. 
Cooper, western representative, Auer Mfg. 
Co., Inc., New York; Alfred Goldsmith, 
Adolph Goldsmith & Sons, New York; Phil 
W. Simons, Lesch & Lewis Co., Chicago; 
W. C. H. Brown, A. Edward Fisher, dia- 
monds, New York; Fred C. Williams, New 
York, representing several firms; J. J. Fan- 
ning, H. & E, O. Belais, New York; Sidney 
Russell, A. Wallach & Co., New York. 











In many of Pittsburgh’s leading jewelry 
stores schedules have been posted showing 
who is going on yacation and when. As 
far as known, those concerns observing va- 
cation time are not deviating from estab- 
lished rules, The seashore and mountains 
offer favorite retreats for the vacationists. 

With the advent of last Saturday, many 
of Pittsburgh’s leading jewelry stores (re- 
tail) began observing the early schedule of 
closing for July and August. Some estab- 
lishments close at 1 Pp. M. while others do 
not close until 6 Pp. m., the hour the depart- 
ment stores close, but all close at 5 Pp. M. 
other weekdays. Most of the wholesale 
houses close at 1 p. M., very few in this 
class remaining open after that time on 
Saturday. 

It was stated here Monday night of last 
week, at the echo meeting of the members 
of the Retail Credit Men’s Association, that 
the campaign conducted late last Winter 
through the newspapers to pay bills promptly, 

° ~ ’ 
will be conducted again. This was made a 
matter of important discussion at the nag 
tional convention in Cleveland and the suc- 
cess attained here, caused interesting state- 
ments. National form letters in the collec« 
tion of bills also are advocated. 

Some of Pittsburgh’s pawnbroking estab- 
lishments report there has been a falling 
off in the number of articles of jewelry 
offered for pawn, together with watches, 
indicating improved conditions. The pawn 
brokerage business was particularly heavy 
the last of last year and the first few months 
of this. Many persons pawned their time 
pieces or other jewelry and while a large 
percentage redeemed them, many have not. 
Most pawn broking places report conditions 
very quiet. 

Mrs. Smith, the wife of Dory Smith, 
president of the W. J. Johnston Co., died 
at Mountain Dell Ranch, Cal., Morgan Hill, 
that place, June 19, the body being brought 
to Pittsburgh last week for burial in the 
Homewood Cemetery of this city. Mrs. 
Smith had gone to California to’ visit her 
son, Harold M. Smith, who owns a ranch 
and had been there one month when she was 
taken ill. Heart failure was the direct 
cause of her death. Mr. Smith was notified 
of his wife’s illness and arrived five hours 
after her death. Mr. and Mrs. Smith lived 
at the Hotel Schenley in this city and for 
that reason, the funeral services were held 
from Moreland’s undertaking chapel. Mrs. 
Smith had been in poor health for a long 
time. She was 50 years old and leaves but 
one son. The deceased was a member of 
St. Andrews Episcopal Church of this city. 
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SIX HEAT RANGES 


Mar-Vel Electric 


Soldering Machine 


The Most Remarkable In- 
vention of Recent Years 


A wonderful saving of time and 
money for jewelers and optom- 
etrists. 

We have given this machine nine 
months’ test by jewelers in dif- 
ferent parts of the country. The 
results have been so gratifying 
that we now offer this machine 
to our customers with the ut- 
most confidence. 


It does hard or soft soldering. 
Work prepared in usual way— 
not necessary to remove stones 
from rings. Spectacle bridges 
can be soldered without remov- 
ing lenses or even zylo rims. En- 
ameled emblem rings sized with- 
out danger to enamel. 


The Mar-Vel Works Like 


a Charm 
No. 42562 


Mar-Vel Electric Soldering Machine 


Complete with foot switch, 2 car- 
bons, copper tweezer and point 


and full instructions 


Less 
$75.00 6% Cash 
Or Deferred Payment Plan, $7.50 with order 
and $7.50 per month for 9 months. 




















Soldering Ring 
Not necessary to remove stones; 
the job is done before heat reaches 
them. Set heat levers on 2 and 2 
for medium shanks, heavy shanks 
2 and 3. Solders enameled emblem 
rings with perfect safety. 
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Solders Gold, 
Silver, Platinum 
and Filled Goods 
Almost 

Instantly 


Absolutely 
Shock 
Proof 
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Soldering Cuff Buttons 


Cut shows a two point solder on The speed 
cuff button. Each side should be 
soldered separately. Use heat 1 and 


2 
< or 


2 


< 


and 2, depending on job. 
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bridge can be soldered makes it 
unnecessary 


rims or even the 
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The 
Original 
and 
Perfected 


cD Life 


Guarantee 


For 110 Volt 
60 Cycle Alternating 
Current only 

















Soft Soldering 


Remove carbon electrode with 
holder and use post for contact 
for light work. Heavier work can 
be done on carbon with heat set at 
1 and 1, 
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A GREATER VALUE 


COLUMBUS. O. 


A GRPEATER SERVICE 
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Chicago Notes 


Leroy Present, New York, is spending a 
week in Chicago calling on the local trade. 

Wm, Buhl, of L. H. Keller & Co. New 
York, called on the local trade here last 
week. 

E. Bagge, of the Waltham Watch Co., 
returned last week from a six weeks’ trip 
to the Pacific Coast. 

Arthur Fuller, of the Towle Mfg. Co., 
has left for Ludington, Mich., where he 
will rest and fish for about three weeks. 

H. Bolotin, of Bolotin & Sheinen, spent 
the holiday at Valparaiso, Ind., stopping 
at his old home and visiting with friends. 

Otto Benistein, of the Benistein Watca 
Co., is spending a short time at South Ha- 
ven, Miss., with his family, resting and 
fishing. 

Samuel Sperber, diamond dealer, accom- 
panied by his wife, are spending several 
weeks in New York, combining business and 
pleasure. 

H. E. Waldron, Chicago manager for the 
Sheaffer Pen Co., spent the past week in 
the east visiting the New York office of 
this concern. 

Phillip H. Winterberg,- of P. H. Winter- 
berg & Co., left last week for Manitawish, 
Wis., where he will put in some time fishing 
and resting. 

M. J. Kelly, Chicago manager of the 
Rogers, Lunt & Bowlen Co., is spending a 
couple of weeks fishing and resting in the 
Fox Lake regions. 

L. D. Morgan, of Baker & Co., returned 
from a two weeks visit to the home office of 
this concern in Newark, where he combined 
business with a short rest. 

I, Lachman, of Lachman & Son, Seattle, 
Wash., passed through Chicago last week 
on his way home from the east where he 
has been visiting the markets. 

Geoorge Hughes, of the Holmes & Edward 
branch of the International Silver Co., is 
spending 10 days at Bridgeport, attending 
the semi-annual salesmen’s convention. 

Joe Goldman, of the Goldman, Kolber & 
Wittgren Co., New York, is spending a 
short time here visiting at the Chicago office 
of this concern and calling on the local 
trade, 

V. P. Weber, of Derlacki & Weber, ac- 
companied by his family, motored to the 
northern woods of Michigan last week 
where he will spend about two weeks resting 
and fishing. 

James Panton, Chicago manager for 
Mabie, Todd & Co., accompanied by Mrs. 
Panton, left last week for the White Moun- 





No. 23 





” 


WU Nn 





2 
a 
BA 


SZ 


tains of New Hampshire, where they will 
rough it for three weeks. 

E. L. Stern, of Jacques, Kreisler & Co., 
New York, spent a couple of days visiting 
with Arthur S. Alter, their Chicago man- 
ager, en route home from the Pacific Coast 
where he has been calling on the trade. 

W. E. Sangler and F. R. Gregory, of 
S. B. Slater, accompanied by their wives, 
motored to the Summer home of D. L, 
Nesler, which is near Paw Paw, Mich., 
where they spent the week-end visiting. 

Mrs, Charles D. Peacock last week an- 
nounced the engagement of her daughter 
Katherine to Maurice Reynolds, of Chicago. 
Owing to the recent death of the late Mrs. 
C. D. Peacock, Sr., the wedding will not 
take place until early Fall. 

Harry J. Tyson, retail jeweler located at 
1138 E. 63rd St., sailed on the steamship 
President Polk, last week for Europe. He 
expects to be gone for several months and 
intends visiting the various countries abroad, 
combining business with pleasure. 

Joe Goldstone, Dave Goldstone, Harry 
Harris, and E, F. Leseritz, of Blauer-Gold- 
stone Co., returned last week from their re- 
spective territories, and expect to remain 
in the city until the first part of August 
before starting on their regular Fall trips. 

W. A. Kinsman, general manager and vice- 
president of the Towle Mfg. Co., Newbury- 
port, Mass., spent a few days at the Chi- 
cago office of this firm, attending a semi- 
annual sales conference. A new plan of 
merchandising was discussed and the new 
Fall sample lines displayed. 

Ed, Cain, of Ed Cain & Co., Mallers 
building, returned last week from a. six 
wecks’ business trip through the west and 
reports business picking up. Miss J. Cain, 
of this firm, accompanied by her mother 
left last week for Canton, O., and points 
further east where she will visit with friends. 

Charles Klein, of H. Klein & Fils, New 
York, spent the past week at the Chicago 
office of this firm looking after the interests 
of his brother Max Klein, who was injured a 
week ago by bandits when the local office 
was held up. Mr. Klein is reported getting 
along nicely and expects to resume his duties 
next week. 

Mrs. F. D. Matthes, who has charge of 
the Chicago office of the United Jewelers, 
left for a two-weeks rest in Wisconsin. 
E. C. Luscomb, of this firm, returned last 
week from the New York office where he 
has been visiting for several week. He will 
take charge of the Chicago office in the 
absence of Mrs, Matthes. 

Louis Agatstein, jewelry buyer for Lewy 
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Bros., has resigned his position with this 
firm, which will take effect July 1, to enter 
into the ex-Ray screen business. Mr. 
Agatstein has made many friends in the 
jewelry trade in his 12 years of service with 
the Lewy house and their well wishes go 
with him in his new undertakings. 

Commencing with last Saturday, all de- 
partment and jewelry stores in the downtown 
section close at 1 o’clock every Saturday 
during the months of July and August, as 
per their usual custom. A great many of 
the offices closed from Saturday noon until 
this (Wednesday) morning, giving their em- 
ployes an extra day’s rest over the Fourth. 

Harry Radix, of Thos. Dee & Co., re- 
turned from a two weeks’ trip in the east. 
While in Spring Lake, N. J., Mr. Radix, 
participated in a golf tournament of the 
Dental Trade, and walked off with the 
trophy. Mr. Radix expects to leave about 
July 10 for a three weeks’ trip to the Pacific 
Coast and will combine business with 
pleasure. 

H. Klein & Fils, diamond importers, an- 
nounce the recent opening of their New 
York office, which is located in suite 513, 
95 Nassau St. This office is in charge of 
Charles and Jaques Klein. The home office 
of this firm is located in Antwerp, and the 
Chicago office is on the 13th floor of the 
Masonic Temple. The Chicago office of this 
firm was held up a week ago and robbed 
of approximately $75,000 in diamonds. 

Charles Yaseen, of Chicago Heights, IIL, 
has purchased the stock and fixtures of W. 
A. Foley of that city, and will conduct the 
business in the same location. Mr. Yaseen 
has been in the optical business at Chicago 
Heights for the past 12 years, and has 
moved that business to his present location. 
He spent several days in Chicago last week 
visiting the markets. Mr. Foley expectes to 
enter into the musical instrument business 
in the city. 

Announcement is made by the National 
Railway Time Service Co., that Milton C. 
Hess has been elected vice-president of this 
company, to succeed the late W. M. David- 
son. Mr. Hess commenced his career in 
the watch business with the Church-David- 
son Co. and in September, 1916, when the 
National Railway Time Service Co, was 
organized associated himself with the latter, 
It is also announced by this concern that 
B. R. Hopper, who has represented the 
company through the territory for the past 
five years, has been elected assistant secre- 
tary. 

It was reported in Chicago last week that 
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R. E. Harris, traveling representative for 
White, Wile & Warner, Buffalo, N. Y., had 
an uncomfortable experience which caused 
him considerable apprehension a short time 
ago, owing to the fact that for a while his 
trunk of samples was lost while traveling 
in Michigan. It seems that the checks upon 
the trunk of Mr. Harris and that of another 
salesman had been switched at Grand Rap- 
ids and the jewelry salesman when he called 
to collect his, received one filled with to- 
bacco instead of jewelry. However, it was 
learned later that the tobacco salesman had 
received Mr. Harris’s trunk, which was 
found at Travers City, Mich. The exchange 
was made and the matter settled. 

A. J. Lewin, Chicago manager for the 
Helbein-Stone Co., left this week on a trip 
through the northwest. 

Samuel Marks, of Marks & Levy, returned 
from Muscatine, Ia., last week, where he 
has conducted a sale for the estate of the 
late George E. Volger. 

E. C. Strang, of L. H. Schafer & Co., 
has left on his Fall trip through Michigan 
and Ohio, where he will call on the trade 
for the balance of the year. 

Phil Noel, of the Stein & Ellbogen Co., 
returned last week with his family from a 
motor tour of the east. He was away three 
weeks visiting friends and relatives. 

Clarence Thompson, of the North Ameri- 
can Watch Co., who returned recently from 
a short business trip through his western 
territory, reports business excellent all along 
his route. 

Percy Lucas, of the Van Dusen & Stokes 
Co., spent a couple of days in Chicago en 
route for his eastern territory, after spend- 
ing a two weeks calling on the trade through 
the northwest. 

Paul W. Deering, creator of window dis- 
plays, has purchased a home in Villa Park, 
an exclusive suburb of Chicago. His busi- 
ness studio will be continued in the Re- 
public building as formerly. 

Frank W. Bruns, Chicago manager for 
the Chapin & Hollister Co., has moved his 
office from the Masonic Temple yaults to 
room 707 Columbus building, where he will 
have more desirable quarters, 

Gus Demmell, of Fessler & Demmel, 
Waterloo, Ia., accompanied by his wife, 
passed through Chicago last week on their 
way to the east. They are motoring and 
will make many stops en route to visit with 
friends. 

Clifford Whiting, of the Whiting & Davis 
Co., returned from a successful coast trip 
last week, where he spent two months visit- 
ing the trade. After remaining here for a 
few days Mr. Whiting left on a cruise on 
the Great Lakes. 

N. T. Sherwood, of the Bassett Jewelry 
Co., will leave this week on his first Fall 
trip through his southern territory and will 
be gone for about six weeks. A. L. Han- 


cock, also of this firm, has left on a four 
weeks’ trip through the middlewest. terri- 
tory. 

The Maritz Watch & Mfg. Co. have found 
its ‘space on the seventh floor of the Colum- 
bus building inadequate, for its increasing 
business, and has been fortunate in secur- 
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ing a desirable location in suite 706 Hey- 
worth building. M. A. Kansteiner has 
charge of the Chicago office. 

Roy King, Chicago manager for the Ostby 
& Barton Co., toured through Michigan 
last week with his family. He will meet 
friends and fish for a couple of weeks, Fred 
Haller, of the same firm, returned recently 
from a stay at Three Lakes, Wis., where 
he enjoyed a much needed rest. 

Among the visitors in Chicago last week 
were: Anton Klein, accompanied by his 
wife, Ripon, Wis.; Bradley Conrad, of Olin 
& Conrad, Janesville, Wis.; C. E. Ellis, 
Geneseo, Ill.; H. F. Steck, Owosso, Mich.; 
George Rickman, Kalamazoo, Mich.; R. D. 
Worrell, Mexico, Mo.; Chas. T, Welch, 
Mattoon, II].; Ben Onkin, Terre Haute, Ind. 

The retiring and newly elected officers of 
the Chicago Jewelers’ Association, attended 
a luncheon last Tuesday noon, at the Chi- 
cago Athletic Club, at which time the poli- 
cies and the welfare of the association was 
discussed. Those who attended were 
Charles Ross, retiring president; S, G. Ball, 
retiring vice-president; .Harry Radix, retir- 
ing secretary and treasurer; J. T. Mont- 
gomery, newly elected president; G. V. 
Dickinson, vice-president; H. P. Juergens, 
secretary and treasurer, and Louis Goldman, 
assistant secretary. 

The second golf outing of the Chicago 
Jewelers’ Association will be held on Tues- 
day, July 11, at the Green Valley Country 
Club at Wheaton, Ill.° This is the same 
place where the first outing of June 20 took 
place, which was the largest ever held by 
the association. It is hoped by the commit- 
tee that the second outing will be even more 
successful. The prices at this outing will be 
the same as that on July 20, namely, $6. 
This includes lunch, dinner and ground 
privileges. For those who attend and do 
not play, an allowance will be made of $2. 











TRADE CONDITIONS 
There is a steady betterment in the wholesale 


jewelry business in St. Louis. The retail trade is 
also showing some improvement. Good gains in 
sales are reported over the corresponding period 
last year. Substantial increases in unfilled orders 
are reported by the wholesale interests and this 
growing activity is attributed to the favorable crop 
reports, 





William Bock, traveling for Erber & 
Crompton Mfg. Co., is out in Kansas on a 
selling trip. 

Mr. Lager, of Lager Jewelry Co., Litch- 
field, Ill., jewelers, was a visitor in St. Louis 
during the week. 

Charles Geumalley, Pinckneyville,  IIl., 
passed through St. Louis early in the week 
on his way home from Chicago, where he 
had been attending a wedding. 

S. J. Arnold, of Gutfreund Arnold 
Jewelry Co., left on Saturday morning, July 
1, for a pleasure trip to Chicago, going in 
his automobile. He returns on the night 
of the Fourth. 

Jos. I. Gutfreund, president of the Gut- 
freund Arnold Jewelry Co., announces his 
ongagement to Miss Estella Specter, daughter 
of Mr, and Mrs. Harry Specter. The date 
for the wedding has not been set. 
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James Cadori is conducting an auction 
sale for R. F. Winslow at San Pedro. 

F, M. Bryant, formerly in the jewelry 
business in Nebraska, has recently opened 
a store at 218 N.. Main St., Alhambra. 

Frank E. De Long, secretary and treas- 
urer of Feagans & Co., has left for a four- 
weeks’ visit with his father, who lives at 
Joliet, Il. 

J. G. Swartchild, of Swartchild & Co,, 
wholesale materials and jewelry house 
of Chicago, is enjoying some time'in south- 
ern California on a pleasure trip. 

J. B. Rowe, formerly in business at 145 
W. 5th St., has opened a new store at 1546 
La Brea Ave., Hollywood. Mr. Rowe is 
one of the pioneer jewelers of Los 
Angeles. 

I. Erlich, of the Geneva Jewelry Co., El 
Paso, is enjoying several weeks in Los An- 
geles and the nearby beach towns. He is 
on ‘a pleasure trip, and is accompanied by 
his son. 

Lonnie Feagans, of Feagans & Co., Inc., 
has returned from a six-weeks’ trip with 
his family through the northern part of this 
State, and also into Oregon, Washington 
and Alaska, 

A meeting of all the jewelers of the city 
was called for June 28, to discuss plans for 
the erection of the jewelers’ building which 
it is proposed to put up in the business dis- 
trict of Los Angeles. 

E. V. Saunders, San Francisco, Pacific 
Coast manager of the International Silver 
Co., is at the Los Angeles office of that 
company, which is being enlarged .and re- 
fitted to meet the increasing business in 
southern California. 

The California Jewelry Co., importers and 
jobbers of diamonds, will, on Aug. 1, open 
a Los Angeles office in the Loew Theater 
building at 7th and Broadway. This com- 
pany now has offices in San Francisco and 
New York, and also in Europe. 

Constant J. Auger, retail jeweler of San 
Francisco, is in Los Angeles for a week or 
10 days. Mr. Auger is a past president of 
the Rotary Club in San Francisco, and was 
a guest of George E. Feagans at the meet- 
ing of the Los Angeles club a _ few 
days ago. 

Ira W. Smith, manufacturers’ agent, is 
just back from a five-weeks’ business trip, 
during which he visited San Francisco, Port- 
land, Seattle, Salt Lake and Denver. He 
reports that he found business picking up 
generally and a very optimistic feeling pre- 
vailing. The jewelers are generally encour- 
aged. Mr. Smith will remain home now 
for two months. 

A meeting of the Western Horological 
Society was held Wednesday evening, June 
21. A brief address on the principles of 
the organization was made by S. P. Dayton, 
who has been president for the past year, 
after which J. W. Culbertson was elected 
president for the ensuing year. Mr, Cul- 
bertson then delivered a lecture on the sub- 
ject of adjusting, which was declared to be 
one of the best on that subject ever heard, 
in Los Angeles. The attendance was large 
and enthusiastic, and the outlook for the 
society is very encouraging. 
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TRADE CONDITIONS 


An exceptional volume of business has been en- 
joyed by Milwaukee jewelers during June. Retail 
stores report large sales of wedding and engage- 
ments rings, wrist watches, and jeweled fountain 
pens. All stocks of graduation and wedding gifts 
moved actively. Manufacturing jewelers declare 
that an unusually large number of old settings and 
mountings have been -received to be changed and 
put into the modern platinum settings. Old heir-° 
looms have been re-fashioned into the newer modes 
for the taste of the younger generaticn, they de- 
clare, before they are accepted as gifts. 


Henry Block, of the E. H. Warnke Co., 
Milwaukee, will spend two weeks at Mer- 
rill, Wis., resting. 

All jewelers of Berlin and Oshkosh are 
members of the committee of merchants of 
the two cities appointed to provide for the 
improvements of connecting highways until 
a permanent hard surfaced road is con- 
structed. 

M. K. Raidy and F. E. McEwan, jewelers 
and optometrists of Fond du Lac, Wis., plan 
to attend the annual convention of Wiscon- 
sin Optometrists at Green Bay, July 16, 17 
and 18. Approximately 150 optometrists are 
expected to attend. 

W. H. Hackleman, jeweler, is planning 
the construction of a new store, 24 by 50 
feet, at Appleton, Wis. Mr. Hackleman 
will move his stock into the new building 
in the Fall, at which date it is expected 
to be completed and ready for occupancy. 

Miss Finstad, daughter of Mr. and Mrs, 
Herman Finstad, prominent merchant of 
Superior, Wis., left this week for Madison, 
Wis., where she will enroll in the Summer 
session of the University of Wisconsin. She 
will enter the art course and will specialize 
in jewelry handwork, 

Norman Stollberg, a jeweler of experience 
in Green Bay and Milwaukee and at present 
in the employ of Henry Clusen, Manitowoc, 
Wis., plans to open a store of his own in 
the Schroeder block at Two Rivers, Wis. 
He will open for business as soon as the 
building is redecorated and remodeled. 

Marriage licenses for June, issued by 
“Cupid” Krueger in Milwaukee, are expected 
to total 1,000, a record for the month, Official 
figures have not been compiled as yet, but 
all indications point to the fact that 1,000 
wedding rings will be bought as well as 
presents for nearly that many weddings. 

The Bunde & Upmeyer Co., Alsted-Kasten 
Co., Louis Esser and Rank & Motteram, 
four prominent Milwaukee jewelry houses, 
have announced their intention of closing at 
noon Saturdays during July and August. 
Other jewelers of the city are expected to 
pattern their schedules after those of the 
“Big Four.” 

Action is pending in the Milwaukee Com- 
mon Council on the request of David Gold- 
mann, jeweler, to move a large street clock 
from Grand Ave. to West Water St. Ob- 
jection has been raised declaring that the 
corner at the intersection of the two streets 
is to be rounded and that the clock on either 
street will be an obstruction. 

Archie Tegtmeyer, Grand Ave., will testify 
that fingers are just as nimble now as in the 
days of the little green pea and the three 
walnut shells. A negress entered His store 
and asked to see some stickpins. She left 
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without making a purchase but when she 
had gone a pin, valued at $100, set with a, 
diamond and four sapphires, was missing. 


Representatives of Schneider Bros., Bur- , 


lington; A. P. Wilde, South Milwaukee; 
O. C. Boelte, Columbus; J. Brehly & Son, 
Cudahy; Estberg & Sons, Waukesha; J. M. 
Bostwick, Jr., Port Washington, are among 
the Wisconsin jewelers who called at the 
E. H. Warnke Co. offices last week. All 
reported a fair volume of Summer business. 
Milwaukee jewelers, members of the 
Upper Third St. Advancement Association, 
will attend the annual outing of that or- 
ganization at Hilgen Springs, Cedarburg, 
Wis., this week.: The trip will be made by 
automobile. A banquet will be served fol- 
lowed by addresses. An athletic program, 
featured by a baseball game has been ar- 
ranged by the entertainment committee. 


Uniform revision in prices on all repair 
work was effected by 18 members of the 
Fox River Jewelers’ Club, holding its quar- 
terly meeting at Berlin, Wis., this week. 
Discussion adverse to the five per cent tax 
on all gold and silver articles was held and 
a committee reported the result of commu- 
nications to Washington, The meeting was 
closed with a banquet held at the Hotel 
Whiting. J. R. Chapman, of Oshkosh, is 
president of the association. 

Rank & Motteram have on display a num- 
ber of yacht club trophies that the firm has 
recently furnished. Twelve individual shields 
will be presented at the next regatta of the 
Pewaukee Yacht Club. Interest has been at 
high pitch since the recent Neptune Frolic 
and national speed boat races staged in the 
Milwaukee harbor. The jewelers themselves 
take an active interest in the various clubs, 
Henry Rank, of Rank & Motteram, is com- 
modore of the Pewaukee Lake Yacht Club. 

Racine, Wis., jewelers have patterned their 
advertisements after the fashion originated 
during the “Made-in-Racine-Week” last 
Fall and now all of their advertisements on 
the billboar-Js of the city are capped with 
the slogan, “Buy Racine Made Goods—Keep 
Racine Workmen Busy.” This is a result 
of the year’s program of the Advertising 
Club of the city to promote the sale of 
local goods to citizens. An active cam- 
paign will now be waged to advertise the 
city in Wisconsin and other neighboring 
States. 

Jewelers of the State are active in back- 
ing all half-holiday and early closing moves 
in their respective cities. Baraboo, Wis., 
jewelers have agreed to close at noon every 
Thursday in July and August. Jewelers 
of Beloit, Wis., plan to close Wednesdays 
at noon during the Summer months while 
brother merchants in Green Bay are unde- 
cided which of the two days to choose for 
a half holiday during the two months. 
Thursday seems to be the popular date and 
decisive action will be taken at a meeting 
of the retailers this week. 

Mrs. Daly, wife of Frank P. Daly, who 
established the Centralia Jewelry Co., in 
1886, at Wisconsin Rapids, has been honored 
recently by appearing in the “Who’s Who 
in Wisconsin Rapid’s” feature column of 
the Wisconsin Rapids Tribune. A history 
of her life and of the successful manage- 
ment she made’ of her husband’s business 
following his death, is related. In 1903 the 
burden of conducting a combined jewelry 
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and music store became so great that she 
was compelled to dispose of her jewelry 
stock. She continues today as one of the 
leading music store merchants of the city, 








San Antonio, Tex.. 





A. Walter, Fredericksburg, was a buyer 
in San Antonio during the latter part of 
June. 

Hermon Krezdorn, of the firm of H. 
Krezdorn & Son, was lately in town from 
Seguin. 

Mr. and Mrs. A. Walter, of Fredericks- 
berg, several weeks ago lost their daughter 
Theresa. 

L. L. Lockley, Marfa, Tex., called on the 
local trade recently, as did V. A. Crow, 
Hondo, Tex. 

M. Godowsky, who recently sold his in- 
terest in the O’Connel Loan Co. to Pat 
Fox, has moved to Houston, Tex. 

W. F. Drexmit, of the Keystone Watch 
Case Co., recently spent a day with Ben 
Hammond of B. M. Hammond & Co. 

Mr. and Mrs, Thomas Espenoso and 
daughter, of Mexico City, Mexico, were in 
San Antonio for several days recently. 

W. N. Capurro, manufacturing jeweler, 
San Antonio, recently took his family to 
Rogers River Resort, a very popular place 
at San Marcos, Tex. 

Mr. De Holekamp, Jr., jeweler of Com- 
fort, Tex., spent part of last week as a 
guest in San Antonio, visiting friends and 
attending to business. 

William Hammond, son of Ben Ham- 
mond of B. M. Hammond & Co., is assist- 
ing his father during the Summer months. 
He will continue his school work in the 
Fall. 

Mr. Westerman, of Baum & Westerman 
Co., Laredo, Tex., and Dr. Dan Rittiman, 
of the Rittiman Jewelry Co., Boerne, Tex., 
were out-of-town guests who spent several 
days in San Antonio recently. 

An article by J. R. Sprague, formerly of 
J. R. Sprague Jewelry Co., came out in 
Burrows magazine Business. Many of the 
local business men have commented upon 
the value of this particular article. Mr. 
Sprague and wife are in Europe. 

A. H. Ball, manager of the jewelry re- 
pair department of the E. Hertzberg Jew- 
elry Co., is enjoying a fine trip all through 
California. He attended the Shriners’ con- 
vention at San Francisco. His cards to 
home friends all report a very successful 
trip. 

Joseph Schatz, New Braunfels, Tex., re- 
cently went over to Landa’s Park and en- 
deavored to commit suicide by shooting 
himself. He was later found in the park, 
still living, but in a serious condition. He 
is now in the hospital, unconscious, and not 
expected to live. He moved to New 
Braunfels from Houston and had estab- 
lished a very curious, interesting little 
jewelry store. 








An expert engraver, formerly an employee 
of the Government at Washington, D. C., 
has succeeded in engraving a picture of the 
national capitol on the head of a pin. The 
details, of doors, windows, and columns are 
said to be perfect. So small is the picture 
that it can only be seen>through a micro- 


scope. 





Mrs. Ella M. Gilbert, of 1915 Fillmore 
St., has sold out. 

John Morse, of the Elgin National Watch 
Co., is on a trip to Salt Lake. 

Frank Jeddis, of the Alphonse Jeddis Co., 
is devoting his time to a number of rather 
short business trips. 

Nathan Banco is moving to his new store 
at 1551 Fillmore St., which was formerly oc- 
cupied by H. Behrend. 

California jewelers visiting the trade last 
week included: L. L. Trumbley, Santa 
Cruz, and J. B. Gardner, Stockton, 

Z. Kimes, of 704 Market St., has taken 
on the line of the Apex Watch Case Mfg. 
Co. and is now showing attractive samples 
of that firm’s goods. 

William Davidson, 704 Market St., left on 
July 2 to make his purchasing trip to New 
York. As usual, he will make his headquar- 
ters at the Pennsylvania Hotel. 

Miss Ethel Dattelbaum, the charming 
daughter of William Dattelbaum, ring man- 
ufacturer of New York city, is enjoying her 
visit here with Mr. and Mrs. J. H. Spiro. 

Charles Weinshenk, Jr., of Charles Wein- 
shenk & Son, is on his way home from a 
long trip through the Pacific northwest. He 
reports that business in that territory is 
improving. 

Robert Myers, of R. & L. Myers, is tak- 
ing his vacation, motoring in southern Cali- 
fornia, with his family. Stanley J. Beard, 
of Mayer & Weinshenk, is enjoying a vaca- 
tion in Oregon. 

H. F. Hines, vice-president of the Weid- 
lich Sterling Spoon Co., and W. C. Belli, 
traveling representative of the same firm, 
are registered at the Palace Hotel. Mr. 
Hines is here on a vacation trip. 

P. B. Noyes, president of the Oneida 
Community, Ltd., has completed his Pacific 
Coast tour. Horace H. Allen, Coast mana- 
ger for the Community, expected that Mr. 
Noyes would be back at the factory on 
June 26. 

A luncheon took place on June 23 of the 
Wholesale Jewelers’ and Silversmiths’ As- 
sociation in the rooms of the Commercial 
Club. It was a get-together affair for the 
discussion of any business matters that were 
presented. 

W. B. Clifton, well-known jeweler of 
Seattle, and Mrs. Clifton have returned 
from a motor trip to Los Angeles. Mr. 
Clifton came for the Shrine convention. 
They are now about to return home, after 
an enjoyable journey. 

Windsor N. Cobb, representative of R. 
Blackinton & Co., has left for Los Angeles. 
During the Shrine convention Mr. Cobb 
took his visiting friends to the Beach, the 
Presidio and other points of interest, finish- 
ing with luncheon at Tait’s. 

Among the Shriners who called on their 
friends in the trade were: Philip Wolman, 
of Philip Wolman & Co., Los Angeles; R. 
Herz, Reno, who was in the band from that 
city; M. Jacoby, Portland, Ore., and Noble 
Miller, of the E. Bastheim Co. 

Theodore Huggins, general manager of 
A. I. Hall & Son, is even more busy than 
usual, as the president, A. W. Huggins, is 
attending the Washingtun State jewelers’ 
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convention at Olympia and many members 
of the staff are away on vacation. 

Miss Brown, editor of Ye Hallson Weekly 
Herald, the house organ of A. I. Hall & Son, 
is taking her vacation in southeast Alaska. 

3efore leaving, she was tendered a recep- 
tion in her private office by employes of the 
firm, all of whom wished her “bon voyage.” 

Miss Dorothy Weinshenk, daughter of 
Sydney Weinshenk, of Mayer & Weinshenk, 
was married on June 18, at the Palace Ho- 
tel, to Harold Freemon, a young business 
man of this city. The bride and groom are 
enjoying a month, motoring in southern 
California. 

Howard H. Haley has joined the staff of 
W. E. Hyde, local manager for the T. J. 
3runer Co. Mr. Bruner is in Los Angeles, 
where, it is stated, he will remain until Fall. 
News has come from Omaha that C. H. 
Thomsen, vice-president of the company, 
has become a benedict. This seems to de- 
light his married friends, who looked upon 
him as a confirmed bachelor. 

William Fulton, 704 Market St., has re- 
ceived a cable from Fritz Barkan, diamond 
importer, announcing his safe arrival in 
Europe. Mr. Fulton is leaving with his 
family for a two-weeks’ vacation at Lake 
Tahoe. He has been reading up the Indian 
lore and legends of the famous lake, and 
many of its beauty spots now mean more 
than mere rock and water to him. 

L. S. Myers, of the R. & L. Myers Co., 
was guide for the Molah Temple of St. 
Louis during the Shrine convention. He 
took them to the Cliff House and many 
other places known to tourists. Then he 
conducted the Nobles to the Rainier Brew- 
ery and made them acquainted there. Be- 
fore leaving, several of them remarked on 
the excellence of San Francisco beer. 

The marriage is announced of Lloyd 
Haley, who is associated with the city force 
of J. H. Spiro. The bride, formerly Miss 
Mereita Freeland, is the sister of Mrs. 
Harry Sharp, wife of a Lodi, Cal., jeweler. 
Mr. Haley is the son of Frank Haley, of A. 
I. Hall & Son. The wedding took place in 
Alameda on June 21, in the presence of 
about 70 guests, flowers and gifts being much 
in evidence. The Wholesale Jewelers’ and 
Silversmiths’ Association was present, al- 
most in a body. 








Oakland, Cal. 


The Samuels Jewelry Co., 


which was 
forced to withdraw from business tempo- 
rarily because of the expiration of the lease 
on the store, is going to open a new store 
early in July. The new location is just two 
doors north of the former one and is but 
one door from the corner of 14th on Broad- 
way. The new store promises to be some- 
what unique in its design, though not as 
large as the old one, 

The H. Morton Co. is showing one of 
the most attractive and striking window dis- 
plays that has been seen in Oakland for 
some time. The window contains a large 
reproduction of the Mission San Luis Rey, 
complete even to the lifelike figures of the 
old Spanish priests wandering before the 
mission. The jewelry display is all dia- 
monds principally mounted on rings and 
small pins and brooches. These are ar- 
ranged on miniature tables and benches built 
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in the mission style. On one side of the 
display is an explanatory plaque, saying, 
“This is a reproduction of the ‘Mission San 
Luis Rey,’ considered one of the most beau- 
tiful of the 21 California missions. Founded 
in 1798, near Oceanside, Cal., by Padre 
Peyre.” On the other side of the display 
is a reproduction of a mission bell, with the 
words, “Our mission is to render faithfy! 
service.” This window is attracting a great 
deal of attention and favorable comment. 

What is believed to be the smallest 
jewelry store in the world has been opened 
in Oakland under the management of George 
H, Denny. The store is the property of 
Gustave E. Colson and is located at 437 14th 
St., near the corner of Broadway, practi- 
cally on the busiest corner of Oakland. The 
store, which is 5 by 6 feet, was cut out of 
a portion of the entrance to the Henshaw 
building. In this small space is located a 
diminutive work bench, a small built-to- 
order counter and showcase of dark gum, 
and a safe. Mr. Denny remarks that there 
is no danger of the safe being stolen entire, 
as it would be necessary to tear out a wall 
of the store. The interior of the store is 
finished in blue and white, as is also the 
window. A small store room is directly 
over the store on the mezzanine, access be- 
ing gained by a trap door and ladder. On 
the second floor, directly overhead, is a 
small one-man repair department, there be- 
ing no room for more than one. Connect- 
ing the store and the repair department is 
the smallest elevator in Oakland, it being 
2% by 3 inches, made to carry watches. 
The new store is known as the “Birthgem 
Jewelry Store,” and, as its name implies, it 
specializes in small jewelry and repair work. 

Harry M. Shane, who for several years 
has operated a store on Broadway, has 
opened a new store on 12th St., near the 
corner of Washington. The new store is 
furnished with two mahogany wall cases on 
each side, with a two-foot mirror recessed 
back to the wall between each case. Above 
the wall cases, the wall is papered with a 
tapestry paper. The counters are of plate 
glass, resting on a mahogany base. The 
counters were made to order for Mr. Shane 
and are raised about two feet off the floor, 
resting on specially turned mahogany legs. 
The floor is concrete, buff colored, with a 
light border. The base of the windows is 
of dark marble to conform to the rest of 
the building. The windows are set in brass 
trim at the bottom and top. The window 
has two shelves, with an additional arrange- 
ment for suspending trays from the ceiling 
of the windows. The lower section is 
paneled in dark mahogany finish, and the 
upper section with mahogany trim. The 
ceiling is white. The back of the upper 
section is clear glass, with a light browr 
stained glass border, broken at intervals 
with lighter colors of stained glass. A light 
colored drapery is around the top of the 
window. Mr. Shane plans to operate both 
stores for a time at least. 








The Americus Jewelry Co., Americus, 
Ga., has leased the store in the Windsor 
Hotel, formerly occupied by the Eldridge 
Jewelry Co., and will open about Aug. 15, 
or Sept. 1, with a complete line of new 
goods, handling only the better grades of 
merchandise, 
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TRADE CONDITIONS 
Recent rains in this locality have been looked 


upon as a beon to business. Jewelers have noted 
them with pleasure. Noble R. Fuller, of the Ed- 
wards, Ludwig, Fuller Jewelry Co., believes that 
business for the jewelers will be better because 
of it. It means more assurance that people in this 
district are going to have money with which they 
can buy jewelry as well as other merchandise. The 
rain was late enough not to hinder the harvesting 
of the wheat, a great deal of which had already 
been done, The corn crop was in great need of 
the showers, Late fruit was materially helped by 
the recent rains. 





D. B. Ward of the Ward Jewelry Co. 
is out of the city on a business trip. 

Thomas H. Payne has opened a jewelry 
store in this city at 3lst and Holmes Sts. 

The interior of the Woodstock-Hoefer 
Watch & Jewelry Co, quarters is being re- 
painted. 

Frank B. Smith of the material depart- 
ment of the Meyer Jewelry Co. is resting in 
Colorado. 

Lester Myerding, formerly of Oklahoma 
City, has opened a new jewelry store in 
Hutchison, Kans. 

Fk, A. Thomas of the Clark Tool & 
Material Co, has just returned from a two 
weeks’ automobile trip through the Ozarks. 

W. D. Howard of Syracuse, Kans., was 
in Kansas City recently on his way to the 
optometrists’ convention at Indianapolis, 
Ind. 

I. J. Sicking and Irene Roden, employes 
of the Green Jewelry Co., were married 
June 28. Mr. and Mrs, Sicking left for a 
two months’ motor trip in Colorado. 

Mr. and Mrs. Dave Bone of the Silverstein 
& Bone Jewelry Co., Wichita passed through 
Kansas City recently on a six week’s motor 
trip to Canada. 

Andrew Busekrus, superintendent of shops 
at the Cady & Olmstead Jewelry Co., is at 
the Research Hospital where he recently 
underwent an operation, 

Fred Whitcomb is a new employe in the 
office of the C. A. Kiger Co. Mr. Whitcomb 
began work for the firm two years ago, but 
has just received his degree from the Uni- 
versity of Missouri. 

Mr. and Mrs. Myron Miller of Kirksville 
recently passed through Kansas City on 
their way to California, where they will 
spend the Summer. Mr. and Mrs. Miller 
made the trip in their Maxwell car. 

The traveling forces of the Edwards Lud- 
wig Fuller Jewelry Co. for the coming sea- 
son will be made up of the following men: 
J. H. Whitney, John Wolf, Gus Hallbeck, 
Metler, Park, John Kelly, Joseph Major and 
Al Klein, 

Les White, Kansas salesman for the C. A. 
Kiger Co., who was resting at his old home 
in Kahoka, Mo., had a severe case of ton- 
silitis while there. It necessitated a trip to 
Keokuk, Ia., where Mr. White is to be op- 
erated upon, 

George Hale, formerly with the Meyer 
Jewelry Co. is making preparations to open 
a retail jewelry store. He has secured a 
location near the Live Stock Exchange of 
this city. The store will be opened in the 


coming week : 
J. H. Parr of the Barr Jewelry Co. left 
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July 2, for southern California. From 
there he will go to Salem, Ore., Portland 
and Seattle. The shop of the company will 
be closed during the three weeks Mr. Barr 
is out of the city. ; 

Giibert Jaccard, of the Jaccard Jewelry 
Co. reports splendid sales on __ its 
ornamental vases and others goods of this 
nature, Almost as soon as a shipment ar- 
rives, the public buys it. Many of the sales 
and office force of the company are taking 
their vacations at this time including Mrs. 
B. L. Lewis of the sales forces, Mr. Payne 
of the watch department and Miss Helen 
Jennings of the office force, 

‘Visitors to Kansas City in the last week 
were many in view of the [nternational 
Sunday School Convention held here. Among 
the visitors here for the convention and on 
regular buying trips were: Elmer Kneer, 
Stromsberg, Nebr.; O. F. Bearns, Glasgow, 
Kans.;- Charles Penn, Slater, Mo.; M. A. 
Lewis, Bonner Springs, Kans.; J. A. Zim- 
merman, Warrensburg, Mo.; P. A. Broder- 
son, Topeka, Kars.; George Baer, Lees 
Summit. Kans.; W. F. Kirkpatrick, Win- 
chester, Kans.; J. A. Zimmerman, Warrens- 


burg; Gene Weber, Lexington; Mr. and 
Mrs. IF. M. Curtis, Mound City, Kans. ; 
Walter Sperling, Seneca, Kans.; W. S. 
Noble, Drexel, Mo.; A. G. Madtson. 


Ottawa; C. A’ Liebrandt, Cameron; and C. 
L. Frost of Odessa. 











Dr. Wallace C. Dyer, local optician, has 
returned from a business visit to Boonville, 
Ind. 

Dr. Adam J. Knapp, optician in the Cleve- 
land Life building, is back from a business 
trip to North Carolina and Tennessee. 

Salem P. Hammond, for many years en- 
gaged in the retail jewelry business at Pe- 
tersburg, Ind., was in Evansville on busi- 
ness a few days ago. 

Local dealers report that the demand for 
diamonds has been quite active all season 
and that in fact trade along this line has 
shown some improvement over last year. 

Leo Horn, of the L. Horn Jewelry Co. 
in the old State National Bank building, 
Main St., is visiting friends and relatives at 
Venice, Cal., and will return home some 
time in July. 

Isaac Gans, for many years engaged in 
the retail and wholesale jewelry business 
here, who has been in failing health for the 
past few months, has improved during the 
past week or so. 

Jack Bitterman, of Bitterman Bros., ac- 
companied by his wife, son and daughter, 
left Wednesday of last week for New York 
and Long Branch, N. J., where they will 
spend the months of July and August. 

T. C. Basye, retail jeweler at Rockport, 
Ind., is using his spare time arranging for 
the Spencer County Fair that will be held 
at Rockport late in August. Mr. Basye has 
been secretary of the Fair Association for a 
number of years. 

George V. Ridgeway, G. C. Ridgeway and 
3en Kruckemeyer, of Kruckemeyer & Cohn, 
attended the .convention of the American 
Optometrists held at Indianapolis last week. 


CIRCULAR 


105 


- There was a large delegation from the south- 
ern end of the State at the convention. 

Work on remodeling the store of the Na- 
tional Clothing Co. on Main St., here, goes 
rapidly on and on Aug. 1 the company will 
install a large line of jewelry that will be 
sold on the credit system. 

H. Vollmer, retail jeweler at Princeton, 
Ind., was a recent visitor in Evansville on 
business. He reported that his Summer 
trade has been quite satisfactory and he 
looks for a volume of business during the 
remainder of the year that will exceed that 
of last year. 

Reports from Hopkinsville, Ky., Madi- 
sonville, Ky., and other cities and towns in 
western Kentucky show that the retail jew- 
elry business has been very active during 
the past few weeks, and the dealers say that 
they are looking for a good business the 
rest of the Summer months. 

J. L. Thuman, West Franklin St. retail 
jeweler, has been assigned to some impor- 
tant committees of the Evansville Nut Club, 
an organization that was formed about one 
year ago and which has since become an 
international organization, similar to the 
Rotary and Kiwanis clubs, 

William Schneider, traveling salesman for 
Raphael Bros., wholesale and retail jewelers 
here, was severely burned a few days ago 
when the automobile in which he was riding 
was overturned near the city and caught 
fire and was destroyed. Mr. Schneider was 
caught under the machine and was badly 
burned about the face, arms and body, and 
it will be necessary for him to remain in the 
hospital for several weeks. Several people 
in the machine with Mr, Schneider were 
less seriously injured. { 

The plant of the Elk Pearl Button Mfg. 
Co., Grayville, Ill, a few miles west of 
Evansville, that has been closed down for 
the past several months on account of in- 
ability to get shells, has resumed operations 
with the usual force of workmen. It is ex- 
pected that the factory will operate steadily 
now until late in the Fall or early next 
Winter. Many mussel shells are being ob- 
tained out along the lower Ohio, Wabash 
and White rivers. 








Pacific Coast Notes 





A. W. Bates, San Bernardino, Cal., is re- 
tiring from business. 

W. H. Cyrus, Pineville, Ore., is reported 
to have been burned out in a general fire. 

A. E. Lawrence, Santa Paula, Cal., has 
published notice of the sale of his jewelry 
business to J. Helfert. 

The business at San Leandro, Cal., until 
recently run by A. L. McEvoy, has been 
taken over by L. E. McEvoy. 

W. F. Hanna, retail jeweler of McMinn- 
ville, Ore., is holding an auction-and adver- 
tising the closing out of his business. 

The A. A. Goodyear jewelry store, Santa 
Paula, Cal., is now settled in its new loca- 
tion, across the street from its former store. 
It is very conveniently arranged and is well 
stocked. 

S. P. Johnston, Glendora, Cal., has moved 
his jewelry and side lines into his new build- 
ing recently erected on his lots, facing 
Michigan Ave. Mr. Johnston states that he 
is now better equipped than ever to give 
satisfaction to his customers. 
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URING the week 


Quality of July 1 

y 10 the 
Label for National Association 
Cut Crystal of American Cut 


Glass Manufacturers will meet at Montreal 
in their annual convention. There are many 
things to be decided and discussed. 

A trade-mark has been adopted which is 
to bear somewhat the same relation to cut 
glass as the “sterling” mark does to silver, 
only that it goes a little farther and lays 
down rules for putting a minimum amount 
of work on cut crystal blanks that are 
pressed. This agreement, entered into by 


spect the pieces bearing the quality labels. 

Each label, which is copyrighted and pat- 
ented, bears a factory number by which the 
goods of the different firms will be identified. 
This label will be most vigorously pro- 
tected by law, and should any infringement 
of the patents or copyrights be discovered 
the violators will be prosecuted. 

Cut glass manufacturers, not members of 
the association, may purchase the labels pro- 
vided that they are willing to sign the neces- 
sary articles of agreement. There is no 
need for some manufacturers to use this 
identifying mark, as their own trade-mark 


standing on the part of the general public. 

There will be price cutters and those who 
will knowingly slight their work in order 
to produce items at cut prices, no matter 
what happens, but in such a product as cut 
crystal, which may be termed a luxury for 
some, still for others is a necessity, there 
should be no price slaughtering whatever. 
The people who are in a position to buy 
this most attractive, useful and at the same 
time ornamental ware would rather purchase 
a smaller piece, well executed, than to take 
a large and showy item that has been slight- 
ed in cutting and on which the work is 





Groupe No. 13]—DESIRABLE ITEMS FOR SUMMER TRADE IN LIGHT STONE WHEEL CUTTING ON CRYSTAL GLASS 
(See text on page 109) 


all those signatory to tke undertaking, is a 
long step toward the betterment of condi- 
tions in the cut crystal industry. 

This action tends to standardize quality, 
eliminate inferior workmanship and dispels 
the doubt in the mind of the ultimate pur- 
chaser as to whether the product he is buy- 
ing is real cut glass or imitation. This 
trade-mark does not discriminate against 
firms whose own individual trade-marks 
have long been a standard of quality. It 
rather tends to make the manufacturers who 
have, in the past, succumbed to a price-cut- 
ting battle and have let quality go by the 
board for the sake of price, produce only 
good ware, or at least refrain from using 
the label on poor ware. Under the new 
agreement, inspectors are being employed by 
the association, not only to visit the fac- 
tories of the members of the association who 
are using labels, but also to visit the stores 
wherein such goods are displayed and in- 


is a sufficient guarantee as to quality. Still 
it would be wise for them to support the 
movement, which is sure to be beneficial to 
the trade, and add the new cut glass label 
to their own. Even though they feel that 
it will not in any way strengthen their own 
label, it will at least help their customers, 
who will become familiar with the adver- 
tising campaign to be entered inta by the 
association. This campaign will familiarize 
the general public with this new label, which 
guarantees the product upon which it is 
placed to be genuine cut crystal glass. If, 
through this publicity, the general public be- 
come imbued with the idea that only genuine 
cut glass bears this label, or that cut crystal 
ware that does not bear this label is not 
genuine, it would decidedly be a good policy 
on the part of other genuine crystal glass 
cutters and engravers to also adopt a label, 
not because their product needs any further 
guarantee, but to prevent any misunder- 


poorly done. Such articles show poor taste. 

At the convention great things are hoped 
of those progressive manufacturers who 
have sufficient courage to act according to 
their own convictions. 

Should this campaign prove the success 
that it is hoped, it is also hoped that such 
manufacturers as are standing aloof to this 
work will rally to its support and become 
members, Intimations from those not mem- 
bers that they would be glad to support any 
movement in the publicity campaign have 
been received and subscriptions have been 
made or promised towards this object. All 
of this indicates that the much desired end 
of the present officers in the organization 
may, in the not too distant future, be real- 
ized and that other reputable cut glass man- 
ufacturers will eventually join the associa- 
tion. It is but another indication of the 
trend of the times for the uplifting and bet 
terment of industries in general. 
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HAWKES 


You'll have no competition on this 
splendid line of seven 


HAWKES FRENCH 
DRESSING BOTTLES 


HESE charming bottles combine practicability with un- 

usual beauty. They are both containers and mixers—a 
patented feature (Patents 46500 and 1188172) which elim- 
inates competition. This is the most popular piece of table- 
ware that has been placed on the market in years. Simply 
show it and the sale is made. The housewife can not resist it. 
In seven good shapes, with engraved designs gold decorated; 
and engraved with sterling silver tops. Retails at from $2 to 
$6. Write for complete information. The Summer months 
are the best selling season for salad ware. 


T. G. HAWKES & COMPANY 


Corning, New York 












































Cut 
Crystal 





POR over 50 years the name “FRY” has stood for the highest ideal of the glassmaker’s art, consequently the ‘‘Fry”’ 
products enjoy a national reputation. Note the above “Table Service.” The simplicity of the exceedingly ric 
designs is a characteristic that our designers have brought out to a noticeable degree. ‘The cut ‘‘Pershing’’ flower 
basket in the center of table is just one of the many beautiful pieces of cut Crystal that would be appreciated by 
every patron as a gift suggestion. 


Ask for our Art Glass Folder No. 1, Fry’s Oven Glass Catalog No. 5, and our 
Combination Cut Crystal and Refined Etched Catalog No. 10. 


H. C. FRY GLASS COMPANY, Rochester, Pa. 
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; Hints for the Dealer Conducting a Gift Department 


Epitor'’s Note:—Jewelers who are interested in special lines for their Gift Departments are invited to 


suggest articles which they desire to sce illustrated. 


Whenever possible, illustrations and descriptions of 


such articles will be published in this department and additional infcrmation given upon request whenever 


the data is available. " 


ERHAPS one of the best selling articles 
that a jeweler can offer, one that can 

be used as an attraction to bring customers 
to his store at this particular time, is an 
attractive container for iced drinks. Cool- 
ing beverages are made today in such great 
varieties that it is impossible to have special 
containers for all these different drinks. 


“fragrant weed,” would welcome, both for 
their value as articles of utility and their 
ornamental effect in the house. Many of 
the fair sex will not be above purchasing 
them for their own personal use or for their 
boudoir tables, so that a jeweler cannot go 
wrong by carrying such articles in stock. 
He will always find a market for a certain 











Group No, 132—HIGH GRADE COPPER WHEEL ENGRAVING ON CRYSTAL GLASS BLANKS 


Articles such as illustrated in Group No. 131 
will do for nearly any thirst assuager. 
There are three patterns depicted and each 
pattern comes in three different colors, wis- 
taria, light blue and canary. This applies 
to the body of the pitchers and glasses. The 
tile used for the pitcher, the coasters for 
the glasses, the handles of the pitchers and 
glasses and the bowls of the spoons are of 
royal blue, which give a bright touch of 
color and a little variety to the set. The 
effect of the color scheme is quite attractive. 
Add to this the stone wheel cutting with its 
floral design, and a housekeeper has.one of 
the most delightful ornaments for her table 
or porch while using the articles for utili- 
tarian purposes. 

In serving such beverages the table is 
always more complete if it contains a vase 
of flowers, and the tall slender ones depicted 
on either side of this group are quite in 
character with the jugs and glasses. 

A window display of just such articles as 
these could not fail to bring in customers 
at this season of the year, and, as so re- 
peatedly stated, a pattern of this kind once 
started will bring constant repeat orders to 
fill up blanks created by breakage. 

Copper wheel engraving as a. decoration 
for pure crystal ware is always in good 
taste and popular. It lends itself to greater 
variety than does the ordinary stone wheel 
cutting. The designs are of great intricacy 
and can be executed in this manner where it 
is impossible to use a stone wheel. Thus 
the articles depicted in Group No, 132 are 
examples of delicate little traceries of deco- 
ration, yet withal, bold in their conception 
and applied to articles of everyday use. The 
cigarette boxes and ash trays are things 
that every housekeeper whose husband or 
male friends are addicted to the use of the 


number of them, depending more or less upon 
his own ability or that of his store assistants 
as sales people. These items are all made 
of pure crystal glassware. 

Referring again to the lady’s boudoir, 
Group No. 133 shows just such things as 
a fiancee will welcome as gifts from her 
admirer, and they are a class of goods that 
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these things in mind and when a somewhat 
bashful young man approaches his store and 
hesitates and says he is looking for a pres- 
sent and kind of lets out that it is for a girl 
—his own particular girl—then is the time 
the jeweler should push his advantage and 
try to interest his customer in just such 
articles as these. 

For inexpensive, yet most attractive and 
artistic items in crystal ware, Group No. 
134 shows six items of daily use, none of 
which can be said to be indispensable in an 
up-to-date household. The tall flower vase 
is just the thing for a few roses or long- 
stemmed flowers, the two cologne bottles, 
one tall and the other short, although per- 
haps containing almost as much perfume, 
are always useful and would be most ac- 
ceptable to any one of the fair sex. Candle- 
sticks are never amiss in any household and 
matrons will tell you that they can always 
use half a dozen pairs or more, while the 
butter-dish is an absolute necessity as is a 


‘water bottle with a tumbler for the guest 


chamber. These items can be sold at a 
good margin of profit and still be inexpen- 
sive to the purchaser. A large proportion 
of the people who, of necessity, must give 


’ presents, and like them as attractive as pos- 


sible, naturally would not hesitate to pur- 
chase any of these items. 

Colored glass, of recent years, has been 
quite the rage. The pieces shown in Group 
No, 135 are both quaint in shape, useful in 
their purpose and as attractive ornaments 
fill the bill. They are an opalescent or 
translucent glass and the shaded parts which 
show up a little darker are of jade-green 
hue and can be had in pink or other colors. 
They are particularly applicable to this 
season of the year and for country cottages 
may be used to great advantage as they are 
inexpensive and do not look cheap. A may- 
onnaise bowl suggets a salad, the center 
dish is for crackers and cheese, which often. 





Grouv No, 133—NECESSARY 
he, with propriety, can present to her. They 
are a glove box, a handkerchief box and a 
jewel case, and also two designs for toilet 
sets, containing a tray, cologne bottle, pomade 
jar, hair receiver and powder box. These 
little sets. on the upper row, make very hand- 
some gifts and although not very expensive 
so priced that any ardent = swain 
would be very pleased to present them 
to his lady love. A jeweler should have 


ADORN MENTS 


MILADY’S BUREAU 


FOR 


are an accompaniment to a salad while the 
other three pieces are for flowers. 

The statuettes of pressed marble fill quite 
a niche in a jeweler’s store. The profit on 
them is extremely good, the decorative fea- 
ture while being displayed is unquestioned 
while the appeal to the customer is strong. 
The appealing little faces in the busts shown 





(Continued on page 13%) 
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| Push Sales in Your Glassware Dept. 








Your Profits Are Big—Double Your Sales 


The illustration shows one of the various items in our 
cut “Doris” line. 


We list and carry in stock the largest and most complete 
lines of High Grade Cut Etched and Gold Encrusted 
Patterns for the 


Jewelry and Art Shop Trades 





Write for illustration of our New Designs 


United States Glass Co. 


General Offices and Salesrooms: 
Cor. 9th & Bingham Sts. PITTSBURGH, PA. 
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Selling Gifts to Motor Tourists 








By Emma G. Wallace 
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HE retail jeweler who maintains a gift 
department should not overlook an in- 
clination of motor tourists to patronize up- 
to-date stores which cater to them. As a 
rule, the automobilist who is out for a trip 
is using this as his Summer outing for 
which he has planned and perhaps saved 
through the rest of the year: He likes to 
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Other motorists will take a more leisurely 
gait, perhaps stopping for a meal, if there 
is a worthy or famous eating place in the 
town. 

The retail jeweler, however, with a. gift 
department, need not despair of reaching 
out and interesting these people. There are 
ways to do it, and it takes a little initiative 





big Sala 





Creur No, 


134—INEXPENSIVE YET ATTRACTIVE LIGHT CUT GLASS 


(See text on page 109) 


take back with him some worthy souvenir 
of his journey, perhaps for himself, possibly 
for a remembrance for a stay-at-home mem- 
ber of the family, or both. 

Yet it is true that in a great many in- 
Stances the motorists fly through a town 
only seeing what is most prominent on one 
or two main streets, and not distinguishing 
especially between this store and that. It 
is not unusual for motor tourists to just 
slow down long enough to say to a pedes- 
trian or a traffic officer, “What town is 
this?” Sometimes they keep watch of sign- 
boards. and know what place they are ap- 
Proaching by the publicity here offered. 


and foresight, but both of these, when prop- 
¢.iy applied to business, pay. 

If the gift department is a regulation one, 
‘with the usual careful assortment of choice 
articles of varying prices to meet the re- 
quirements of a wide range of people, then 
it is advisable to signal motor tourists as 
they approach your town on the main roads. 
This can best be done by ‘road signs or 
poster work. 

The poster is really the road sign grown 
up and taken care of under organized super- 
vision of a reliable local: concern, which acts 
in accordance with the regulations of the 
National Poster Association. 
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The jeweler in the small town may not. 


realize it, for he may not have had any 
occasion to be posted on the matter himself, 
but the entire territory in most of our popu- 
lous States is divided up into poster dis- 
tricts, of which there is a recognized head- 
quarters. This poster headquarters may be 
in your town or city, or it may be in some 
nearby place, or even 75 miles away. You 
can find out by consulting any poster bill- 
board, and it will bear the name of the firm 
with the headquarters. 

These posters are all of standard size and 
erected according to the regulations laid 
down by the National Poster Association. 
They are elevated from the ground so as to 
prevent the accumulation of rubbish behind 
them, and have a specified finish and border, 
Everything has to be kept neat and orderly 
about them. 


It may be a little radical to suggest the 
use of the poster for the jeweler in con-: 


nection with his gift department, but re- 
tailers in different lines are using the poster 


more and mofe, and find it among their: 
Clothing, tobacco, | 


most profitable media. 
food, ice cream, Medicine, automobile, and 


entertainment intégests have all long used. 
the poster and found it a big business: 
For example, take the poster away ' 
from the theater and the theater would make | 


builder. 


a big racket, and rightly. 


During the war, posters played a tremen-: 
dous part in the raising of the Liberty. 


Loans, in gaining enlistments of men for 
army and navy, and in raising funds for the 


carrying on of the work of the Red Cross. ' 
We need not question the dignity of the; 
poster when leading government officials, , 


such as Hoover and ex-President Wilson, 
and others, freely acknowledge the coun- 
try’s debt to the poster’s help in winning the 
war. 

By consulting your local poster headquar- 
ters, you can find just where you can ob- 
tain poster work in colors of a dignified and 
worthy character, and what it will cost to 
rent the use of a poster space for a month 
or a season. In reality, all of this is sur- 
prisingly inexpensive, and the work is taken 
care of and the poster boards kept in per- 
fect condition, and the posting done, and all 
the responsibility taken by the association— 
it only being necessary for the advertiser 
to furnish the copy and to O. K, the proof. 

Just for a moment consider the reaction 
of the motor tourist who rides into a town 
and is faced with the picture of a beautiful 
girl, who says: 

“We, The Handcraft Jewelry Com- 
pany, invite you to visit our Gift De- 
partment. Souvenirs here of this his- 











(See text on page 109) 








Group No, 135—coLoRED GLASS ARTICLES FOR THE TABLE AND FOR FLOWERS 
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for all Sporting Events. 


Prize cups, Graceful in design, heavily 
Silver Plated and Gold lined. 
















The Shield is made of white metal which 
can be engraved as easily as Sterling 
Silver. The Handles are of a hard metal 
guaranteed not to bend or break. 


No. 7543 734" high $4.00 each 
No. 7544 8" “ 6.00 “ 
No. 7545 10 " “ 800 “ 


Prices subject to Jewelers’ Circular List 
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For samples send to our office and 
factory, 610-618 Broadway, New York. 










“SZ NS TAR 


\MANUFACTURERS 





Salesroom 
339 Fifth Ave. New York 
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We Want You to Know, and to Use 
“Reedcraft” Travelling Clocks 


They can be Retailed 
at from 
$7.50 to $12.00 each 














Writefor Samples and 
Mention the Kind 
You Use 

















They are made in all the Black Seals, Imported Crushed Calf, 
Beavers and Genuine Morocco Leather 


Radium Dials, and Thirty-Six Hour Movements 


C™~ 
These clocks are distinctly a jewelers item, CI. SG. Ree d. Co. 
te 


made and finished for the finest jewelry Ineorp 1897 

trade. If you want a seasonable novelty, Me hors. Reed Craft Lather Goods 

write for samples today. Glso~ Cl Genoral—Line_of Leather Novelties 
373 Fifth Ave. Cm New York 
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torical territory, and rare art objects, 

domestic and imported. Register in our 

Motor Tourists’ Book and get a free 

souvenir !” 

Will the majority of people come in re- 
sponse to such an appeal? Believe me, if 
there are any women in the party, they will! 
Women are proverbially great bargain hunt- 
ers, and delight in collecting souvenirs. 
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the tourist should be a plain direction where 
the store is to be found. If it’s on Main 
St., say so. If it’s across from the post 
office, or the court house, or a local park— 
give this information, and perhaps add the 
suggestion, “Watch for the sign of the 
Jeweled Star!” Some sort of a distinguish- 
ing sign is almost a necessity where any ad- 
vertising is being directed toward motorists, 





Groupe No. 136—ARTISTIC PRESSED MARBLE BUSTS 
(See text on page 109) 


Many men (although few of them will con- 
fess it) have the same fondness. 

In certain western cities where the city 
hall or the city government, through its of- 
fice of administration, has endeavored to 
gain a record of how many tourists go 
through the town, and to get their addresses 








for they must be helped to recognize what 
they are looking for. 

If you or I go to a train to meet a 
stranger, we are usually thoughtful enough 
to plan in advance for some special type of 
recognition. A lady will notify her friends 
possibly that she will wear a white sport 











113 


to use an illuminated piece of poster work 
somewhere near, if such arrangements can 
be made. 

For example, in the city of Auburn is a 
retail clothier who is on a side street. He 
decided to try the effect of an illuminated 
poster board opposite a trolley station a 
very short distance away. He reasoned that 
if the waiting crowds saw his poster adver- 
tisement in the daytime, or nicely illuminated 
at night, that they would accept his invita- 
tion to drop in for a short call, as he was 
only a few steps away. He tried this out 
to his complete satisfaction, and hundreds 
of people probably, weekly, who would not 
see the store itself, see the poster sign and 
put in a few minutes of waiting time pleas- 
antly, by taking those necessary steps. 

A similar invitation to motor tourists will 
bear fruit. Perhaps the women of the party 
will welcome the opportunity to drop into 
the gift department while the machine is 
being filled up with gas and oil, and perhaps 
some minor repair made, or a tire vul- 
canized. 


It is evident that any advertising which’ 


will reach the motorist must be in a special 
class by itself. It must be broad, bold, and 
appealing. The poster is all this without 
the sacrifice of prestige or distinctiveness. 
The poster work can be discontinued as 
soon as the season is over and the expense 
cut off, for contracts are for longer or 
shorter periods at the will of the adver- 
tiser. 

Then another method of reaching the au- 
tomobile party is through the publications, 
which reach tourists going through your 





Group No. 137—NEW UMBRELLA AND CANE HANDLES 
(See text on page 138) 


for follow-up literature for the Chamber of 
Commerce, this method of poster invitation 
and the offer of a free souvenir has been 
tried out and found to work in a large per- 
centage of the cases of the people riding 
‘through. 

One feature of the poster invitation to 


hat with a burnt orange band, or something 
of that kind. The jeweled star or whatever 
the special sign may be, will serve the same 
purpose. 

Where there is an eating place in the lo- 
cality of peculiar excellence, it is well worth 
while for the jeweler with a gift department 


part of the country. Sometimes the definite 
and careful placing of an advertisement in 
the Tourists’ Bureau Section, or on the 
Summer Resort Page of a newspaper of 
wide circulation, will be good money. In 





(Continued on page 138) 
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Let Us Send Them 
For Your Inspection 


Perhaps no other items in our line of Old 
Dutch Silver so fully display the wonderfully 
perfect detail and finish produced by our origi- 
nal and exclusive process as do the Salts and 
Peppers we are now offering: ‘ Sheffield plate. 
Priced for quick turnover. Made in our plant, 
in Chicago. Send the following coupon and 
examine this remarkably fine line of Old Dutch 
Silver at our expense. 





Gentlemen :— 

Please send us, transportation charges prepaid, samples of 
Silver (6 pieces) with a view to our placing an order if foun 
quality, workmanship, ‘finish and price. 
memorandum bill for pieces retained. 


Name 


City and State 





FROM THE 
SHOPS OF 





CHICAGO, U.S.A. 


ART CRAFT PRODUCTS. CO. 3292 Sheffield Ave., Chicago, Ill. 


your Old Dutch 
satisfactory in 
Will return all or part of samples 
within 10 days, caretully packed, and will remit in due course to cover your 
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Borghese Productions 


are a natural response to the growing and insistent 
demand for suitable objects artistically worthy of 
being incorporated into the decorative schemes of the 
best homes. The designs are rich though conserva- 
tive, and the colors and finishes are appropriate. 


Book-Ends 
Candlesticks 
Boxes 

Desk Sets 
Lamps 


Panels 





Fruit Bowls 


CHARLES HALL. Inc. 


18 West 23% Street, NewYorkCit 
Worxs -§ pringfi eld, Mass. 











PALMER HOUSE 
CHICAGO-AUG7-12 





Buyers from everywhere plan to attend this big 
exhibit of 


a 


Gifts, Art Wares and Novelties, |} 
covering two entire floors of the Palmer House j 
during the week of ; 

August 7th to 13th. 


You should be there to quickly, conveniently, 
and economically inspect these lines for Fall. 
buying. 

The largest manufacturers in the Gift and Art 
field are going to exhibit at this show. 


For further information address 


GIFTS, ART WARES and 


NOVELTIES ASSOCIATION 
60 W. Washington St. Chicago, IIl. 
Remember the Date— 


Palmer House August 7th to 13th 
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116 FULTON, STREET - = = «= «= « NEW YORK 
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KEITH~ LANDIS 
Electric Clock 


€3 Insured . 5) 


Accuracy 
KEITH-LANDIS CORPORATION, 


A plan to increase 
Clock Business 








337 West Madison Street - Chicago’ 25 West 45th Street, NEW YORK 
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HIGH GRADE- 


French Ivory 


In ,cases or open 
stock. Hand Dec- 
orated or Plain. 


Also finest and 
most perfect repro- 
ductions of 


Tortoise Shell 
Toilet Sets 


Hand _ Engraved 
with Pure 22 Karat 
Gold Decoration. 


E. D. ROGERS COMPANY 


37 South Wabash Ave. Chicago, Ill. 




















There Is a Growing Demand for Gifts 


To ‘quicken sales, create new business and increase 
profits, add to your store a GIFT CORNER. 

There is a demand for the unusual gift at a low price. 
We have selected from our merchandise an assortment 
particularly suitable for the jewelry store. This assort- 
ment, priced at $100.00, is bringing bigger business to 
many jewelers. 





Why not to you? 


Come in and look it over, or let us send it to you. 
You will like it and so will your customers. 


Catalogs ‘upon request 











Art’ Wares and - ' Direct Factory 
'- Novelties — Ww. ¢. ewER Representatives 
17 N. ‘Wabash Ave. . Chicago 

Established Tel. 
1880 John 1353 





HALDIMAN & CO. 
41-43 Maiden Lane, New York 
_Authorized Agents for 
Seth Thomas Clocks 


- General Line of Seth Thomas Material 


Ansonia Western New Haven 


Sessions and Gilbert Clocks 














CALIF GOLD COINS 
MOUNTED Charms, Scarf Pins, 


Rings, Ear Screws, 
~ Shirt Waist Sets, etc. 


»).  Society’s Latest Fad 


Worn by many of 
New York’s 400 


Two Bennted Somuion $2.00. Price List 
juest 


DLN. ROSE & CO. 


Wholesale Jeweler 


TULSA, OKLA. 





Keep Me Smiling 
Our Trade Mark 








CIRCULAR 115 





Special Sample Assortment $15.00 | 


12 pieces retailing from $2.00 to $5.00 each. ~ 
Sizes from 7 in. to 16 inches. 


Complete catalogue with first order. 


mm) Real Art flarble works 
Florentine Pressed Marble Statuary 
309 Bleecker St., New York, N.Y. 























: Ideal Items 
_. forthe 
' .Gift Shop 


and Jeweler 


| Every: préece’ i | 
carefully selected, 
and decorated in 


pure coin. gold. 





Send for 
Catalogue 





George W. Murphy 
Factory and Offices:. 


Hawley, Pa. 














“No. 60/3385. 9 oz. Goblet 




















116 


Trenton, N. J. 





Manufacturing and dealing in jewelry, 
photo-jewelry and buttons, silk watch chains, 
metal frames, bric-a-brac, etc., are among 
the principal objects of The Studio, which 
has been chartered in the office of the Sec- 
retary of State to operate from 1512 At- 
lantic Ave., Atlantic City, with Charles S. 
Moore as agent. The concern has a capi- 
talization of 1,000 shares without nominal 
or par value, while the incorporators and 
the number of shares held by each are Mary 
Gray Bangs, of Atlantic City, 998; Charles 
Kirkland, of Atlantic City, 1, and Elizabeth 
Scarborough, of 104 E. 40th St., New York 
city, 1. 

Manufacturing and dealing in art, cellu- 
loid and other goods are among the prin- 
cipal objects of the A. N. Alexander Mfg. 
Co., which has been chartered in the office 
of the Secretary of State to operate from 
Washington Ave., Bergenfield, with Albert 
N. Alexander as agent. The concern has a 
capitalization of $10,000 which is composed 
of 100 shares at $100 per share, while the 
amount that will be devoted to the starting 
of business is $7,100. The incorporators 
and the number of shares held by each are 
Albert N. Alexander, 50; William Du Bois, 
20, and Frank Riehl, 1, all of Bergenfield, 
Bergen county. 

Taking over the Hamburg Department 
Store at Hamburg, Sussex County, as a go- 
ing concern and dealing in jewelry, silver- 
ware, glassware, etc., are the principal ob- 
jects of the Hamburg Department Store, 
Inc., which has been chartered in the office 
of the Secretary of State to operate from 
Vernon and Church Sts., Hamburg, with 
Barnet Lazarus as the agent. The concern 
has a capitalization of $50,000, while the 
amount that will be devoted to the starting 
of business is $2,000. The incorporators and 
the number of shares held by each are: 
Barnet Lazarus, of Hamburg, 1; Nettie Ep- 
stein, of 1012 Sempstein St., New York 
city, 18, and Herman Epstein, of 1012 Semp- 
stein St., New York city, 1. 

The Daniels & Orben Co. has been char- 
tered in the office of the Secretary of State 
to operate from 763 Broad St., Newark, 
with Cecil H. MacMahon as the agent, in 
manufacturing, selling, importing, exporting, 
trading and dealing in afl or any kinds of 
electroplating products, electroplating equip- 
ment, and supplies for platers and polishers, 
and to manufacture, seil, import, export, 
trade and deal in all or any kinds of plated 
ware. The concern has a capital of $100,- 
000, while the amount that will be devoted 
to the starting of business is $1,200. The 
incorporators and the number of shares held 
by each are John T. Daniels, of Newark, 
4; Jay F. Orben, of South Orange, 4, and 
Mortimer A. Johnson, of Newark, 4. 

Manufacturing and dealing in silverware, 
jewelry, works of art, decorated and cut 
glass, articles of virtu, etc., are among the 
principal objects of the M. J. O’Connor’s 
Sons, which have been chartered in the 
office of the Secretary of State to operate 
from 132-134 Mulberry St., Newark, with 
Michael J. O’Connor as agent. This com- 
pany will also take over as a going concern 
the business of M. J. O’Connor’s Sons op- 
erated at the above address. The concern 


has a capitalization of $50,000 composed of 
500 shares at $100 per share, while the in- 
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corporators and the number of shares held 
by each are Michael J. O’Connor, of New- 
ark, 10 shares; Arthur P. O’Connor, of 
Newark, 10, and Charles L. O’Connor, of 
Bloomfield, 10. 

Counsellor Emanuel Weitz, of Jersey 
City, has been appointed receiver for Max 
Kimmel by Referee Demarest at Jersey City. 
A petition in bankruptcy was filed in the 
Federal Court here by Mr. Kimmel, trading 
as the Antwerp Diamond Co., at 127 New- 
ark Ave., Jersey City. Kimmel gives lia- 
bilities of $78,120 and assets of $59,961. The 
items in the liabilities are taxes and- debts 
due the United States of $16.50, taxes due 
State, county and municipality of $394.70, 
wages of $68.50, secured claims of $40,945, 
unsecured claims of $28,695, notes and bills 
which ought to be paid by other parties of 
$1,000, and accommodation paper of $7,000. 
The items in the assets are real estate of 
$3,500, cash on hand of $10, stock in trade 
of $7,000, household goods of $200, ma- 
chinery, tools, etc., of $7,855, debts due on 
open accounts of $25,171, policies of insur- 
ance of $7,000, deposits of moneys in banks 
and elsewhere of $25, and property claimed 
to be exempt of $7,200. The court referred 
the petition for a hearing before Elmer W. 
Demarest, a referee in bankrupicy, at Jer- 
sey City, July 11. Eugene R. Hayne, of 
Jersey City, is the solicitor for Mr. Kim- 
mel. 
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A. M. Weinberg, of the M. Rosenbloom 
& Co., is expected back from a business trip 
next week. He reports business much im- 
proved in the cities on his route. 

William Levinson and family have moved 
to their new cottage in White City, Sum- 
merville, for the Summer. Mr, Levinson 
has planned the cottage with fire places and 
plumbing, and other conveniences to make 
the place, if wanted, a year round dwelling. 

The store that Nachman occupied has been 
rented for one month by parties from Bos- 
ton, who have bought the stock on hand and 
it is reported that an auction will be held 
there to dispose of the stock. The purchase 
price of the stock in the Nachman store 
was given as $7,550. 








Canada Notes 





The United Watch Co. is registered 
in Montreal. 

Rickard G, W. Wilson, jeweler, of \Winni- 
peg, Man., has assigned to the Traders’ 


Trust Co. 


J. H. Walker, Ltd., Toronto, has been 


incorporated with an authorized capital ot 
$20,000 to manufacture and deal in jewelry. 
fancy goods, etc. James H. Walker, 
Georgina F. Walker and Donald E. Henry 
are provisional directors. 

The Western Clock Co., Ltd., of Peter- 
borough, Ont., has let contracts for the con- 
struction of a new plant consisting of a 
four-story concrete building 51 by 163 ft. 
and a separate plating and buffing building 
40 bv &0 ft. and which is to stand one story 
in height. 
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Louis Wagman, jeweler, formerly of 16th 
and Market Sts., is now located at 4th and 
Market Sts. 

W. L. Ferguson, jeweler of Maple Shade, 
N. J., made a trip to Connecticut last week 
to attend the funeral of his uncle. 

Charles Parker, of Bates & Bacon, Attle- 
boro, Mass., was among the manufacturers’ 
representatives in Philadelphia last week, 

Milton Neff, salesman for Joseph Good- 
man & Co., 8th St. below Chestnut St., who 
fell and broke his leg while playing baseball 
several weeks ago, is on the way to re. 
covery. 

The many Philadelphia friends of John 
Malcolm, of the Walter E. Hayward Co, 
Attleboro, Mass., will regret to hear that 
he is suffering with stomach trouble in a 
hospital in Attleboro, Mass. 

A canvass of the members of the Associa- 
tion of Wholesale Jewelers of Philadelphia 
showed practically a unanimous desire to 
close places of business July 3, making a 
holiday from Saturday noon to Wednesday, 
July 5. 

Sol Sickles, of M. Sickles & Sons, 90 
Chestnut St., accompanied by Mrs. Sickles 
and their daughter, Gladys, sailed from New 
York on Saturday, June 24, for Europe. 
They will visit England and other countries 
on the continent, returning home in Sep- 
tember. 

Max E. Gordon, a member of the firm 
of Aisenstein & Gordon, 712-714 Sansom 
St., opened his Atlantic City apartment for 
the season on July 1. Mr. Gordon’s family 
will remain at the shore during the Sum- 
mer months, while Mr. Gordon will com- 
mute daily. 

Herbert M. Asquith, who is associated 
in the jewelry business with his father at 
8409 Germantown Ave., Chestnut Hill, was 
married to Miss Gladys Elizabeth Hollock 
on May 31 in St. Paul’s Protestant-Episco- 
pal Church. Following the ceremony the 
young couple went on their honeymoon to 
Locustville, Va. 

Miss Bella Bothkiss, who was formerly 
employed at the: Philadelphia Jobbing House, 
715 Sansom St., was married. on Sunday, 
June 18, to Nathan Benedict, a real estate 
broker. Members of the firm attended the 
wedding and extended congratulations. 
Miss Bothkiss, who was a bookkeeper, has 
been succeeded in this position by Miss 
Mildred Finkle. 

Among the out-of-town jewelers in Phila- 
delphia last week were: Benjamin Dubois, 
Royersford; E. C. Albertson, Bridgeton, 
N. J.; Fred R. Smith, Egg Harbor City, 
N. J.; M. K. Laudenslager, Mrs. Rebecca 
Righter, Conshocken; Peter Siegler, Doyles- 
town; Nathan Thomas, Phoenixville; H. B. 
McFarlan, East Dowingtown, and Eugene 
Siepath, Burlington, N. J. 

F. C. Bechtel, son of Joseph B. Bechtel, 
of Joseph B. Bechtel & Co., Inc., 729 San- 
som St., became associated with the Bechtel 
firm on July 1, and will travel in the eastern 
part of Pennsylvania, succeeding his father, 
Joseph B. Bechtel, who for many years cov 
ered this territory. F. C. Bechtel was for- 
merly connected with the faculty of Penn 
sylvania State College at Bellefonte, Pa. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tus 
Jeweers’ Circuar regarding any advantageous 
device or plan which they are utilizing in cen- 

















nection with their business 


























| Meeting Outside Competition by Up-to-the- 
Minute Storekeeping Methods 





(Address delivered June 19 by Robert F. Nattan, Editor, Storekeeping Department, THE JEWELERS’ CircuLar, before the recent convention of 














(p® problems today are somewhat differ- 
ent from those of a decade ago. Many 
of the old problems have been well solved 
through the instrumentality of organization 
and the trade press. The period through 
which we have just passed, the tail end of 
which we can see even as yet, was a trying 
one for the retailer and one that put his 
business ability to a severe test. It was 
probably fortunate in many ways for it 
forced many retailers to cudgel their brains 
who never cudgeled them before. 

There is every reason just now, however, 
for the greatest optimism, for everything 
points to better business. A report from 
about 104 cities shows that there has been 
an increase in building of about 70% for the 
first five months of 1922 over 1921, and this 
great impetus given to building was the life 
saver of most lines of business. The amount 
of money spent for the first five months of 
1922 on building was $857,600,000 as com- 
pared with $492,800,000 for 1921. I men- 
tion these facts in order to be specific. The 
increase in building permits for May, 1922, 
over May, 1921, as reported by 101 centers 
is approximately 67%. Money rates are 
lower; the stock market registers firmness ; 
iron and steel productions are increasing; 
prices in many lines are firmer, and a gen- 
eral improvement in retailing is reported 
from many centers, so that I say “Keep the 
fires of enthusiasm burning; feed the flames 
with hope and optimism.” 

The present-day retail jeweler is a very 
different species from the earlier type of 
retailer who sold great, thick silver and gold 
key-winding watches, heavy black onyx and 
coral earrings and handmade human _ hair 
Jewelry in the shape of watch chains, 
brooches and earrings. As one jeweler 
wrote me in a letter some time ago: ‘When 
not selling coral and hair jewelry in the 
old days, we were busy selling watch keys 
at 10c, watch crystals at the same price, and 
steel framed spectacles at $1.50. Then, too, 
from the fancy walnut show cases we sold 


| the New Jersey Retail Jewelers’ Assuciation held at Asbury Park, N. J.) 


plated cake baskets and the merry-go-round 
casters containing seven bottles. 

“For many years the manufacturers carried 
all their samples in carpet bags which they 
displayed on the show cases of the store. 
300ks were kept by the old, slow, hand-writ- 
ing method. Trade has steadily and hand- 
somely increased under the modern methods 
of doing business.” “In the early history of 
our store,” said a jeweler to me, “during 
the sixties and seventies we thought we 
were doing well to sell a mantel clock for 
$10. If we sold a good-looking student’s 
oil lamp for $15 then, we were happy, but 
now lamps are sold from $200 to $300 just 
as readily.” (W. A. Wattles & Son, Pitts- 
burgh. ) 

Ralph H. Plumb, Des Moines, Ia., writing 
to me some time ago said, “It occurs to me 
that perhaps the greatest difference that ex- 
ists between modern and old methods is the 
far greater attention paid to organization 
and system, and the realization of the neces- 
sity of constant advertising and attractive 
window displays. We believe it should be a 
matter of pride and gratification to the 
jeweler to know that as his town or city 
grows and his own business prospers, he 
will find the relative standing of the jewelry 
business in his community well increased to 
a point where it commands and receives the 
unquestioned confidence and respect of his 
fellow citizens.” 

This presupposes that the retailer is pro- 
gressive and a student of modern methods. 
If he is not a student, retrogression instead 
of progression will be the result. 

Dr. Paul H. Nystrom is addressing the 
Chamber of Commerce of the United States, 
a short time ago, on the significance of chain 
stores to all types of distributors, empha- 
sized the fact that they led the way to a 
much more efficient system of retailing. The 
chain store is not a new merchandising de- 
vice, but made rapid strides during the past 
30 years. Mr. Nystrom also made the re- 
mark that while many independent retailers 


are forced to yield to the more progressive 
methods of the chain store, there are many, 
on the other hand, which stand their ground 
and which are so well organized that chain 
stores do not dare to enter their territory. 

The chain stores know too well the effi- 
cacy of up-to-the-minute storekeeping meth- 
ods and realize that they cannot com- 
pete with the established home town retailer 
who adopts modern methods of storekeeping. 
There is much food for thought here for the 
retail jeweler. The jeweler has the advan- 
tage of many other retailers in this respect 
for the jewelry business was never meant to 
develop by a system of chain store merchan- 
dising. It is an individual business built on 
confidence and faith and the personality of 
the man behind the business. While you 
have nothing to fear from chain stores like 
the independent retail grocer, hatter, shoe 
dealer, tobacco man and druggist, you have 
deterioration facing you unless you take ad- 
vantage of all the helps which are now at 
your disposal in greater number than ever. 

Organization has worked wonders for the 
retail jeweler. You have the advice of your 
tradepaper, the advice of the Jewelers’ Re- 
search Council, the Harvard Bureau of 
Business Administration, the American Na- 
tional Retail Jewelers’ Association, your 
local jewelers’ club, the Associated Adver- 
tising Clubs of the World, to prevent the 
dishonest merchant from taking advantage 
of the honest one, your Good and Welfare 
Committee, and last, but not least, the Horo- 
logical Institute of America, the organization 
of which was considered impossible, but 
which is now in full swing, having already 
certified watchmakers in America. 

The successful retailer must be a constant 
student. He should be an organization man 
and an association man. He should read 
the best books on business economics and 
finance. He should have a regular selling 
calendar for every month in the year, just as 
the department store has. 

I have here a calendar such as is used by 
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"2" LOTUS BEADS 2s | 
Colors in Length 
The featherweight bead with the most exquisite lustre 
at By far the prettiest bead ever shown, has a rich satin finish and can be had in 
x colors to match any gown. Will not fade, peel or wash off. Complete in satin 
lined box $6.00. Jewelers’ Circular Key 


Largest assortment of Genuine Garnet Jewelry in the 
United States 


Genuine Amber Beads Lotus pearl beads, indestructible, 40¢. inch. 
Genuine Garnet Beads Lotus pearl beads, wax filled, 20c. inch. 
Genuine Coral Beads Jewelers’ Circular Key 


cums cane. TREULICH & KLAAS °° %,zsckton Boslevera 


IMPORTERS 
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FREE (>; “9 
2 Genuine Diamonds 


4/100 Each 


14 Kt. White Gold Top, encrusted on HOPE 
RUBY, all emblems, extra heavy mounting 


To Retail $25.00 each 


Can also be had in Hope Blue Sannhire (Blue Lodge) 





One-Piece Shank 


SIMSON BROS. 


125 Canal St. New York 


Insert this ad in your local papers and get results. 
Cut furnished free. 


Mail us your business card and a catalogue will be mailed to 
you. Terms January Ist. 


Buffalo Jewelry Mfg. Co. 


“The Mail Order House” 
Brisbane Building Buffalo, New York | 
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E-Z-OPE MATCH CASES 


UNIVERSAL MODEL TO HOLD PAPER MATCHES 


Opens with one hand—slight pressure of the thumb and zip! 
It’s open—the matches stand up—easily accessible. No springs 
to break. Thin model—fits vest pocket. Sells the year ’round. 
Send for sample and prices. 


Made in Sterling Silver and Nickel Silver 


SCHARLING & COMPANY 
Pat. May 23, 1916 NEWARK, N. J. y 
Manufacturers desiring to market the E-Z-OPE can make arrangements to buy the case in the rough, ready for assembling. 
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the department stores, with a sélling schedule 
outlined for every month. 

Effort, in other words, must be applied 
in order to succeed in retailing, as in any- 
thing else. Sitting down and waiting for 
customers to come in, with a watchmaker’s 
glass in your eye, is not the modern method 
of doing business. 

The progressive jeweler has a card index 
not only of prospects, but of coming wed- 
ding anniversaries, birthday celebrations, and 
engagements, and learns well in advance 
when marriages are to take place. If you 
are an association man, you will know when 
a presentation gift is to be made. Do not 
overlook the sale of emblem jewelry. 

Your merchandise as a whole is the most 
wanted and the most desired merchandise in 
the world. 

“Say it with flowers” is all right when one 
is dead, but “Say it with jewelry” to the 
living. Even if some wish to say it with 
flowers, sell them a Sterling silver or cut 
glass vase for the flowers. 

What better presentation gift could be 
found than a watch—a useful and lasting 
keepsake. 

Referring to the calendar, take the months 
as they come. 

In January you have an opportunity for 
a pre-inventory sale. 

In February, St. Valentine’s Day, the day 
when lovers pledge their troth, gives you an 
opportunity to do some live advertising and 
selling of genuine keepsakes. A trinket from 
your merchandise is certainly much more ap- 
preciated and cheaper in the end, than a 
paper Valentine or something else which 
deteriorates or disappears altogether. In 
this month you also have Lincoln’s day and 
Washington’s birthday, two celebrations 
which give you further selling opportunities 
as well as a chance to make .up-to-the-min- 
ute window displays. 

March brings St. Patrick’s Day, another 
window display opportunity to build prestige. 

April, the diamond month of the year, 
allows further swing to your imagination. 

May will allow you to do some active ad- 
vertising of graduation and wedding gifts. 

In June, the wedding month of the year, 
sales have run as high as nearly nine per 
cent, for some jewelers, of the total annual 
gross sales. I have seen them as low, on the 
other hand, as 3.2 per cent. 

July and August are generally considered 
dull months, but they need not be totally 
unproductive if you apply some imagination 
to business. If you have wusely chosen 
appropriate side lines to add to your regular 
stock, you will find they will increase ‘your 
turnover. Vacuum bottles, for instance, 
might be featured during these months, par- 
ticularly for motorists. 

Suggest their use to the motorist in your 
show window, by circular letter, or other 
direct advertising, or newspaper advertising, 
in any way whatever by which you can 
bring their serviceability and usefulness to 
the public’s attention at this time. Fine 


glass sets for hot weather beverages give 
you another line of merchandise for sum- 
mer featuring. 

In September, Labor Day, with its parades, 
will allow you to appeal to the masses. Say 
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something timely in your advertising and 
hitch up your window displays to this occa- 
sion, as you should do on every other occa- 
sion, in which the public is interested. 

In October, is commemorated the day on 
which Columbus discovered America and on 
the 3lst of the month we have Hallowe’en, 
an excellent occasion to do some suggestive 
merchandising and advertising. Hallowe’en 
is an occasion for card parties and card 
parties must have prizes. You are the logical 
merchant to supply these prizes. 

Thanksgiving and Christmas follow in the 
next two months and here, of course, is your 
harvest time of selling. It is noteworthy 
that while jewelers, many years ago, did two- 
thirds of their business in a single month, 
their sales are now more evenly distributed 








Diamonds Stay Up, Autos 
Go Down 


BR YEN during the crisis of 1907, when 

commodity prices and industrial stocks 
reached their lowest, diamonds, controlled 
by the Diamond Syndicate, actually increased 
five per cent! Diamonds have always ad- 
vanced and have never gone down. Whether 
this is due to artificial regulation or neutral 
economic causes, does not concern us. We 
are dealing with the fact. 

It is true, however, that economic causes 
do govern the price of diamonds. Produc- 
tion is now low. 

At this writing 15 different automobile 
manufacturers have reduced the prices of 
their cars. The reduction ranged from about 
$50 to $1,350. Your Sunday newspaper is 
filled with advertisements of cut price cars. 
You never see any diamond advertising like 
that. 

Diamonds appreciate in value. 

Other things depreciate. 

See our special, well selected gems, 
bought with the special needs of this com- 
munity in mind, to put diamonds within 
reach of every honest lover. Our special at 
$—— will interest you. Years of experi- 
ence in selecting diamonds has enabled us to 
select this fine assortment of gems which any 
girl can display with admiration and pride. 

Name and address here. 








throughout the year and December sales 
range with many investigated from as 
low as 2] per cent up to about 40 per 
cent. 

It is regretable that department stores are 
allowed to do practically all the jewelry ad- 
vertising around graduation time. They fea- 
ture your merchandise while you hide it 
away and never say a word about it. 

The percentage of jewelers who advertise 
continuously is very small. Figures, 
which JT have obtained direct from 
newspapers in many different cities including 
Kansas City, Detroit, Minnesota, Cincinnati, 
Baltimore, Raleigh, Albany, Pittsburgh, 
Philadelphia, show a considerable falling off 
in advertising for 1922. This applies to all 
lines. You give your auto engine gas when 
it needs it and advertising is the gas that 
keeps your business engine going. When 
business is up-hill work, give your business 
engine plenty of gas. 

Did you notice the great drive being made 
now in the automobile business? One con- 
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cern’s sales are tremendous due to quality 


plus advertising. They undoubtedly give 
value for the money but this alone would be 
insufficient. Selling effort and advertising 
have put their product on top of the list. 

According to authoritative reports there 
were registered in the United States in 1921, 
ten and one-half million automobiles, or one 
for every 10 individuals compared with one 
and a quarter million, nine years ago. Mul- 
tiply this by 10, assuming 10 gallons of gas 
to be used per week per owner, as a low 
average, and you have the number of gal- 
lons consumed. Multiply this again by 30c 
and note the huge amount of money spent on 
gasoline! 

You ought to get some of this money and 
you can get it by more progressive merchan- 
dising, selling and advertising methods.. 

Sell well chosen accessory lines to auto- 
mobile owners as mentioned before, in the 
summer time when business in regular 
lines is dull. Advertise wrist watches for 
motorists. There are many automobiles that 
do not come equipped with clocks. You may 
be interested in the accompanying announce- 
ment which I wrote and published in THE 
JEWELERS’ CircuLar, October 13, 1920, in an 
endeavor to suggest how to tell the public 
about the stabilized prices of diamonds. 

(See ad. above.) 

The automobile people did not like this ad 
because they said it would hamper the sale 
of automobiles. 

Choose side lines with great caution and 
care. What one man sells another cannot 
sell. Above all, watch your business barom- 
eter, which is your accounting and stock 
keeping record system. Without this you 
are lost. Sit up nights, if you have to, and 
study something about modern accounting 
methods—it will pay you. 

In conclusion the following recapitulation 
is submitted to you in the hope that it may 
be of service: 

(1) Keep your eye on your business ba- 
rometer—your stock records and accounting 
system. 

(2) Make your show window work hard’ 
for you. 

(3) Co-operate with the worthy national’ 
advertiser. Cash in on his advertising in 
your local territory. 

(4) Seek out attractive, new, quickly 
salable merchandise. 

(5) Buy wisely and adjust the volume 
of buying to the demand. 

(6) Put human interest in your adver- 
tising copy. 


(7) Advertise honestly, thoughtfully and 
frequently. 
(8) Keep informed of social, civic, politi- 


cal, industrial and sporting events. Use them 
as selling occasions. 

(9) Study the merchandising and adver- 
tising methods of successful retailers in your 
own and in other lines. 

(10) Add side lines after careful study 
of their salability and adaptability to your 
trade. 

(11) Make your Repair Department pay 
a profit. Realize its importance, It can 
make or break you. 

(12) Have a business library on your 
desk. Successful retailing requires head 
work—theory plus practice. 

(13) Know your exact cost of doing 





(Continued on page 123, second column) 
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Indestructible 


Geneva 
French Pearls 


Regardless of price a_ perfect 
pearl, perfect in every partic- 
ular. A pearl necklace which 
will appeal to the most discrim- 











inating buyer. 
This house has a fixed policy to handle perfectly 
matched artificial pearls. 
The assortment varies from $2.25 to 
$75.00 the necklace 





Sample order sent on request. 


GENEVA PEARL CO. 


87 Nassau St. New York 








Jewelers’ Buffs, Bristle and Wire Brushes, 
“MATCHLESS” White Diamond Com- 
pound and Rouge, Felt’ and Canvas 
Wheels, Steel Burnishing Balls and 
Cones, Toolmakers’ Aloxite Dental 
Wheels, Aloxite Grinding Wheels, 
Enamelers’ Carborundum Sticks, Elec- 
tric Heating and Tempering Furnaces, 
Enamels for Jewelry, Enameling on 
Jewelry and Novelties. 


Z. BERBERIAN 


174 Chestnut St., Providence, R. I. 























All These Rings Are Hand Pierced 


Our Own Original Designs Only. 





Made in 18K Belais’ and Platinum 
We Do Not Sell to Retailers—Buy from Your Jobber. 


JOHNSON BROS. 


100 W. 21st St., NEW YORK 








Established 1879 


Fraternal Emblems, Medals 
and Class Pins —Fire and 
Police Department Badges 











Made to Order Goods Our 
Specialty 


Prompt Service—Fair Prices 








Forty-one years of satisfactory serv- 
ice to an increasing number of cus- 
tomers. Our facilities for manufac- 
turing and designing are at your 
service. Write for information. 





10-12 ° Maiden Lane 
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ROLLS AND BAGS FOR 
SILVERWARE Bit, 204 we ban | 


est quality workmanship, low prices and prompt delivery. 
Write Us For Samples and Prices. 


THE GRAHAM ROLL CO. 


LOUISVILLE KENTUCKY 



































NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 














SIXTY YEARS 


SERVING THE JEWELRY TRADE 
With 


FINE BALANCES AND WEIGHTS 
Es. MERMAN KOHLBUSCH $<"), 


1859 41 Union 8q., New York 








THE BUYERS’ DIRECTORY 
Price $1.00 
The Jewelers’ Circular, 11 John St., New York 
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What Lack of Capacity Has to Do with > 
the Retail Man’s Failure 


3y Thomas J. Kavanaugh, Vive-President Mississippi Valley Trust Company, St. Louis, Mo.; Lecturer on Credits, St. Louis University; Author, 





“Bank Credit Methods and Practice.” 

















merchant gets 
The banker has 


OMETIMES aiée retail 
peeved at his banker. 

not given him a square deal. He has 
pressed him for payment of his loans. He 
has refused to extend him a larger credit 
line. Or it may be that he has complained 
about the character of the merchant’s ac- 
count, claiming that it has not been profit- 
able, etc. 

And the banker likewise gets peeved at 
the merchant for sundry reasons. 

It does not very often occur to the mer- 
chant that there may be some justice in the 
banker’s claims; that 


the successful conduct of business usually 
requires direction of the skilled mind— 
skilled in the school of experience. Pres- 
tige, affluence, position alone cannot achieve 
success, though they are highly important 
factors. 

There are notable cases within the scope 
of our own observation where men, mostly 
foreigners, who started in life as pack ped- 
dlers, are now proprietors of stores and 
chains of stores. They learned their les- 
sons of finance by hard knocks, and played 
safe as they grew. 


large, “strictly cash” retail store. He had 
no previous experience in that line, but he 
proposed to surround himself with experi- 
enced men from the large cash stores in 
New York. 

One day he called on a banker friend and 
said: “I want to put a question to you— 
just a test question: If a man were to 
put $200,000 into a retail business, how 
much credit could he get from his bank?” 

“None,” came the rather crisp response. 





there may be some 
particle of truth in his 
assertions. Neither 
does it always occur 
to the banker that the 
merchant may have 
some just cause for 
complaint, 

A study of business 
failures over a long 
period of years shows 
that the two contrib- 
utory causes most fre- 
quently mentioned are 
Insufficient Capital 





Why does your banker refuse to extend more credit? 
What are the two chief causes of retail failures? 
What is necessary to obtain credit or short time loan? 
How does your credit policy affect your dealings with 
your banker? 
Why this merchant with $200,000 cash and no liabili- 


ties was refused a loan by his banker. 


“I don’t quite understand you!” ex- 
claimed the astonished merchant. 

“No,” said the 

banker, “that’s not the 

trouble. The real 


trouble is that you do 
not quite understand 
bank credit. It seems 
absurd to you that 
starting out in your 
venture with $200,000 
cash and no liabilities, 
your bank would not 
be willing to lend you 
substantial amounts on 
unsecured paper. As 
a friend and good 
customer, I will ex- 
plain to you the rea- 








and Inexperience. We 
will not speak of dis- 
honesty just now in this particular, as we 
are supposed to be treating of honest fail- 
ures. 

Inexperience may not always mean a lack 
of capacity to accomplish a certain thing 
requiring experience; for a man by tem- 
perament may be naturally adapted to the 
performance of tasks seeming impossible to 
the inexperienced; but take it, by and large, 


Editors Notes—Mr. Thomas J. Kavanaugh en- 
joys the distinction of twenty-five years of active 
business experience. Besides being a facile writer 
—he is the author of a book on banking credit 
problems and the author of numerous magazine 
articles—he has had wide and continuous experi- 
ence as a banker and credit man. 

He started his business career in St. Louis in 
1897, For a few years prior to that he had been 
a newspaper correspondent. In July, 1897, he 
entered the employ of the Paddock-Hawley Iron 
Company of St. Louis, in the Credit Department, 
later becoming credit manager for that company. 
In 1905 he became connected with the Mississippi 
Valley Trust Company of St. Louis as secretary 
to the Chairman of the Board and the President. 
In 1911, when the Trust Company decided to enter 
more extensively into the commercial business, he 
was selected to organize their Credit Department, 
and hecame official credit manager in 1916. He 
was made Vice-President in 1919. 

The thorough study he has made of commercigl 
and bank credit, coupled with a valuable experi- 
ence in both fields, has enabled him to pass upon 
the needs of the commercial man with diplomacy 
and humanitarian justice, while at the same time 
conserving the interests of his institution. In his 
capacity as Vice-President of a bank he has ample 
opportunity to study the credit experiences and 
histories of numerous businessmen. Mr. Kava- 
naugh is also a lecturer on Credits at St. Louis 
University. 


A Russian Jew came to this country 
some thirty years ago, with very little 
money. He was a refugee from the re- 
lentless oppression of the Cossack. He 
could not speak English; he had no friends. 
What did he do? Did he work on street 
construction or take a menial position in 
the home of some rich man? No. Some- 
thing whispered to him that he had ca- 
pacity in other directions. Taking his 
trusty pack that he had lugged across the 
ocean, he converted it into a miniature dry 
goods store with the few dollars he had 
left, and canvassed the suburban homes of 
a large city, with the weighty pack strapped 
over his shoulder. Blessed with the native 
shrewdness, persistency and economy of his 
race, he soon succeeded in establishing a 
regular line of customers. Later we find 
him running a modest store in the great 
city itself. This was succeeded by a larger 
and more elaborate store, and now he owns 
a well-known chain of stores in different 
large cities. The great secret of his success 
was that he knew how to grow up—he ex- 
panded wisely. He needed no banker to 
advise him. On the contrary, he was a 
good example for the banker to use with 
the less fit, less wary. 

Compare his case with that of a good 
American gentleman of aristocratic fore- 
bears in a mid-continent city of some 350,- 
000 inhabitants, and you have the antithesis. 
By profession he was a real estate operator. 
He conceived the idea of establishing a 


sons. The entire 
amount of the original investment in any 
new enterprise should be put up by the 
owners. It is not the function of the bank 
to furnish permanent capital——” 

“But,” interrupted the merchant, “the bor- 
rowings from the bank would be on short- 
time notes,” 

“I know that,” said the banker; “but go- 
ing into a new enterprise like yours, with- 
out any record of experience back of it, the 
bank would have no practical assurance that 
the short-time loans would not become per- 
manent or ‘frozen’ loans, or that the se- 
curity itself would not become endangered, 
or be frittered away by overhead expenses 
through lack of earnings. The proper 
function of the bank is to extend lines of 
credit or make short-time loans to a busi- 
ness after a reasonable degree of succes: 
has been demonstrated by its owners o1 
promoters. These loans would not be basec 
alone on the ratio of quick assets to cur- 
rent liabilities, especially as in your case 
you propose to sell for cash only, and you 
would have virtually no accounts receivable. 

“Other things of importance would have 
to he taken into consideration. such as the 
proportion your merchandise bears to your 
annual sales, an analysis of the condition of 
your merchandise to see whether some of it 
is obsolete, or whether you have kept it 
trimmed down to take care of changing 
styles, etc. All these things and other con- 
siderations too numerous to mention are best 
established by experience. Then, too, we 
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Hoke-Phoenix White Finish 
Gives True Platinum Color 


Hoke-Phoenix White Finish for white 
gold, silver, etc., gives a true platinum- 
color finish that will not tarnish or 
change color. Can be used for either 
light flash or heavy deposit. 
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Use it with any electro plating equip- WRIST WATCH RIBBON 
ment—hbatteries, lamp board or dynamo. ; 

Impossible to go wrong if directions are onions cioenenconeeseeaeeattmsaamesenarsntstotet 
foilowed. 











Economical to use: $5.00 package will In Wrist Watch length (9 inches) or by the 
finish several hundred small articles. bolt, any shade desired. 

Contains no gold, platinum or nickel Soft Finish, Does Not Scratch or Tarnish. 
Cannot be surpassed for protective coat- 
ing for road or show case, for covering 


soider marks, coating inside of settings, U R T LUND Catasauqua Pa 
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finishing silverware and novelty goods. 


Write for Samples and Prices. Also Pencil and Eye-Glass Ribbons. 





Ask Your Dealer to Show You 


SAM W. HOWE, Mer. Refraction and Motility 


JEWELERS’ TECHNICAL ADVICE COMPANY 


Room 4, 20-22 Albany Street New York City of the Kye 


We meke the wonderful Hoke Phoenix Platinum and 
Gold Melters and Hoke-Jewel Bench Torch Outfits. With special chapters on Color Blindness, Field of 
Vision, The Relation of Functional Eye Diseases to 
General Medicine. By Ellice M. Alger, Adjunct Pro- 
fessor of Diseases of the Eye in the New York Post- 
Graduate Medical School and Hospital, etc. 122 Illus- 
trations. Extra Cloth. 376 pages. Price, $2.50 net. 


Repair Ce Replate THE OPTICAL PUBLISHING CO. 


Silver PED ) Silv er 11 John St. New York 


Modern Methods—All Finishes 
Missing or melted parts supplied. o MILLER & RICK 
i s s 
| +> Electro-Plating and Coloring 


If it can be done, We do it Better. 
Mesh Bags Repaired and Refinished 


























Estimates Furnished 


GILBERTSON & SON Jewelry and Silverware Repairing 


5 So. Wabash Ave. CHICAGO, ILL. | 2% 43 John Street, New York City 
oO. a be ’ . 


ike Protection Ring Guard C.W. BUTTS, Inc.**3 52" 


Has No Points to Catch or Scratch Manufacturers of 

















Wy Fete tsi Crowns, Pendants and Bows 


SSF The Lion Safety Pin Clutch Co. 


Pat. Feb. 2, 1917 81 Nassau St., New York Pat. May 25, 1920 


WH 





We make a specialty of white gold crowns and bows, and are 
prepared to make very prompt deliveries of same for bracelet watches. 
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Special Order Work 


canis FNGRAVING zzsac 
A trial will convince you 


alan § Neill SOL. LEVINTON 
SO FLULTUN §T _ NE bd VURRKLU SY adie 90 Nassau St., New York 












































july 5, 1922, 


Storekeeping Department. 
would want to know whether you were tak- 
ine your cash discounts promptly.” 

The banker ceased talking a moment to 
let this last remark sink in. 

“Aside from the question of damage to 
our credit through being slow in paying 
‘our bills,’ he resumed, “do you realize that 
he large stores in some years escape from 
a showing of loss only by the sum repre- 
sented in its total of cash discounts taken 
by the wise husbanding of its finances?” 
“Later, when the newly-made merchant 
was running his large cash store, he took 
the same banker over his establishment. 
He was justly proud of his organization and 
his display, and the banker seemed much 
impressed. 

Kefore his departure, the merchant asked 
him pointedly: “Now, what do you think 
of it?” 

The banker .thought a moment. “Frank- 
ly,” he replied, “I think you have a very 
good organization and a splendid display of 
goods; but I think you are making a great 
mistake in endeavoring to run a strictly cash 
store. I agree with you that retail business 
should be conducted on a strictly cash basis, 
but this is not a cash retail town, and your 
store alone cannot change the habits of the 
people.” 

“But,” persisted the merchant rather im- 
patiently, “look at the success 
—— Co., of New York, have made. 
Still they sell strictly for cash only.” 

“Oh,” said the banker, “that’s different, 
More transients visit their store in one week 
than will visit yours in a year or more. 
They could make a great success on tran- 
sient trade alone.” 

Strong competition of the mammoth 
stores, selling for cash and credit, put that 
cash store “on the rocks.” The would-be 
merchant, a man of sturdy honesty, paid all 
his liabilities, and charged his great loss to 
inexperience. ‘ 

The majority of our large business con- 
cerns, like the great oak springing from the 
little acorns, grew from small beginnings. 
The substantiality is measured by the wis- 
dom of their expansion. 

3ut that same tragedy recited above ever 
goes on in the business world, and that same 
question is asked by the tenderfoot mer- 
chant: “If I start business with $10,000, 
how much credit can I get at my bank?” 
And the bank that falls for the lure of paper 
profits and does not answer the question as 
that mid-west banker did, may be taking a 
long chance with the bamnk’s capital. For, 
after all, the greatest question in business 
is capacity; whether it be banking or com- 
mercial business, it is the ability to run it 
successfully that counts more than anything 
else—unless it be character. 

The banker may appear “hard-boiled,” but 
it sometimes pays to listen to him. 
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“I’m bothered with rats,” said Mrs. Casey, 
owner of the boarding house, as she talked 
over the back fence with her neighbor. “Did 
yez buy any of thim rat biscuits for thim?” 
suggested Mrs. Kelly. “Now, Mrs. Kelly, 
what kind av a house do you think I’m 
runnin’? 
the rest of us do, they kin go hungry.” 


Sure, if the bastes can’t ate what’ 
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Meeting Outside Competition by Up- 
to-the-Minute Storekeep- 
ing Methods 





(Continued from page 119) 








business. Figure your profits preferably on 
your selling price. 

(14) Properly classify everything that 
comes into and everything that goes out of 
your store by an intelligent system of ac- 
counting. 

(15) Suggest salable timely merchan- 
dise to manufacturers, 

(16) Be a real merchant, know your 
business, conduct a first-class repair de- 
partment and fear no competition. 





Attracting Children’s Trade Within 
the Next Few Weeks 





ITH the termination of the school term 

and the change to vacation days for 
the many boys and girls, come also days 
that have a special significance for the alert 
jeweler who is ready to attract a little added 
business. The change from school days to 
vacation days brings a timely reminder that 
efforts should soon be made to interest the 
children in some of the smaller articles in 
which they are sure to be interested. 

One jeweler in Brooklyn recently ob- 
served: “Keep your eye out for all oppor- 
tunities to suggest the purchase of suitable 
jewelry, when your suggestions have the 
element of timeliness. We are already pre- 
paring to encourage the boys and girls, 
who will soon be leaving school temporarily, 
to buy suitable watches, rings, necklaces, 
etc., for we realize that, only by going after 
every bit of possible trade, is it possible to 
develop the greatest volume. We, here, are 
constantly on the lookout for such oppor- 
tunities, and our energies are never mis- 
directed. 

“The average boy, upon leaving school, 
has a sudden change come upon him calcu- 
lated to affect him in various ways. He 
will meet boys he never saw before. His 
family may go to some Summer resort, or 
to some other place to spend the vacation 
with him, and there the boy may meet 
with another who possesses the sort of watch 
he himself would like to own, yet unfor- 
tunately does not. We have made up our 
minds to mail just such boys as he a few 
letters suggesting the purchase of a nice 
watch that is sure to come in handy many 
times during his approaching vacation days. 
And, let me tell you, it is not necessary to 
broach such a suggestion many times to the 
average boy. Once the purchase of a watch 
is suggested, the boy is certain to bring the 
matter before the attention of a parent—and 
what parent will disappoint a child? 

“The same thing applies in the case of the 
young girls. They are leaving school, and 
they will meet up with playmates, and other 
young people, whom they never met before. 
The young girl on a vacation will notice an- 
other young girl with some fascinating ring, 
or a charming necklace, of a kind she her- 
self is without, but has set her heart upon. 
A timely letter to these girls will work 
wonders here. Perhaps she may want to 
possess a manicure set, to take with her on 
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her vacation. Well and good! It is up to 
us jewelers to bring the matter before their 
attention. 

“The children who will be vacationing 
will have their minds more free than is true 
during the school term, and they will natur- 
ally be pround to possess some small article 
such as we jewelers supply. Girls partic- 
ularly are fond of jewelry, and I am sure we 
will succeed in selling them many wrist 
watches, simply by suggesting the purchase 
of one by means of letters, so they can 
sport them during the Summer days. It 
will not be a slow Summer for us.” 

This jeweler capitalizes on his opportunity. 
The jeweler who wishes to go after this 
trade will have many possibilities repre- 
sented in such lists containing the names of 
neighboring school children, which should 
not be difficult to obtain from the schools by 
explaining the object. The store’s lists of 
customers should furnish prospects also. 
Personal letters appeal and are well worth 
while the effort involved—F. V. F. 





Uninventoried Goods Go Free* 





WHEN V. L, Chamberlin, Pontiac, Mich., 

bought out an old established business, 
it was found that hundreds of small articles 
were practically unsalable because of being 
out of date, shop worn, or slightly damaged, 
and these were thrown in without being 
listed in the inventory of stock. 

Casting about for an idea to bring the 
people into the store and get them acquainted 
with the new proprietor, Chamberlin de- 
termined to make good use of these uninven- 
toried articles. He had received them free 
and he would let them go free, but in such 
a way as to boost his trade. He accordingly 
did these up in one hundred carboard boxes, 
wrapped them attractively, and stacked them 
in his display window. Then he advertised 
that every one who visited the store during 
a certain period would be given a chance 
on one of the boxes. No purchase was re- 
quired, but the visitors were asked to sign 
their names and addresses on the cards 
provided, so that they might be notified in 
case they should hold one of' the lucky 
numbers. 

The people were told frankly the char- 
acter of the goods, so that they would not 
suspect the new store of handling such 
wares, but the desire to get something for 
nothing prompted just about every one in 
town to visit the store and get a chance on 
one of the boxes. 

At the appointed time the cards were all 
shaken up and one hundred of them drawn 
out, the holders of the corresponding stubs 
each receiving one of the packages. 

So successful was the plan, that Chamb- 
erlin is planning to buy up two or three 
hundred dollars worth of job, lots and re- 
peat it, maintaining that it was the cheapest 
advertising he has ever had. 


*This selling plan cannot be advertised through 
the United States mails as such plans infringe 
a ruling by the U. S. Post Office. 








“Isn’t is vunderful, Isaac, what they do 
vidt machinery, these days? They have 
machines to do almost eferything.” 

“Yes, Mawruss, it is vunderful.- 
thank Heafen, we still talk by handt.” 


But, 
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LENTILLE CHEVEES 


To meet the increasing demand for Lentilles sufficiently high at 
the edge of the glass, to allow the required space for the watch hands 
of a movement having a high center post, this style of glass has been 
made. 









The sectional illustrations below clearly show the shape of the 
underside of these glasses, as well as the regular shaped Lentilles. 










REGULAR CHEVEES 

















The above illustrations are a correct sectional reproduction of the 
two styles of Lentilles, having been reproduced by cutting the glasses 
across and making an impression thereof. 


A full supply of all sizes from 6. to 20 15/16 is obtainable from 
your jobber. 







The Lentille Chevees is in no wise intended to supersede the 
regular Lentille, as due to providing the necessary space on the under- 
side, this glass is necessarily higher. 








For thin cases with American movements, the regular Lentille 
should be used, so as to retain the appearance of the case as intended 
by the manufacturer. 


In ordering, be sure to specify ““CHEVEES LENTILLES,” as 


otherwise the regular shaped Lentille will be supplied. The Lentilles 
Chevees may be distinguished outside of the shape by the label which 
bears the letter ““C’’ thereon, which does not appear on the regular 


Lentille. 
FOR SALE BY ALL JOBBERS 


Hammel, Riglander & Co. 


Sole Importers 


NEW YORK, U. S. A. 
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The Horological Questionnaire 





Written expressly for The Jewelers’ Circular by Lester B. Pratt 














AutuHor’s Note—Realizing that there is a scarc- 
ity of competent watchmakers emplcyed or en- 
gaged in the jewelry business, this article is writ- 
ten at the request of the technical editor for the 
purpose of interesting the younger generation in 
the selection of watchmaking as an occupation. 
Among the mechanical occupations, watchmaking 
stands pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many other 
lines. The watchmaker has invariably been hon- 
ored as the highest exponent of human mechanical 
skill, and delicate precision instruments of every 
description come within the scope of the watch- 
makers’ ability. It would be impossible to operate 
our vast industrial system without the aid of 
accurate timepieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as_ watch- 
making generally comprises the manufacture of 
watch movements. However, the name, ‘‘watch- 
maker,” in the jewelry business, is invariably 
applied to one who repairs watches, and a com- 
petent watchmaker or watch repairer should be 
able to make practically any part of the different 
kinds and models of watches now in use. 

If the remarks contained in this article are ‘‘old 
stuff’ to the competent workman, we trust that 
it will be considered in the same spirit in which 
it is tendered, viz.: that of interesting and im- 
parting information to the beginner.—L. B. P. 





(Continued from Technical Issue of June 7) 


Question —What is the most suitable 
type of wheel and pinion cutting attachment, 
which we may use? 

ANSWER.—There are many excellent wheel 
and pinion cutting attachments on the mar- 
ket; most of them possess many good 
points, but we find that the most suitable 
type for our work is a wheel and _ pinion 
cutting attachment which is made with a 
live hollow spindle, or, in other words, it 
is the same as our lathe head and will take 
all chucks that fit the lathe head spindle. 

Question.—-What are the advantages of 
a wheel and pinion cutting attachment hav- 
mg a live hollow spindle, over the attach- 
ments containing a solid spindle? 

Answer.—We have at various times, in 
the course of this serial, described the mak- 
ing of fly cutters, using a small taper mill 
to produce the clearance angles. We have 
also described special attachments for 
operating such taper mills in connection with 
the slide rest. Quite often, it is a decided 


advantage, when making fly cutters, if we 
can use a taper mill which is made from 
very small stock; for instance; stock which 
is .092 in diameter. Obviously, in such 
cases, it would be a decided advantage if 
we could ho!d such small taper mills in a 
wire chuck in the same manner as we would 
hold it in the lathe spindle. This and many 


are hardened, tempered, ground and lapped 
and it is very accurate in every detail. 

The experience gained in making an. at- 
tachment of this type will prove invaluable 
to the student as accurate fitting and care- 
ful attention to all details are required in 
such attachments, 

Question.—How shall we proceed to 
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other advantages are obtained in the spe- 
cial wheel and pinion cutting attachment, 
which we shall describe. The writer made 
this attachment and many years of use 
have proven its value. With the exception 
of heavy machine work on the frame of 
the attachment and some thread cutting, all 
of the work was done on a regular watch- 
maker’s lathe. The spindle and bearings 
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make our special wheel and pinion cutting 
attachment ? ; 
Answer.—Fig. 63 shows a plan view and 
a sectional elevation of the attachment. The 
frame may be made of Bessemer steel or 
soft steel as it is more commonly called. 
Such steel cannot be hardened by ordinary 
methods, as it contains less than 0.15 per 
cent of carbon. It is very soft and easily 
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BE PROGRESSIVE—NOT BACKWARD 


Greater Accuracy 
METRIC GAUGING 


Pity the man you can’t persuade 
That the world has moved in the last decade; 

With his makeshift GAUGE and his methods slow, 
He dwells in the PROVINCE OF LONG AGO. 


CROWN WATCH GLASSES 


MADE IN FRANCE 
QUALITY —FINISH—CORRECT SHAPE == THE STANDARD FOR OVER SIXTY YEARS 
GREATER ACCURACY in the Gauging of Watch Glasses is a matter that concerns every Watch- 


maker and Jeweler, and with this end in view— 
CROWN WATCH GLASSES are labeled in accordance with th METRIC GAUGE while 


the old 16th numbers are retained on the labels for the purpose of comparison. 

THE OLD CUSTOM of labeling watch glasses by 16ths has led to endless confusion, inasmuch 
as the gauging by this antiquated method always lacked accuracy and uniformity, whereas 

THE METRIC GRADUATIONS being so much finer than the divisions of the 16th gauge, it 
follows that metrically gauged glasses run closer to size and are more accurate and uniform than 
is the case with the old 16th glasses. 

THE ADVANTAGES of the finer metric divisions consist in there being from 22 to 23 metric sizes 
to every series of 16 sizes on the old 16th gauge. 


Example A: The old series 12 even to 12t¢# has 16 sizes. On the metric gauge this series 
is divided into 23 sizes. 








Example B: Taking the old series beginning with 6 even and all the way through to 21 #4 
these amount to a total of 256 sizes. On the metric gauge these series are divided 
into 361 sizes—that is to say 105 more sizes—an increase of 40% in accuracy. 


METRIC GAUGE FOR DIAMETERS 
AND HEIGHTS 


With this Gauge the Diameter of the watch 
glass is quickly determined in 10th milli- 
meters. The projecting rod at the lower 
end of the Gauge indicates the height of 
the glass. Measuring the watch bezel 
on the sliding bezel gauge indicates the 
size of glass required. 


CROWN (Two Unit) METRIC WATCH GLASS CABINETS 


These handsome oak Cabinets are provided with 1580 compartments, numbered for carrying a 
stock of metrically gauged Crown Watch Glasses. The Cabinets can be arranged either 
by placing one on top of the other or side by side. (See cut.) 


THE COMPLETE METRIC COMBINATION includes, besides the 2 Cabinets and the Metric Gauge, the 
following CROWN WATCH GLASSES carefully selected as to sizes and heights: 
69 Dozen Miconcaves (138 Best Numbers) 
40 **  Genevas (80 “* a 
3414 “  Lentilles (138 “ - = 


Write for SPECIAL OFFER Prospectus 


CROWN WATCH GLASSES, METRIC GAUGE AND METRIC CABINETS 


Sussfeld, Lorsch & Schimmel 


153 West 23rd St. IMPORTERS New York 
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worked and takes a very fine finish, The 
frame may be forged to the approximate 
shape. A hole, five-eighths of an inch in 
diameter should be drilled and reamed 
through the frame, to take the spindle bear- 
ing, 0. The tool post stud, as shown in 
this drawing, was made to fit the writer’s 
slide rest, but this stud may be made of 
the proper shape to fit the slide rest at 
hand. The frame should also be recessed 
at the lower end to a circle of seven-eighths 
of an inch, This is done to give plenty of 
clearance to the milling cutters and this de- 
tail is clearly shown in the plan view. A 
hole should also be drilled and tapped, to 
take a three-sixteenths by 32 thread screw, 
as shown at 3, in the plan view. This 
screw is a taper locking screw and is used 
to lock the spindle bearing, 6, in position 
securely, when the proper adjustment of the 
spindle is obtained, The screw, 3, as shown, 
is slotted and may be operated with a screw 
driver, but it may be squared on the head 
and operated with a key; either operation 
is very easily obtained. In fitting this 
screw, it will be observed that only one- 
third of the hole is threaded and the other 
two-thirds is drilled to three-sixteenths, to 
take the body of the screw. The screw may 
be tapered slightly from the head to the 
threaded portion. This screw must also be 
very carefully positioned, as it will be ap- 
parent that the tapered part of the screw 
must be in the proper location to engage 
the spindle bearing and lock it in position, 
when the proper adjustment is secured. 

The spindle bearing, 6, should be made 
of Stub’s tool steel. It is one inch in length 
by five-eighths of an inch in diameter, with 
a hole, .475 bored through the center. The 
proper way to make the bearing, 6, is to 
chuck a piece of steel in a heavy lathe, 
allowing sufficient stock to project, so that 
the outside turning, inside boring and cutting 
off may be performed without changing the 
position of the piece in the chuck. This in- 
sures perfect concentricity of the outer and 
inner surfaces. As mentioned above, this 
work should be done in a heavy lathe and 
any first class machinist will readily under- 
stand how to make a true piece of work, 
however, it is advisable to see that the job is 
done in the above manner, as our finishing 
work will be much easier. We said the out- 
side diameter should be five-eighths of an 
inch, or .625. As this bearing will be 
hardened and ground true inside and out- 
side, it is advisable to make an allowance 
for oversize. If the work is turned very 
smooth, .005 will be ample allowance, mak- 
ing the total diameter, .630. 


Assuming that the above rough work has 
been performed, we may do the finishing 
or precision work in our watchmaker’s 
lathe. We may select a piece of soft steel 
about two inches in length and_ slightly 
larger in diameter than the hole through 
the center of the bearing. This piece of 
steel should be centered, placed between 
centers in our lathe and a work carrier may 
be used to drive it. Then we may turn 
this piece of steel down until it fits tightly 
into the hole in the bearing. This forms a 
mandrel on which we may turn our bear- 
ing absolutely true and smooth on the out- 
side diameter and make it .630 as mentioned 
above. Then we may square the ends of the 
bearings making them true and sharp on 
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the corners. Next, we will remove the 
bearing from the mandrel and select a 
wheel chuck that will fit it closely. We 
place this chuck in the lathe and close it 
until the chuck will allow the end of the 
bearing to slip in freely. Now, to insure 
absolute accuracy, it is wise to take a very 
light cut in the step of the wheel chuck 
that holds the end of the bearing. We may 
do this with a very sharp, square face tool 
held in the slide rest, trueing side and bottom 
of the step which is to hold the bearing. 
Then we place the bearing in position in 
this step and grip it securely, as our bear- 
ing has been trued carefully while on the 
mandrill and the wheel chuck has also 
been trued, the bearing should ‘run prac- 
tically true. And if it does not seem quite 
true, we may manipulate it until we at- 
tain this end. It will be observed in the 
drawing that each end of the bearing is 
an angle. As this angle is 45°, we may 
attain this by setting the slide rest at an 
angle of 22%4°, which will give us the re- 
quired angle of 45° on the bearing ends. 
The proper tool to use for this turning is 
a very sharp V point with 15° clearance 
on the end and 12° clearance on each side. 
This tool must be sharp and should be set 
exactly “on the line of centers,” as the 
45° angle is altered if we set the tool above 
or below center. We may run the lathe 
head at a fairly high speed in this case 
and proceed to take very light cuts until 
we cut away the stock, leaving just a slight 
amount of the original stock on the end. 
Then we may reverse the bearing in the 
chuck and be sure that it runs quite true, 
when we may turn the angle. 

Some of the students may imagine that 
a piece of work of this size cannot be held 
in a wheel chuck, (with the small contact 
that such a chuck gives), and turned true. 
As a matter-of-fact, we could work to bet- 
ter advantage on a large precision lathe, 
which would grip the complete bearing in 
a wire chuck, but the point is, we wish to 
make as much as possible of this work on 
our watchmaker’s lathe, and it is quite pos- 
sible to do accurate work of this character 
on our small lathe, but of course we must 
be careful and take light cuts. 


Assuming that all of the above turning 
has been done on the bearing, we may pro- 
ceed to harden it. The most suitable means 
of heating such a+piece of work is in a 
muffle furnace as there is less risk of dis- 
tortion where we obtain a uniform heat 
as in a muffle. As a muffle is not always 
available, then we would use an ordinary 
jeweler’s furnace and place a crucible in the 
furnace that is large enough to hold our 
work. We should have at hand about a 
pint of cotton seed oil. An iron hook of 
fairly heavy wire should be made so that 
we may quickly remove the piece when 
the proper heat is obtained. This heat 
should be a uniform cherry red and when 
we quench the piece or bearing, in this 
case, we should move it aound freely in 
the oil, the object being to cool the piece 
as quickly as possible. We may test the 
piece with a file to determine if it is full 
hard. If it is not, we must repeat this 
operation to obtain the proper hardness. 
As a rule, steel requires a slightly higher 
heat when quenched in oil than it does in 
water. However, in oil hardening there is 
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always less risk of distortion and this pro- 
cess also tends to toughen the steel, hence, 
we use it whenever it seems advisable, 
Question.—How shall we proceed to grind 
the outside diameter of the bearing true 
and to fit into the frame of our attachment? 
ANSWER.—This will be a very simple 
matter with our traverse grinder. Wemay 
mount the bearing on the special mandrill 
we used for turning it true. The hole 
which we bored through the center of the 
bearing does not require to be true, as it 
is simply used as an oil chamber when the 
attachment is assembled. If any scale forms 
in this hole during the hardening process, 
we simply rub it smooth with a soft piece 
of wood. With the bearing mounted on 
the mandrel and placed between centers, 
we may set our traverse grinder in po- 
sition and also set up the idler pulley stand. 
Then we may proceed to take a light cut 
clear across the outside diameter of the 
bearing. As soon as we obtain clean metal 
all over, then we may use our micrometer 
to determine if the bearing is of uniform 
diameter. When this has been determined 
accurately, then we proceed to grind the 
outside of the bearing to the proper dia- 
meter to fit freely into the frame of our 
attachment. In this case we shall require 
what we may call a free runnning fit; it 
must not fit tight; we should be able to 
move the bearing freely in the hole and still 
have the minimum of side shake. 
Assuming that this object has been ob- 
tained, then we may try the locking screw 
to determine if it operates properly. When 
the proper fitting of screw and bearing is 
obtained, a slight turn of the screw should 
securely lock the bearing in any aesired 


position. 
(To be continued.) 





One on the Reporter 
CLEVELAND, O., June 28, 1922. 
Editor Tut JEWELERS’ CIRCULAR: 

Dear Sir—Some time ago an article in a 
contemporary trade journal described a 
system used for keeping the record of watch 
repair. I had used a system similar to this 
about 18 years ago while working in James- 
town, N. Y., and thinking the idea under 
certain conditions very good, wrote a little 
article simply to carry along the idea ex- 
pressed. Your reporter called here and 
apparently rewrote the article to suit him- 
self. The impression was given that the 
members of the Cleveland Jewelry Crafts 
Association and possibly the firm now em- 
ploying Mr. Thayer were now using and 
had been using this method. 

This was far from the idea as you will 
note by the above. 

Very truly yours, 


R. W. THAYER. 








Market Prices for Silver Bars 
The following are the quotations for sil- 
ver bars in London and New York as re- 


‘ ported for the past week: 


Domestic 
Selling Price Silver 
London U.S. Gov't Standard 
Date Official Assay Bars. Price. 
UC ek? > eee 36% 73% 
TERED e.scnesee 36% 73% 99 
ee 36% 72% 99% 
FUME Se scaunees 36% 73% 99 
SS ers 36% 73% 99 
| ee ee 36% 74 99% 
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Satistying ! 
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WATCH GLASSES 
None Better! 














FOUR FUNDAMENTALS: 
GAUGE, FLEXIBILITY, QUALITY AND FORM 
TELL THE STORY 


BEWARE OF SUBSTITUTES 


WwW. B. & CIEIS THE WATCH GLASS THAT 
‘ NEVER DISAPPOINTS 


MADE IN LORRAINE, FRANCE, SINCE 1721 


CARRIED BY ALL LEADING JOBBERS 


ALBERT BERGER & CO. 


MANUFACTURERS AND IMPORTERS 
NEW YORK 
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A Mechanical Sun and Moon 





From the Scientific American 


oo? of us can, without actual refer- 
ence to models or diagrams, get a 
very decent mental picture of any series 
of motions, so long as these motions con- 
fne themselves to a single plane. When 
the bodies in question abandon the plane 
and travel through the three dimensions 
of space, however, the fact immediately 
emphasizes itself that we are fundamen- 
tally a two-dimensioned race. 

One case of moving bodies in space 1s 
that furnished by the earth and the two 
bodies that illuminate it—the sun and the 


mcon. To understand the phenomena of 
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were entirely fixed, we should have no 
eclipses at all! What happens is that the 
moon’s orbit, taken as a whole, rotates about 
the earth, so that the point where the lunar 
track pierces the earth’s orbital plane is now 
here, now there—and sometimes between us 
and the sun at the moment when the moon 
is at this point in her journey. 

Description of the working parts of the 
model is superfluous so far as it duplicates 
the showing of the photograph, and we be- 
lieve would be out of place if it went any 
further. It may be well, however, to state 
specifically that the model is driven by hand. 
The long bar which directs the “earth” in 
its course about the “sun” is rotated manu- 
ally by means of the handle on its end, 
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MODEL DESIGNED, TO MAKE CLEAR THE PHENOMENA OF DAYLIGHT, DARKNESS AND 
MOONLIGHT 


daylight and darkness and moonlight at all 
properly—to say nothing of the seasons, the 
variation in length of daylight, and the other 
subsidiary matters dependent upon the rota- 
tion and revolution of earth and moon—the 
ordinary citizen is utterly helpless in the 
absence of a working model of some sort. 

Such models are not to be bought in every 
hardware store—or even of every dealer in 
scientific apparatus. Their accurate design 
and construction call for a degree of care 
and skill not everywhere available; for to 
he of real value they must be working 
models, and in no sense “stills.” They must 
show the course of the earth about the sun 
and of the moon about the earth; they must 
show clearly the successive phases of this 
complicated system. 

The latest addition to the small family 
of models that do all this is illustrated here- 
with. It is designed and built by William 
Wilson, of London. As a fair example of 
the difficulties inherent in such a piece of 
mechanism, we may remind our readers that 
if it were not for the inclination between 
the plane of the moon’s orbit and that of 
the earth’s path about the sun, the moon 
would be eclipsed every full moon and the 
sun every new moon. But, in the presence 
of the moon’s orbital inclination, if its orbit 


which also serves as a balance weight; and 
all the other motions of the model are de- 
rived from this by the several pulleys, etc., 
shown. 

This model, unlike most of its predeces- 
sors, is not a mere curiosity; Mr. Wilson is 
actually manufacturing and selling them to 
schools, libraries, museums, etc. It gives a 
complete picture of the relation between 
year, month and day; the alternation of day 
and night; the succession of the seasons; the 
phases of the moon; the various forms of 
eclipse—lunar and solar, complete, partial 
and annular; and the Saros or cycle of 18 
years 11 days in which the succession of 
eclipses recurs. In the abbreviated “years” 
and “days” of the model this cycle is just 
one day short—an error of one in 6600. 
Since the globe representing the earth car- 
ries a properly oriented map, it is even pos- 
sible to follow the track of the eclipses, and 
note where they are observable. 








Patron (crossly): “Say, waiter, what are 
these black specks in my cereal?” 

Waiter (after a close inspection) : “Dun- 
no, sir, unless it’s some of them vitamines 
everyone is talking about now.”—Battle 
Creek Banner. 
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Water and Sand in Early Time 
Measuring Devices 





AS primitive man advanced in civilization 
he devised more and more devices for 
measuring the passage of time. 

We have seen how he utilized the shad- 
ows cast by the sun, the recurring appear- 
ance of stars on the horizon and the elemen 
fire in the burning of ropes and candles, 

What next did he use for this purpose! 

Water, 

Through long ages man noticed that a 
uniform interval of time elapsed between 
the successive droppings of water from a 
height, no matter how great. 

Finally about 2636 years before the Chris- 
tian era a Chinese observer devised a sim- 
ple water clock to record the passage of 
time, 

This clock consisted of a vessel or tube 
with a spout or tap at its lower end from 
which the water escaped, drop by drop, into 
a receiver marked with lines to indicate the 
time, 

Simple as this device was it persisted in 
one form or another throughout the ages. 
Even as late as 1899 a public clepsydra was 
in use in Canton, China. It consisted of 
four copper jars on a flight of stairs. The 
top of each jar reached to the bottom of 
the next higher. From the bottom of each 
of the three upper jars a thin tube pro- 
truded. The water dropped from the ends 
of each tube into the next lower jar through- 
out the series. As the lower jar filled an 
index stick which floated on the water in- 
dicated the time of day by the figures which 
appeared at the upper edges of the lower 
jar. 

Various forms of water clocks are known 
to have been used in India, Egypt, Baby- 
lonia, Chaldea, Assyria, Phoenicia, Greece 
and Rome, 

A rather unique water clock is still in 
use in some parts of India. The natives 
secure a copper bowl about five inches in 
diameter and punch a minute hole through 
the bottom. This bowl is placed in a larger 
vessel where it floats until sufficient water 
filters through the little hole to sink it. 
This operation is repeated in uniform peri- 
ods of time and as the bowl sinks the 
watcher withdraws the bowl, strikes a gong 
and sets the bowl on the water as before. 

In ancient Greece the orators in law 
courts had their time limited by the flow 
of water from these ancient time measuring 
devices, while Julius Casar refers to their 
use in Roman camps to determine the four 
watches into which the night was divided. 

Sand glasses, based on the same principle 
as the clepsydrae, are really a type of water 
clock. They were first made about 330 
years after the beginning of the Christian 
era and usually consist of two funnel shaped 
glass bulbs which are fused together at the 
points but with a small opening connecting 
the two. Sufficient finely sifted sand is put 
into the bulbs to run as long as desired and 
then the bulbs are sealed. Time is meas- 
ured by allowing the sand to run through 
the opening connecting the upper with the 
lower bulb, 

One-half minute glasses are used on old- 
time sailing ships to determine the speed of 
the vessel, 





(Continued on page 135) 
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Watch Crystals 


on all your jobs, your profits will be greatly 
increased. 


Three Important Factors 


Snug Fit 
Less Breakage 
Low Cost 











Illustrated booklet and samples sent on request. 
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KONISHI KOTAKUDO COMPANY 
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[Answers are also solicited from our readers to the questions published on this page.) 
No attention paid to communications unless accompanied by full name and address of the writer. 


Question No. 3860.—Watsh cleaning.— 
Will you please advise me, which of the 
two following systems of cleaning the bal- 
ance of a watch is the better? I have a 
watchmaker friend who uses the ordinary 
grade of motor gasoline, washes the bal- 
ance and hairspring in it, then allows the 
gasoline to evaporate from the balance. Do 
you think this system will cause the steel 
to rust? I, myself, use a very high test 
bensine, that I have made up special at 
the refinery. I wash the balance in this 
and dry it in sawdust. I am informed by 
a chemist that evaporating gasoline col- 
lects moisture. My friend claims that his 
system is the better and if it is, | would 
rather use it, as I am paying $1.50 per 
gallon for the high test benzine, while motor 
gasoline sells for 20 cents—C. E. B. 

ANswer.—Your method of cleaning 
watches is decidedly more suitable than the 
method your friend employs, as you will 
readily understand from the remarks given 
below. The writer prefers the high test 
benzine. especially in cleaning small brace- 
let watches. We regret that such benzine 
is not readily obtained as in the case of 
the motor gasoline. It is a fact that gaso- 
line collects moisture when it evaporates. 
However, this fact is of no consequence if 
we employ the following method in cleaning. 

We use a special sieve of fine, brass wire, 
with mesh fine enough that very small 
jewel screws will be retained. We also 
prepare a special lot of boxwood sawdust 
that will run completely through this sieve. 
If this sawdust is hot, we may quickly 
prepare a pint of same which will be suf- 
ficient for all ordinary jobs. Then, we have 
at hand a jar of sodium cyanide (one 
ounce to the quart of water), a jar of 
soapy water, plenty of clean, hot water and 
the hot sawdust. We disassemble the move- 
ment completely, then scrub each part suf- 
ficiently to remove thick and gumy oil. 
Gummy jewels are thoroughly pegged with 
an oiled pegwood, previous to scrubbing ; 
endstones are treated likewise with a blunt 
pegwocd. This method assures a_ thor- 
oughly clean jewel which is of prime im- 
portance. After all the parts are scrubbed, 
we place the plates, bridges and such large 
parts on a brass wire loop, rinse them 
m benzine and dry in hot sawdust. Then 
we place the small parts in the sieve, 
rinse them in benzine and dry in hot saw- 
dust. If any of the parts are tarnished, 
we dip them in the cyanide solution for a 
few seconds, then in the soapy water, then 
rinse thoroughly in the clean, hot water 
and finally dry in the hot sawdust. We do 
wot consider alcohol necessary, when we 


use hot water and hot sawdust, as the al- 
cohol performs no services, except as a 
quick drying agent. If the finish of cap 
jewel settings is impaired, they may be 
restored to a great extent by rubbing with 
soft rouge which may be applied with a 
soft cork, fitted into the end of a screw 
driver handle for convenience. We never 
brush any of the parts with chalk or any 
such powder, as such treatment eventu- 
ally mars the finish of any watch. 

Now, the point in regard to your friend’s 
methods is this; when he allows the gaso- 
line to evaporate on watch parts, there is 
always a slight film of oily residue left, 
which does not tend toward a “snappy 
finish,” to say the least. You may easily 
demonstrate this by taking two highly pol- 
ished steel ratchets; clean one ratchet as 
per your friend’s method, then follow the 
method as given above, with the other 
ratchet. Compare results and you will 
readily observe the difference. 

Question No. 3861.—Restoring Rusted 
Clock Parts.—] have in for repairs, a clock, 
in which all of the pinions and steel parts 
are badly rusted. This clock seems to be 
well made and I can get a good price for 
repairing same, but am wondering what 
would be the most economical method for 
removing the rust, as I would like to do 
the best job that ts possible to do—J. K.L. 

ANSWER.—We have in mind, a similar job 
on a very old weight clock. This clock 
was not in use for several years; conse- 
quently, it was a mass of rusty parts and, 
at first glance, repairs seemed hopeless. 
However, we finally took it apart and found 
that most of the pivots were in fairly good 
condition but the pinions were in very 
poor condition. We prepared a very strong 
solution of lye (one pound to the gallon 
of water), had this solution boiling, then 
placed all of the parts in the solution and 
boiled them for half an hour 

Then we removed them from the solu- 
tion and rinsed them thoroughly in hot 
water. Next we made up a solution of sal 
soda and water (tw ounces to the quart 
of water) and scratch brushed them with 


a brass brush on the lathe. The brass 
brush was a three row, three inch brush 
and we run it at rather a low speed. We 


brushed the plates and wheels thoroughly, 
keeping them wet all the time. The pin- 
ions were brushed thoroughly between the 
leaves, and the pivots were given special 
attention. When we had finished brushing, 
we rinsed all parts thoroughly with hot 
water and dried them in hot sawdust. All 
of the rust was thoroughly removed and 
while many pitmarks, caused by the rust 
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were noticeable, at the same time, the gen- 
eral appearance was very good. We-did 
not spend to exceed a half hour in scratch 
brushirg the parts and we did not give the 
pivots any further attention; simply pegged 
out the pivot holes, closed the escape pivot 
hole, toped the escape wheel teeth, polished 
the verge, put the movement together and 
oiled it. 

This clock has been keeping’ .éxcellent 
time for over a year and bids fair to giv- 
ing many years of useful service. 


QuEsTIoN No. 3862,—French Clock.— 
We have in for repairs, a very fine French 
clock. In cleaning this clock, none of the 
usual methods seem to remove the tarnish 
from the plates. Also, we are unable to 
make the gong sound clear, although we 


tried a gong from another clock. Each 
gong would sound dull and the owner 


claims that the gong originally had a very 
clear tone. Can you advise what is best 
to do in regard to the above?—H. & Co. 

ANSsweER.—In regard to cleaning French 
clock plates, it must be understood that a 
simple cleaning will not always restore the 
original finish. Such clock plates are 
usually buffed to a high finish by the manu- 
facturer. To restore this finish requires 
similar treatment. This may be readily 
done in the same manner as we buff jew- 
elry. The appearance may be still further 
enhanced by gilding the plate with a Roman 
coloring solution. This will produce the 
beautiful finish as seen in new clock move- 
ments. iets 

In regard to the dull sounding gong, it 
is apparent that the fault is not with the 
gong, as you say that you have tried two 
different gongs. It often happens that the 
gong wire is loose in the frame and in 
such cases, resetting the wire would remedy 
this difficulty. We would suggest that you 
examine the sounding board carefully for 
all defects. There may be some slight 
cracks in the: hoard; worm holes or pithy 
wood will cause trouble or the board may 
not be fastened securely. Often, we find 
old wood that appears to be solid and yet, 
on close examination we find that the wood 
is dead, as far as any tone vibrations are 
concerned, and in such cases, the gong 
will have a dull sound. We would suggest 
that ycu select a new sound board of well 
dried soft wood. Any kind of pine that 
does not contain too much pitch is quite 
suitable for this purpose. Then be sure 
that the board is fastened securely to the 
bottom of the clock frame. 


QuEsTION No. 3863.—Time Required to 
Clean 21 Jewel Movement. —/ have a watch- 
maker who claims that three hours time is 
required to clean a 21 jewel watch. This 
does not coincide with my ideas and I 
would be pleased to have your opinion— 
i 

ANSWER.—A first watchmaker 
should be able to clean a 21 jewel move- 
ment in 45 minutes, although one hour 
would also be considered good time for 
such a job. Some watches require more 
time for taking apart and putting together 
than others and this must be taken into 
consideration. Furthermore, the time men- 
tioned above for cleaning a 21 jewel move- 
ment, is for cleaning only and no repairs 
of any kind are considered. 
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Uses of Industrial Diamonds 
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Brrore going into the details of the 
many various uses to which industrial 
diamonds are put, it might be of interest 
at the outset to give a general outline as to 
the different classes of industrial diamonds, 
from a standpoint of texture and how they 
are found and mined. 

There are two kinds of industrial dia- 
monds in the trade, and to their users they 
are known as black diamonds (carbon) and 
bortz diamonds. The former is one of the 

















(Courtesy D. Dessau, New York.) 


Fig; 1 


Photo showing exact size of black diamond weigh- 
ing 462 carats. 


greatest curiosities in the mineral kingdom, 
and one of the most remarkable of nature’s 
freaks, The black diamond is as absolutely 
pure carbon as is anything found in the 
world, more so even than the gem diamond, 
which is used for ornamental purposes. The 
finest quality black diamonds are absolutely 
and unquestionably the hardest substance 
known to man, and are three per cent harder 
than the gem diamond, owing to the fact 
that they have no cleavage, which the gem 
diamond has, 

Black diamonds are opaque and of a dark 
or gray color, They have not the least re- 
semblance to gem diamonds, and could 
easily pass for a piece of lava or coal. One 
of the peculiarities of black diamonds is the 
fact that a sudden blow with a hammer and 
chisel will break them, while they are able 
to withstand the greatest amount of con- 
stant pressure, so great, in fact, that no one 
has been able to discover the exact amount 
of pressure a stone will stand. As an ex- 
ample of this, let me cite a test I recently 
made : I had two steel plates constructed 
of the hardest and toughest steel obtainable. 
I then placed a black diamond between 
these two plates and exerted through 
mechanical means pressure on the stone. I 
had arranged an electrical instrument to 
record the amount of pressure, and when 
this instrument showed that five tons were 
then pressing on the stone, the diamond im- 
bedded itself in one of the plates, but did not 
break, 

"Industrial diamond expert, Printing Crafts 


Building, Thirty-fourth St, and Eighth Ave., New 
York, N. Y, 


Black diamonds are found nowhere in the 
world but in the interior of Brazil, where 
they are confined to one locality of but 225 
square miles in area. Why nature has 
chosen this obscure section of the world, 
and of a country that has thousands upon 
thousands of square miles never tread on by 
a white man, as the deposit for these stones 
will always remain one of her mysteries. 
Another peculiar feature about black dia- 
monds is that they are never found in the 
same locality as are gem diamonds, and 
none of the latter class is to be found in 
the fields of Brazil, Miners and prospectors 
have sought throughout the world for a fur- 
ther supply, but in vain. The methods of 
mining the stones is very crude, and the 
diamonds are.usually to be found in rivers 
or creeks, and are mined much as is gold 
in the placer fields of California. They are 
found in all sizes, from less than one-half 
karat up to several hundred. One of the 
largest ever found weighed more than 3,000 
karats. I purchased a stone some time ago 
which weighed 462 karats, but it had to be 
cleaved into commercial sizes before it could 
be used for industrial purposes, 

Black diamonds are used for many in- 
dustrial purposes, and very extensively in 
mining operations, where they are used for 
diamond drilling. Six or eight stones are 
set in what is called a bit. This has a 
rotating operating motion, and can be drawn 
up at any time to be reset, The core can 
then be taken out and examined, if desired, 
to learn what strata it has drilled through. 
The hardness and toughness of black dia- 
monds can be more readily realized when 
one thinks of the amount of weight and 
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drilling has been of great aid in making 
mining an industry in place of the hazardous 
adventure it once was, Other uses for 
black diamonds are for dressing carborun- 
dum, emery, and other abrasive wheels, al- 
though bortz diamonds are probably more 
extensively used for this purpose than black 
diamonds because of the higher cost of the 
latter. While carborundum is known to be 
a very hard abrasive, nevertheless both 
classes of diamonds will cut through it like 
a knife through a piece of cake. 

Black diamonds are also used extensively, 
after they have been shaped and sharpened 
to a keen cutting edge, for turning hard 
rubber, fiber, celluloid paper and cotton rolls, 
brass, composition metal, phosphor bronze, 
mica, copper, and any other material of a 
hard, gritty nature on which nothing but a 
diamond will hold its edge, and where it is 

















Fie: 3 
When the black diamond is too large for industrial 
uses it is cleaved into pieces of com- 
mercial size as shown above. 


desired to turn out a large number of pieces 
of exact and uniform sizes. 

During the war I had an experience which 
will serve as an example of what diamond 
tools will do, and an experience of which I 
am proud, Of course, at that time speed 
and quantity were the paramount essen- 
tials in most of the war production work, 
and when it was deemed necessary to speed 
the work of manufacturing Liberty 


up 





Group of shaped and sharpened ciamond drills. 


pressure on six stones set in a bit that is 
rotating and drilling more than 6,000 ft. in 
the ground, and it seems all the more re- 
markable when one takes into consideration 
the fact that the weight of 6,000 ft. of steel 
rods is on top of the bit containing the 
stones, 

It is not generally known that the land 
on which the Woolworth and Equitable 
buildings now stand in New York City, was 
drilled with diamonds at first to determine 
the depth of the rock, because it is evident 
that with buildings of the size of the two 
mentioned, it was absolutely necessary that 
there be sufficient foundation. The Ashokan 
dam, from which New York City gets its 
water supply, and which compares favor- 
ably with the Panama Canal as a gigantic 
engineering feat, was also extensively 
drilled with diamonds, The use of diamond 


motors an army engineering officer came 
to my office to see if I could devise a 
diamond tool which would hold its edge and 
would not have to be sharpened at short in- 
tervals, and thus retard production. He 
had been unsuccessful in his efforts to find 
some one who could help him out, but after 
a great deal of experimenting I designed 
tools that did all that was required of them, 
the turning out of thousands and thousands 
of pieces of very hard products before they 
needed resharpening, The steel tools which 
were in use before the diamond tools were 
employed could turn out but three pieces be- 
fore they needed resharpening, 

The bortz diamond, which is the trade 
name for imperfect gem diamonds, those 
which cannot be used for ornamental pur- 
poses, are found in the same fields as gem 
diamonds, although the mining is done 
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RADLEY, with its increased facilities can now accommodate all who wish to take advantage of the 
superior opportunities afforded by this greatest of all Horological Institutions, for learning watch- 
work and its kindred trades, Engraving and Jewelry. 


BRADLEY, by its straightforward methods oi doing business and the ultimate results, has gained the 
foremost place in the hearts of the Jewelers in general, and for this reason if you broach the subject of 


which school to attend, nine times out of ten, the answer will be 
your forces with this Institution for a successful career. 
(set one of our latest catalogues. 


about September Ist. 
Bradley Horological, Peoria, Ill. 


“BRADLEY,” of course. Then join 
If you cannot come at once, try to enroll on or 
It will interest you immensely. Address :-— 














The above half-tone, made March 3d, 1922, gives a good idea of the number of students at Bradley Horological, taking Watchwork, 
Jewelry and Engraving. The fame of this big s -hocl reaches out to all quarters of the Globe, and 


neariy every civilized country has been represented in its student body. 
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A TIMELY MID-YEAR SUBJECT 


SWEEPS 


Tv 








To move this quick asset to the best 
advantage is your present problem. This 


is best answered by consideration of the 


American Platinum Sweeps 
Service. 


This service is the result of years of 
experience in the handling of precious 
metals and is a warrant of prompt and 


full returns based on actual assay. 


Just drop us a postal for 
shipping tags. 


American Platinum Works 


N. J. R. R. Ave. at Oliver St. Newark, N. J. 
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» DERBYSHIRE 


Webster-Whitcomb, Magnus and Elect 
Watchmakers’ Lathes 


Manufactured by 


F. W. DERBYSHIRE 





Waltham, Mass., U. S. A. | 














Novo Smelting and Refining Co. 


269 Pearl Street, New York City 




















PURE SHIP your Old Gold, NOVO 
PLATINUM Platinum, Scrap, Filings, SUPREME 
PLATINUM: | Silver and Silver Plate | pp ATINUM 

IRIDIUM and if after Analysis, our SOLDER 
tint see Cheque is not entirely in Soft, Hard, 
in Plate Sheet or | Satisfactory, metal will be Medium, 

Wire returned. Extra Hard 














REFERENCE:—Corn Exchange Bank (Fulton St. Branch), 
New York City and satisfied customers 
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primarily for gem stones. 

The really good quality of bortz diamond 
js equally as hard as a gem, and many of 
them, owing to their peculiar structure, are 
even harder, so hard in fact that they are 
sold as industrial diamonds because of the 
length of time it would take a polisher to 
put them in shape for use as gems. They 
are higher priced than industrial diamonds, 
but because of their extreme hardness they 
give a maximum of service and satisfaction 
at a minimum expense. These bortz dia- 
monds are not extensively used in diamond 








Hamend core drill bit used 
in diamond drilling. Cour- 
s © Dessau, New 






How the diamond is 


. mounted for wire 

drawing. Wire as 

x Xp small ax .6003 in, can 

be drawn through 

On left, diamond tvol for such a <adie. By 


Norton Grinder; on right eurtesy of D. Des- 


for Landis Grinder Hy sau, New York City. 
courtesy of Db. Dessau, 


New York City. 
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Hand too! for dressing abrasive wheels. Photo by 
courtesy of D. Dessau, New York City. 
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drilling, the chief use for them being for 
dressing carborundum, emery, and all other 
abrasive wheels. 
USE IN DRAWING WIRE 

They are also used extensively in the 
steel and non-ferrous metal industries for 
drawing all kinds of wire, The diamonds 
are drilled with a hole of any diameter and 
mounted, and are then known as diamond 
dies. A tremendously large amount of wire 
can be drawn through a good quality dia- 
mond die without the diamond losing its 
size, Diamond dies are used for drawing 

















Dy} . , 
(Photo courtes of D Dessau, New Ye rk.) 
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Unmounted bhortz diamonds. 


wire as small as .0003 in., and up to 0.57 in. 
The former size is obviously very small, and 
when it is realized that that size is 21 times 
smaller than a human hair, it seems all the 
more remarkable that a diamond can be 
drilled with such a small hole true to gauge. 

There are other uses for bortz diamonds, 
and not a few are used for producing points 
on talking machines, and for cutting holes in 
lenses, porcelain, and other hard substances. 
The chief source of supply of bortz diamonds 
Is South Africa, and the De Beers Diamond 
Syndicate controls them, as it does 95 per 
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cent of the diamond output of the world. 
There are other countries where these dia- 
monds are found, but in a very small 
amount. 

Industrial diamonds are being used to a 
greater extent every year, and more and 
more manufacturers are coming to know 
that by their use they can effect a great 
saving in time, and at the same time im- 
prove the quality and accuracy of their 
work. 

It is a peculiar fact, and one not generally 
known that all the known diamond deposits 
of the world are in the path of an imaginary 
line drawn across the face of the globe. 
The line runs diagonally from, left to right, 
crossing the equatorial line at an angle of 
about 60 deg. 





Water and Sand in Early Time 
Measuring Devices 


(Continued from page 129) 








Two minute glasses are still used during 
voting periods in the British House of 
Commons, 

Three minute blasses are in use in Europe 
to limit telephone calls and in our own 
kitchens to time the boiling of eggs. 

Hour glasses are said to have been used 
down to comparatively recent times by 
preachers to time the length of their ser- 
mons.—Doings. 





Lecture on Demagnetization 





EMBERS of the Buffalo Retail Jewel- 
ers’ Association at their regular 
monthly meeting at the Lafayette Hotel, 
recently, heard an interesting discourse on 
the subject of de-magnetizing watches, by 
Alvin A. Krome, an electrical expert of that 
city. He cleared up many knotty points 
which had puzzled local watchmakers who 
are frequently handling timepieces which 
have become magnetized, and also explained 
some of the pranks which electric currents 
play on watches. 

In introducing the speaker, President 
Frank FE. Ehrenfried emphasized the neces- 
sity, which he believes exists, for a non- 
magnetic watch. Especially in rail and 
water transportation, where the lives of hun- 
dreds of people were intrusted to one man, 
accurate time should be an important factor, 
said Mr. Ehrenfried. It was his opinion 
that watches which were magnetism-proof 
should be carried by trainmen and naviga- 
tors. He believed pressure should be ex- 
erted of a national character which would 
induce manufacturers to make non-magnetic 
watches, and thought perhaps this question 
should be referred to the Horological In- 
stitute created at Washington, D. C., some 
time ago. 

Mr. Krome explained why the first at- 
tempt to de-magnetize a watch was not al- 
ways successful and why it was necessary 
in some cases to try several times before 
obtaining satisfactory results. An alternat- 
ing current is used in the de-magnetizing 
process, and unless the watch is withdrawn 
at the zero mark the watch will not be 
freed of magnetism, he illustrated. If the 
watch is withdrawn at the crest, or peak of 
the current instead of when it is in flux, the 
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timepiece will be, if anything, further 
charged, he said. It may be necessary, 
therefore, to try repeatedly before attaining 
success. He showed that when magnetized 
the hairspring turns would adhere to one 
another and that as the turns of the main- 
spring were further apart, it was not affect- 
ed by electrical currents. He suggested 
that something else might be used in the 
hairspring as a non-conductor, though ad- 
mitting that he was not well enough versed 
in watchmaking to vouch for the durability 
of the tension of such a spring. He also ex- 
plained that only hard steel can become thor- 
oughly magnetized and that a band of soft 
steel of greater sectional area than the hair- 
spring would prevent magnetism by absorb- 
ing the current. 

In reply to a question as to why it was 
harder to de-magnetize a watch during cer- 
tain hours of the day, he expressed the opin- 
ion that the current would be weaker when 
in greatest use, generally during the day, 
when factories were using a large quantity. 
It was necessary, he said, to come in close 
proximity to some magnetic influence, such 
as machinery, before a watch would become 
magnetized, as the current doesn’t travel any 
great distance, 

At the conclusion of Mr. Krome’s address, 
Mr. Ehrenfried thanked the speaker on be- 
half of the association. 

The subject of anti-auction legislation 
came up during the round-table discussion 
which followed, and Mr. Ehrenfried ex- 
plained the features of the bill which had 
been offered at the last legislature, but be- 
cause of the late date at which it had been 
presented, failed of passage. The president 
expressed confidence that it would meet with 
success when reintroduced at the next ses- 
sion. He counseled the members not to ex- 
pect anything in the nature of discriminatory 
legislation, pointing out that there were 
legitimate auctions which could not be legis- 
lated against. Hope of relief, he said, de- 
pended rather on the presentation of a meas- 
ure which would not be aimed alone at 
jewelry auctions. 

Reports were read from the banquet com- 
mittee and other routine business transacted. 
The attendance was one of the largest out- 
side of the annual meeting, in many months, 
a large number of the less active members 
being present. 





Unique Windows Showing Indian 
Curios 


RIGHT’S of Albuquerque, N. M., has 

installed display windows that are in 
keeping with the lines it carries to sell to 
the many tourists who come to that city. 
Along one side of the store there are small 
plate glass windows that are framed in 
rough sections of logs. Fitted into the con- 
crete walls these windows form frames for 
the Indian: curios and jewelry that attract 
the attention and lend atmosphere to the 
goods. They catch the attention of such 
people where windows of he regular sort, 
at the side, such as tourists are used to see- 
ing in their eastern home towns, might not. 

E. A. G. 








As the old darky said, “A chicken am 
de most usefullest animule dere be. Yo’ 
can eat him befoah he am bohn an’ aftah he 
am dead.”—Life. 














Portland, Ore. 


J. Shaver is in Portland from Astoria. 
He has been called to serve on the grand 
jury for two weeks. 

Local jewelers are very much interested 
in the new photographic process made pos- 
sible by the invention of the “Rexograph.” 
This device photographs jewelry, bringing 
out the features of the article so perfectly 
that photography will serve as absolute 
identification, it is said. 

Business is picking up now after Rose 
Festival Week, when very little business of 
any kind was transacted. For, even though 
there were many out-of-town visitors in the 
city, who it might be expected would buy, 
the whole city, including all the business 
men, joined in the celebration of this annual 
gala week. The visitors come to the city to 
be amused, not to purchase, according to 
some jewelers. More diamonds are being 
bought than any other article of jewelry, 
attributed to the effect which June days and 
moons have on amorous couples. Wedding 
rings, too, come-in for their share, but, of 
course, the diamonds come first. 

Just having returned from a trip through 
the east, John M. Sinclair, of Norris, Alis- 
ter-Ball Co., reports business much _ better. 
Mr. Sinclair spent four weeks on the trip. 
Zusiness is also good in eastern Oregon and 
Washington territories, according to O. M. 
Simenson, just returned to Portland. Farm- 
ers, he says, are expecting bumper crops 
and everything points to the realization of 
their expectations. The jewelry business is 
getting better everywhere, though the deal- 
ers are still buying from hand to mouth, 
with the exception of such goods that they 
must order at present to insure future de- 
livery at the time when they will be needed. 

Jaeger Bros., manufacturing jewelers, had 
the distinction of designing and creating the 
crown and scepter which were worn and 
used by Queen Harriet of this year’s Rose 
Festival, which ended June 25. The crown, 
which was of 14 karat white gold, was set 
with 856 stones, many of which were sap- 
phires. Seven rubies adorned the frontal 
piece, which was in the form of a bird of 
paradise, one of the rubies, a large pear 
shape, being placed as a center pendant. The 
crown, which cost well up into four figures, 
was presented the Rose Festival Association 
to be worn by Queen Harriet and future 
queens, by the Portland Business Women’s 
Club. Jaeger Bros. employed five of their 
most skilled jewelers in the making of the 
crown, in order to have it ready for the 
coronation ceremonies, June 20. All of the 
work was done in Portland. 

A loss of approximately $900 was sus- 
tained by Frederick L. Miller, owner of 
Miller’s Big Little Jewelry Store, when rob- 
bers broke into his shop in the early morn- 
ing of June 15, and stole diamonds left in 
the show window. Entrance was gained by 
throwing a stone through the plate glass win- 
dow. Six small diamond rings, ranging in 
price from $75 to $125, and three pair of 
diamond earrings, were taken, although solid 
gold rings and other articles of jewelry were 
passed up. The theft took place about 3 
o’clock in the morning and was first dis- 
covered by a watchman in the moving pic- 
ture theater, next door to Miller’s store, who 
heard the crash and who five minutes later 
discovered the broken plate window and 


THE 








JEWELERS’ 








notified Mr. Miller. Unfortunately, Mr. 
Miller had just allowed his insurance policy 
covering the “breaking of a window at 
night” to lapse, and therefore the theft is 
a complete loss to him. 

Approximately 59 per cent. of the jewelry 
bought by high school students of Oregon 
is bought outside of the State, according to 
a report made by the research division of 
the University of Oregon Chamber of Com- 
merce. From this report, which was com- 
piled from data received from 55 high 
schools, 1,385 pieces of jewelry were pur- 
chased last year at a cost of $4,947, of which 
this large percentage was purchased from 
outside firms. The chief reason for buying 
outside the State seemed to be that no local 
market had advertised itself and solicitation 
from outside sources was strong. When 
the purchase was made in Oregon, it was 
stated that it meant either a desire to pat- 
onize home industry or superior quality and 
better prices on the part of the Oregon prod- 
uct in open competition.’ Thus it’ seems that 
Oregon jewelers might take a rather’ more 


aggressive stand in asking that business re- 


main in Oregon. 














for the purpose of doing a general retail 
jewelry business, the Kay Jewelry Co. was 
organized recently in Indianapolis. The 
company has a capital stock of $75,000 and 
the directors are Walter M. Rosenthal, 
Gertrude H. Rosenthal and Milton N. 
Simon, 

Representatives of the retailers and their 
clerks in Bicknell, Ind., have reached an 
agreement concerning hours and wages 
which it is believed will preclude any pos- 
sibility of strike. Bicknell, located in the 
heart of the coal mining fields of western 
Indiana, is one of the few cities of Indiana 
where retail clerks have an organization. 

The Charles W. Lauer Co. recently was 
incorporated in Indianapolis for the purpose 
of doing a wholesale business. The com- 
pany has been in the wholesale business 
here for several years and just incorporated 
with a capital stock of $30,000. The direc- 
tors are Charles W. Lauer, Tessie P. Lauer, 
George W. Kiefner and Alice G. Johnson. 

Indianapolis police are working with the 
police of St. Louis, Mo., in an effort to 
apprehend the burglar who recently robbed 
Morris Shinderman, a Chicago diamond 
broker of diamonds worth $65,000 in Mis- 
souri. The St. Louis police, according to 
word reccived here, believe the burglar has 
sought seclusion in one of the larger cities 
of the middle west. 

All the members of the trade are interested 
in the fact that cards are being distributed 
and shown in the Indianapolis retail stores 
that are members of the Indianapolis Mer- 
chants’ Association announcing the closing 
hour of 5 o’clock for the first five days of 
the week beginning July 5 and continuing 
on and including Sept. 1. The 5 o’clock clos- 
ing hour does not apply to Saturdays during 
this period, many of the stores closing on 
Saturday at noon during July and August. 

Five watches and a dozen rings and mount- 
ings were stolen recently by a window 
smasher who broke one of the plate glass 
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windows in the Maurice Tavel jewelry 
store at 205 W. Washington St., Indianapolis 
The robbery was made known through a 
burglar alarm connected with the American 
District Telegraph Co.’s office. The alarm 
was touched off shortly after midnight and 
although emergency squads of police rushed 
to the scene, the burglar had disappeared, 








Columbus, 0O. 


Haenlein’s have opened a new jewelry 
store at 47 S. High St., directly opposite 
the capitol. 

Earl Sculler, accompanied by Mrs. Scul- 
ler, visited Toledo the fore part of this week 
on business. 

Moe H. Fleece, of Stein & Son, and Mrs. 
Fleece have returned from a visit to Dayton 
and Louisville, Ky. 

Goodman Bros. will close their store after 
12 o’clock on Saturdays during the months 
of July and August. 

The D. L. Auld Co. baseball team won 
from the Electric League to the tune of 18 
to 6 in a seven inning contest Saturday. 

Idward J. Goodman, of Goodman Bros, 
has returned from a motor trip to Toronto, 
where he attended the International Kiwanis 
convention, and from Cleveland and Detroit, 
which he also visited. Mr. Goodman was 
accompanied by Dr. G. T. Harding, brother 
of the President, 

The first long-distance radio concert in 
Columbus was given to the public Monday 
evening in front of the jewelry store of J. 
H. O’Daniels, 630 N. High St., by a spe- 
cially constructed wireless set. Many broad- 
casting stations within a radius of several 
hundred miles were brought in distinctly. 
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James K. Thompson, vice-president of the 
King & Eisele Co., returned last week from 
a buying trip to New York city. 


Thomas C. Wallace, who for the past 
five years has been associated with A. C. 
Kirberger, retail jeweler of Warren, Pa, 
has resigned his position there. Mr. Wal- 
lace has no definite plans for the future, but 
contemplates entering some business venture 
in Warren later, 

Miss Hildegard E. Scherer, daughter of 
Jerome A. Scherer, 1382 Fillmore Ave, 
sailed for Europe recently on the Ryndam. 
She will attend the Wagner operas, the 
Passion Play in Oberammergau, sé 
Switzerland and visit the famous Omega 
Watch factory in Benne, Switzerland. 

Further extending their policy of re- 
trenchment, the Stryker brothers, Frank J. 
and Louis B. Stryker, are closing up one 
of their chain of stores, that in Hamburg, 4 
suburb of Buffalo. The stock is being dis- 
posed of by auction. This will leave the 
Stryker brothers with three stores in But- 
falo, one at 355 E, Genesee St. 305 W. 
Ferry St., and 1883 Niagara St. A few 
months ago they disposed of one of ther 
stores at 1525 Hertel Ave., which was taken 
over by another brother, Augustus 
Stryker. At one time there were five store 
in the chain. 




















(Patents Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 
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UNITED STATES PATENTS 
Issue of June 20, 1922 





142,223. DIAMOND DIE AND METHOD OF 
MAKING SAME. AsraHamM Simons, New 
York. Filed Dec. 9, 1920. Serial 429,415. 
3 Claims. 


A diamond die embodying a bored diamond held 
in a body of contracted metal and subjected to 











compressive stresses in a direction at an angle to 

the axis of the said bore. 

140,274. METHOD OF MAKING DIAMOND 
DIES. AsRAHAM Simons, New York. Or- 
iginal application filed Dec. 9, 1920. Serial 
429,415. Divided and this application filed 
Nov. 30, 1921. Serial 518,744. 6 Claims 

A method of making a diamond die which con- 
sists in embedding a diamond in a metal plug, 











securing the said plug in a holder which exerts 
compressive force thereon, and then boring the 
plug and diamond in a direction at an angle to 
the line of the said compressive force, 


1,420,261. WATCH, Hersert NaTHAN' HILL, 
3elmond, Iowa. Filed Aug. 26, 1921. Serial 
495,590. 4 Claims. 


The combination with balance staff jewels, of a 
balance staff associated therewith, means to yield- 
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a 576 
ably support said jewels, and means to limit the 
ongitudinal and lateral movement of said balance 
staff, and a dust cap extended over each of the 
Jewel supporting means. 
— CLOCK. Max Horn, Tower City, Pa, 
Filed Nov, 12, 1921. Serial 514,619. 1 Claim. 
A clock embodying a base, a pair of spaced 
Parallel guide standards rising from the _ base, 
means connecting the upper ends of the standards, 
a clock casing, arms extending from the opposite 
sides of the casing and slidingly engaging the 
parallel standards, a clock mechanism within the 
casing, a weight located within the casing, a rack 
oar extending upward from the base between the 
standards and through the clock and weight and 
connected to the standard connecting means, sub- 
Pe pa L-shaped brackets mounted within the 
ase and having one of their ends secured to 
et frame of the clock mechanism- and their op- 
site ends connected together, a shaft having one 
end mounted in one of the brackets, a pinion se- 
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cured upon the shaft and engaging the teeth of 
the rack bar, a gear loose upon the shaft and oper- 
atively connected to the clock mechanism and 
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means whereby the gear will be locked to the shaft 
when the latter is rotated in one direction only. 


4,420,447. CLOCKWORKS. Marsuatt O. Rosz, 
Oregon City, Ore. Filed Aug, 12, 1921. 
Serial 491,668. 3 Claims. 

The combination with the escape-wheel of a 
clockworks, of a verge pivoted to engage the teeth 














and then upwardly, terminating in a point; and an 
elongated eye extending rearwardly from said 
curved portion to the other end of the needle. 
1,420,583. CLOCK MOUNTING. Epwarp E. 
Srmons, Allentown, Pa., assignor, by mesne 
assignments, to Convertible Clock Case Co., 
Inc., Allentown, Pa. Filed Sept. 17, 1921. 
Serial 501,232. 3 Claims. 
A mounting for alarm clocks comprising a base, 
an annular frame vertically pivoted on said base, 











said frame having notched out parts in its back 

part to house the clock legs and carrying stem, 

and clamping springs for gripping the back of the 

alarm clock whereby it is securely held in place. 

1,420,588. BELT FASTENER. Joun Howarp 
Tapier, Washington, D. C. Filed Oct. 5, 
1920. Serial 414,843. 4 Claims. 

A fastening device for belts comprising side 
pieces, a cross-piece between the ends thereof. with 
a belt engaging lower edge at its inner side, and a 
companicn cross-bar between the side pieces in 
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the rear of the aforesaid cross-p'ece around which 
the end of the belt is looped and passed out below 
the cross-piece between the body of the belt and 
said cross-piece, the lower edge of the cross bar 
being on a plane below the belt engaging edge of 
the cross-piece a distance approximating the thick- 
ness of the belt, substantially as shown and for 
the purpcse set forth. 
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61,084. HANDLE FOR A SPOON, FORK, OR 





CIRCULAR 








137 








SIMILAR ARTICLE. WILLIAM CopDMAN, 
Providence, R. I., assignor to Gorham Mfg. 





Co., Providence, R. I. Filed Oct. 31, 1921. 
Serial 511,932. Term of patent 14 years. 
61,085. HANDLE FOR A SPOON, FORK, OR 
SIMILAR ARTICLE. Wrttram_ Copman, 
Providence, R. I., assignor to Gorham Mfg. 
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Co., Providence, R. I. 
Serial 511,933. 
61,093. BUTTON. 


Filed Oct. 31, 1921. 
Term of patent 14 years. 


BENJAMIN H. GROSSMAN, 





Providence, R. I. Filed April 4, 1922. Serial 
1,527. Term of patent 3% years. 


61,096. CHARM. Atrrep B. Lemon, Providence, 








R. I. Filed March 4, 1922, 
Term of patent 14 years. 
61,123. FINGER RING, BADGE, EMBLEM, PIN, 

OR SIMILAR’ ARTICLE. GeorGe E, 


Serial 1,040. 





STEINBRENNER, Irvington, N. J., assignor to 
Hanzl & Steinbrenner, Newark, N. J. Filed 
Jan. 28, 1922. Serial 412. Term of patent 
14 years. 

61,1244. BADGE, BUTTON, OR ARTICLE OF 
SIMILAR NATURE. Writttam J. Stewart, 





Philadelphia, Pa. . Filed Feb. 26, 1920: 
361,562. Term of patent 3% years. 
61,129. FINGER RING, FOB, SCARF PIN, OR 


Serial 





SIMILAR ARTICLE OF MANUFACTURE, 
Joun Yaprett1 and THomas YapPELLI, Brook- 
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lyn, N. Y. Filed March 31, 1921. Serial 
457,529. Term of patent 3% years. 





UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 





Trade-Marks Published June 20, 1922 


Ser. 144,497. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) T. N. Benepict 
Mrc. Co., East Syracuse, N. Y. Filed March 
9, 1921. 


INDESTRUCTO 


Trade-mark consists of the word ‘“‘Indestructo.” 

Particular descripticn of goods.—Silver-Plated 
Table Ware and Articles Plated with Precious 
Metal, as Follows: Trays, Cups, Pitchers, Small 
Pots, Bowls, Spoons, Finger Bowls, and also 
Silver-Plated Cups for Soda Fountains. 

Claims use since on or about Jan. 1, 1919. 


Ser. 158,778. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Stein & Exzsocen Co., 
Chicago. Filed July 21, 1921. 


portrait of Col. 


consists of the 


Trade-mark 
Roosevelt. 





Particular description of goods.—Watches. 
Claims use since April 18, 1921. 
Ser. 152,982. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) Ray  BENGERT, 
Kansas City, Mo. Filed Sept. 16, 1921. 


Particular description of goods.—Jewelry for 
Personal Wear, Not Including Watches, 
Cleims use since Sept. 1, 1917. 








Hints for the Dealer 
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in Group No, 136 are such as to create a 
restful feeling in the minds of those gazing 
upon them and would have this same effect 
when decorating a room. The secret of 
fitting up one’s house is to purchase items 
that give one a sense of peace and rest- 
fulness. ; 

From time to time umbrellas have been 
shown in this department because they form 
quite an important link in the Gift Section 
of a jeweler’s store. Handles of value have 
always been made for presentation umbrel- 
las. In this day and age a greater variety 
than ever has been made by umbrella manu- 
facturers and a greater amount of ingenuity 
and originality has been put into the manu- 
facture of sun shade, canes and umbrellas. 
Those shown in Group No, 137 are no ex- 
ception to the rule. 
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Selling Gifts to Motor Tourists 





(Continued from page 113) 





such a case, connect up your gift depart- 
ment with something of local scenic or his- 
toric interest. This is a mark of identifica- 
tion again, not to be overlooked. 

A drug store corporation operating three 
drug stores in the Adirondacks uses this 
latter method, and the proprietor assures the 
writer that motor tourists are almost in- 
variably excellent patrons of special arti- 
cles designed for comfort, and for attractive 
novelty luxuries as well. Such advertising 
is carried in several papers of wide circula- 
tion in the State, and bears excellent fruit. 

The suggestion is here made that such 
advertising bear a coupon which will have 
a cash value when presented in part pay- 
ment of a purchase. This will make it an 
object for the customer to save the adver- 
tisement, and saving the advertisement will 
mean impressing the name and the address, 
and also a deepening of the desire to visit 
that gift department and to use that coupon. 

Still another plan is that employed by an 
establishment selling a special line of novel- 
ties in New Orleans, La. These are attrac- 
tive and unusual bits of jewelry made from 
silver coins with government permission. 
The heads on the different coins are stamped 
out so as to present the appearance of heavy 
and rich embossing. The coins are made 
into pendants, bracelets, watch charms, 
brooches, and other novelties. Their un- 
usualness and real value make them widely 
popular. Leaflets printed on a fine quality 
paper stock, and other suitable illustrated 
printed literature, are distributed or sent 
upon request, and a fine business promoted. 

The same thought can be applied to the 
gift department of the jeweler’s business. 
An attractive leafllet or booklet, freely il- 
lustrated, can be prepared. The initial ex- 
pense is about all, as reprints can be made 
in large numbers at a modest cost. 

Where tourists only stop for a meal, and 
yet stop in large numbers, as at the well- 
known Smith Brothers’ Restaurant in 
Poughkeepsie, N. Y., where cars are parked 
constantly in a small army. it wovld nav to 
put advertising envelopes upon the seats of 
waiting cars several times a day. 

In one town where this is done, a guard 
in uniform stands constantly in the parking 
square to direct cars to their proper berth, 
and to keep sneak thieves from pilfering 
coats, steamer rugs and luggage. In this 
case, the guard himself is provided with a 
basket of such literature, and keeps a couple 
of dozen envelopes in his pocket. It costs 
no more time and little effort for him to 
toss the literature to the seat of the car 
when it is being directed where to nose in. 

There is an advantage in the literature 
being passed out at this time, for the tour- 
ists are in the car and are sure to look at 
the envelope or to take it along to the place 
where they dine or lunch, and so are likely 
to act on its suggestions while on foot and 
stretching their limbs and body. 

It must not be expected that a gift de- 
partment, no matter how well stocked and 
handsomely fixtured, will reach out of it- 
self and grasp a very large number of mo- 
tor tourists. 

It goes without saying that the gift de- 
partment itself must be ready to back up 
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at all times the cordiality of the printed in. 
vitation. It must offer sufficient goods of 
a right character and at a fair price, con. 
sidering quality, to awaken the enthusiasm 
of the tourist visitors. It is a mistake to 
over-price stuff, for this drives people away, 
A fair price and a fair profit will win more 
customers than an attempt to gain too large 
a margin on each article. 

The gift department should make a def. 
nite effort to intrigue the attention of the 
motor tourists. Hand bags, little faney 
powder bags, hair nets by the dozen in a 
dainty case, fancy hair pins and hat pins, 
veil pins, goggles in cases, etc., etc., to. 
gether with dozens of suitable motor-tourist 
offerings should be assembled so as to make 
a good showing and be sympathetically ex- 
plained and displayed. If this is the case, 
almost every motor tourist who visits the 
gift department can be depended upon to 
buy something from the motor section of 
the gift shop. 

The retail jeweler should recognize that 
peorle do not like to buy in a gift section 
of this character exactly what they could 
purchase at their convenience of their home 
jeweler. They want something distinctive 
of the region through which they are going, 
or tied up with its history, development, or 
leading interest. 

For example, in a southern city, a great 
cathedral dominates a certain section of the 
town. A nearby gift shop sells souvenirs 
of that cathedral in striking variety. Per- 
haps the best sale of all is enjoyed on tiny 
cast images enclosed in an aluminum cap- 
sule, small enough to be carried as a good- 
luck piece in a lady’s pocketbook. Quanti- 
ties of these are sold simply because they 
are tied up to the history of that cathedral 
which has been identified with the city’s de- 
velopment for centuries. 

What is there in your town which would 
interest other people if they knew about it? 
That is the point. Let them know about it 
and give them something to take away in 
tangible form. 

Make the suggestion by display cards in 
your gift department that here is an oppor- 
tunity to get birthday, Christmas, anni- 
versary, and special occasion gifts or prizes 
of an unusual character which can be used 
in the months to come. 

In one gift department displaying such a 
card, the proprietor estimates that he has 
easily doubled his sales, for while some peo- 
ple do not purchase an‘extra article for such 
occasions, a great many exclaim, 

“That’s a splendid idea! I’m going to 
get some things right now to help me out 
when I begin to entertain this Fall and for 
Christmas !” 

And not a few patrons have made de- 
cidedly extensive purchases, directing these 
sent to their homes C. O. D. upon a date 
when they will have arrived to take care of 
the obligation. , 

The trouble with a great many retailers 
is that they reach out after business with a 
pint measure, when they could fill a bushel 
basket just as well with the fruits of their 
thinking and doing. It is a case of vision 
ing how much of a business you want to 
get. But do not be satisfied with the vision 
alone. Remember that thinking is valuable, 
but it never gets us anywhere unless we 
follow it up with well-directed action. Lets 
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